DAFTAR ISI

Hal
HALAMAN JUDUL ...ttt i
PERNY ATAAN ..ottt e e i
HALAMAN PERSETUJUAN ...t i
HALAMAN PENGESAHAN ..ot e iv
RIWAYAT HIDUP ..ottt %
HALAMAN PERSEMBAHAN....cccottiitiiieiiiniiiietiinicinecssesssnsssnnsns Vi
MMOTTO bbbt a e b bt viii
ABSTRAK .o bbb are s iX
ABSTRARCT ot bbbttt b b nreare s X
o N N 1 ST PR Xi
DAFTAR ISH oottt Xii
DAFTAR TABEL oot XV
BAB1 PENDAHULUAN
1.1 Latar Belakang Masalah ...........cccccoiiiiiiiiiinieen 1
1.2 Perumusan Masalah ..........ccooeieiiiiiiiiiiieeee e 7
1.3 Ruang Lingkup Penelitian ...........ccccoovvivieiiieiic e 8
1.4 Tujuan Penelitian .........cocovieiiiiiic e 9
1.5 Manfaat Penelitian ..........cccoevveieiieiiecceece e 9
1.6 Sistematika Penulisan ..o 10
BAB Il LANDASAN TEORI
2.1 FItUF ProdUK ...ovvee e 12
2.1.1 Pengertian Fitur Produk ...........ccccooiiiiiiiiiiiiine e 12

2.1.2 Indikator FItUr Produk ..........cooeoeeeeeeeeeee e 13



2.2 HAIGA ..o s 14

2.2.1 Pengertian Harga........cccooereienineiieieeeese e 14
2.2.2 Strategi Penetapan Harga............cccocveveieivecc e 14
2.2.3 Tujuan Penetapan Harga..........cccccovveveiieiv e 15
2.2.4 IndiKator Harga ..........cocooeiiiiniiiiieececse e 16
2.3 Brand SWILCHhING.......ccoveiieiiieieicresee e 16
2.3.1 Pengertian Brand SWitching..........ccccocovveiiievicicieccc e, 16
2.3.2 Faktor yang Mempengaruhi Brand Switching.................... 17
2.3.3 Indikator Brand SWItChing ..........ccocevvieieniniiiiiseeeee 18
2.4 Penelitian Terdahulu ..o 20
2.5 Kerangka PemiKiran ...........cccccoeviiiiie i 21
2.6 Hipotesis Penelitian ..........cccccoveieiiiie e 22

BAB Il METODE PENELITIAN

3.1.Jenis PeNnelitian .......cccvevveieiieseee e 24
3.2 SUMDET DAL ..ottt 24
3.3 Metode Pengumpulan Data.............ccccveveiieieeie e 25
3.4 Populasi dan SampPel ..o 26
3.5 Variabel Penelitian.........ccccooviiieieieii e 27
3.6 Definisi Operasional Variabel ............c.ccccooeiieiiiiciiciccceee, 28
3.7 Uji Persyaratan INStrUMeN .........ccccovveiiieiieeiie e sie e 29
3. 7.1 Uji ValiditaS......ccoveveeeieiece e 29
3.7.2 Uji Realibilitas .......c.cocvvevieriiiiecrceeeee e 29
3.8 UjiPersyaratan Analisis Data...........ccccoceevveiiieiieciie e 31
3.8. 1 Uji NOrmMalitas........cccccveiieiiiieiiiciee e 31
3.8.2 UJi LINIEIITAS .. 31
3.8.3 Uji MUItIKOINIEITAS ..o 32
3.9 Metode ANaliSis Data.........ccceiveriiieiieienie e s 33

3.10 Pengujian HIPOLESIS ......cccvevuiiirieeieiie e 34



I LU TR SO 34
<1010 =Y 35

BAB IV HASIL DAN PEMBAHASAN

4.1 DESKIIPST Data.........ciiiieiieieieiesie e 36
4.1.1 Deskripsi Karakteristik Responden ...........ccccocvcvvviiniennnn 36
4.1.2 Deskripsi Variabel Penelitian .............ccccccvveviiieiieireee, 38

4.2 Hasil Uji Persyaratan INStrumMen ..........cccocevveveiieeseese e 44
4.2.1 Hasil Uji Validitas. ..o 44
4.2.2 Hasil Uji Reliabilitas..........cc.cooviiiiiiiiiiie e 46

4.3 Hasil Uji Peryaratan Analisi Data ............ccccooeveiveieeiesic e 47
4.3.1 Hasil Uji Normalitas .........cccceevviiiiieiiiic e 47
4.3.2 Hasil Uji LINIEIITaS.......ccccoiiririiieieieee e 48
4.3.3 Hasil Uji Multikolinieritas ..........ccccooevinenenininiseecens 49

4.4 Hasil ANaliSisS Data.........coevverierieiiiiienieee e 50

4.5 Hasil Pengujian HIpOteSIS .......ccceivviieiieiiccceece e 52

45,1 HaSH Ui Tooeeoeeoeeceeeeeeeeeeeeese e 52
4.5.2 HaSil Ui Fueooeoeoeeeeeeeeeeee e 53
4.6 PEMDANGSAN ...c.ooviiiiciiciiceeee s 54

BAB V SIMPULAN DAN SARAN
5.1 SIMPUIAN ...t 59
D SN .ot a e e et ———— .59

DAFTAR PUSTAKA
LAMPIRAN



DAFTAR TABEL

Hal

Tabel 1.1 Pangsa Pasar Smartphone 2018-2020..........c.ovveniiniiiiininiaieneannn, 2
Tabel 1.2 Pangsa Pasar Di Lampung 2018...........ccoiiiiiiiiiiiiiieeea, 3
Tabel 1.3 Pra-Survey Konsumen Samsung.............c.coveviviieeninineneniinanan... 4
Tabel 2.1 Penelitian Terdahulu..................ooi i 20
Tabel 3.1 Definisi Oprasional Variabel.............ccooeiiiiiiiiiic e 28
Tabel 3.2 InterprestasiNilai R...........oooiiiii e 30
Tabel 4.1 Karakteristik Responden Berdasarkan Jenis Kelamin..................... 36
Tabel 4.2 Karakteristik Responden Berdasarkan Usia............ .....cccovevinnn.s. 37
Tabel 4.3 Karakteristik Responden Berdasarkan Pekerjaan...... .................. 37
Tabel 4.4 Hasil Jawaban Responden Variabel Fitur Produk (X1) .................. 38
Tabel 4.5 Hasil Jawaban Responden Variabel Harga (X2)........... cocevvuenennn. 40
Tabel 4.6 Hasil Jawaban Responden Variabel Brand Switching (Y)...... ...... 42
Tabel 4.7 Hasil Uji Validitas Variabel Fitur Produk (X1)............cccoovvnant. 44

Tabel 4.8 Hasil Uji Validitas Variabel Harga (X2).........ccoovviiiiiiiiiinn 45
Tabel 4.9 Hasil Uji Validitas Variabel Brand Switching (Y)............c.ccovneee. 46
Tabel 4.10 InterprestasiNilai r Alpha Indeks Korelasi...........................o.. 43
Tabel 4.11 Hasil Uji Reliabilitas.............coooiiiiiiiiiii e 43
Tabel 4.12 Hasil Uji Normalitas...........c.oiieiiiiiiniiiiiiiieii i e 44
Tabel 4.13 Hasil Uji Linieritas. ..........o.oiiiiiiniieiieeeeeee e 44
Tabel 4.14 Hasil Uji Multikolinieritas. .............oooviiiiiiiiiiiiiiieneene. 45
Tabel 4.16 Hasil Regresi Linier Berganda .................ocoooiiiiin v, 46

Tabel 4.17 Hasil Nilai Koefisien Regresi............ccoooiiiiiiiiiiiiiiiiiiiiienns 46

Tabel 4.12 Hasil UjJi ... e e 48

Tabel 4. 13 Hasil Uji F..ooooi e, 49



Gambar 2.1 Kerangka Pikir

DAFTAR GAMBAR
Hal



