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ABSTRACT  

  

THE EFFECT OF E-SECURITY, E-TRUST, PERCEIVED USEFULNESS 

AND PERCEIVED EASE OF USE ON CUSTOMERS’ INTENTION USING 

MVOLA MOBILE BANKING IN MADAGASCAR   

By  

Vatsiniaina Tatamo.S.   

 

This study aims to analyze whether there is an effect of perceived usefulness, perceived 

ease of use and e-security including e-trust on customers ‘intention to use Mvola 

mobile banking in Madagascar. The analytic design used in completing this research 

was multiple linear regression. The sampling method used in this study is 

nonprobability sampling and purposive sampling, an online survey was provided 

through those who are using MVOLA mobile banking precisely in the capital of the 

Island. The number of samples was 100 respondents with the criteria of those who own 

MVOLA mobile account. The result showed that perceived usefulness, perceived ease 

of use, e-security and E-trust significantly correlated with user’s intention to use 

MVOLA M-banking with the significant value of 0.00<0.05. This study contributes to 

exploring and validating the key factors of each variable and their constructs as well. 

The effect test results were supported by TAM which are specifically on perceived 

usefulness and perceived ease of use variables. E-Security also were supported as a 

construct including its authenticity, safety and confidentiality.   In addition to that, the 

research obtained as a result that perceived usefulness, perceived ease of use, e-

security and e-trust partially affect usage intention.  

 

Keywords: perceived usefulness, perceived ease of use, e-security, e-trust and 

Intention to use.  



ix 

 

 

 

 

TABLE OF CONTENTS 

 

FRONT PAGE, ............................................................................................................ i 

BACK TITTLE ........................................................................................................... ii 

STATEMENT ............................................................................................................. ii  

DECLARATION OF ORIGINALITY ...................................................................... iii  

APPROVAL ...............................................................................................................iv  

LEGITIMATION ........................................................................................................ v  

ACKNOWLEDGEMENT ..........................................................................................vi  

DEDICATION .......................................................................................................... vii  

ABSTRACT............................................................................................................. viii  

TABLE OF CONTENTS .........................................................................................ix 

CHAPTER I INTRODUCTION .............................................................................. xiv  

 

1.2 Research Questions ....................................................................................... xxiii  

1.3 Research Scope ............................................................................................. xxiii  

1.3.1 Subject Scope ............................................................................................. xxiii  

1.3.2 Place and time of the research .................................................................... xxiii  

1.3.2.1 Place of the research ................................................................................... xxiv  

1.3.2.2 Science scope ............................................................................................. xxiv  

1.4 Research Purposes ........................................................................................ xxiv  

1.5 Research Benefit ........................................................................................... xxiv  

1.5.1 Researcher’s benefits ............................................................................ xxiv  

1.5.2Theoretical ............................................................................................. xxv  

1.6 Research structure .......................................................................................... xxv  

CHAPTER I: INTRODUCTION ............................................................................ xxv  

CHAPTER II: THEORICAL FRAMEWORK ....................................................... xxv 

CHAPTER III: METHODOLOGY OF THE RESEARCH .................................... xxv 

CHAPTER V: CONCLUSION AND RECOMMANDATION................................ xvi  

THEORITICAL BASIS........................................................................................... xvii  

2.2 Theories on Technology Acceptances Model (TAM).....................................xxviii  

2.3 Perceived Usefulness (PU) .............................................................................. xxix  

2.4 Perceived Ease of use PEU ................................................................................ xxx  

2.5 e-Security.......................................................................................................... xxxi  

2.6 e-Trust.............................................................................................................. xxxii  

2.7 Previous Research ...........................................................................................xxxiv  



x 

 

2.8 Research Framework ...................................................................................... xxxvi  

3.1 Research Design ............................................................................................ xxxvii  

3.2 Data sources and data collections.................................................................. xxxvii  

3.2.1 Data Sources ............................................................................................... xxxvii  

3.2.2 Data collections ......................................................................................... xxxviii  

3.2.3 Likert scale table ....................................................................................... xxxviii  

3.3 Population and Sampling .............................................................................. xxxviii  

3.3.1 Population.................................................................................................. xxxviii  

3.3.2 Sampling ..................................................................................................... xxxix  

3.4 Research Variable........................................................................................... xli 

3.5 Operational Definition and Variable ............................................................. xlii 

3.6 Data analysis method .................................................................................... xlviii 

3.6.1 Statistical descriptive test............................................................................ xlviii 

3.6.2 Data Quality Test......................................................................................... xlviii  

3.6.3 Reliability test ..............................................................................................xlix  

3.7 R Value Interpretation.....................................................................................xlix  

3.7.4 Data Analysis Requirements Test ............................................................... li  

3.7.4.1 Normality.................................................................................................. li  

3.7.5 Linearity ...................................................................................................... li  

3.7.6 Homogeneity Test ....................................................................................... lii  

3.7.7 Multicollinearity Test .................................................................................. lii  

3.8 Data analysis methods..................................................................................... liii  

3.8.1 Multiple linear regression ............................................................................ liii  

3.8.2 Hypothesis testing........................................................................................  liv  

3.9 Partial Significance Test (t-test) ......................................................................lv  

CHAPTER IV .......................................................................................................lv  

RESULT AND DISCUSSION ............................................................................ lvi  

4.1 Descriptive Data ............................................................................................. lvi  

4.1.1 Description of Respondent Characteristics ................................................. lvi  

Table 4.1 Respondents ‘gender… ........................................................................ lvi  

4.2 Table Respondents ‘age ................................................................................. lvii  

4.2 Instrument Test Requirements …....................................................................lxvi  

4.2.1 Validity Test Results…. ...............................................................................lxvi 

4.2.1.1 Validity Test…...........................................................................................lxvi 

4.2.1.2 Reliability Test …......................................................................................lxix 

4.2.2 The Result of Normality, linearity and Homogeneity testing….................. lxx 

4.2.2.1 Normality….............................................................................................. lxx  

4.2.2.2 Linearity test…...........................................................................................lxxi  

4.2.2.3 Homogeneity ............................................................................................ lxxii  

4.3.4 Muticullinearity…....................................................................................... lxxiii 

4.3 Analysis method…......................................................................................... lxxiv  

4.3.1 Test of the Coefficient of Determination (R2)…......................................... lxxv  



xi 

 

4.5 Partial test result............................................................................................ lxxviii  

4.6 Discussion of research Results ...................................................................... lxxx  

4.6.1 Effect of Perceived Usefulness on customers ‘Intention to Use.................. lxxx  

     4.6.2 The Effect of Perceived Ease of Use on customers ‘intention to Use. lxxxi  

     4.6.3 The effect of e-security on Customers ‘intention to Use .....................lxxxii  

     4.6.4 The Effect of e-Trust on customer’s intention to Use. ....................... lxxxiii  

CHAPTER V. ................................................................................................... lxxxiv  

CONCLUSIONS AND SUGGESTIONS ......................................................... lxxxiv  

5.1 CONCLUSION ........................................................................................... lxxxiv  

5.2 SUGGESTIONS.......................................................................................... lxxxv 

References.......................................................................................................... lxxxvi 

ATTACHMENT...............................................................................................  lxxxix 

RESEARCH QUESTIONNAIRE .................................................................... lxxxix 

I. RESOPONDERS INDETITY........................................................................ XC 

II. QUESTIONNAIRES..................................................................................... XC 

 

 

 

 

 

 

 

 

 

 

 

 

 


