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The competition in the food and beverage industry is currently profitable increasing
for every businessman, starting from large and small industries. As a result of this
competition among beverage and food companies, it leads to many piles of leftover
expired products, which result in causing cost loss for the company.The purpose of
this research is to focus on applying the K-Nearest Neighbor (KNN) method in
predicting sales of the best-selling beverage products which is useful for providing
information to the company about the accurate results that have been carried out
from the K-Nearest Neighbor (KNN) processing method. This research has 5
stages: Data Selection, Data Preprocessing, Transformation, Data Mining,
Evaluation. The results of this study are successfully getting the right accuracy for
companies in producing best-selling beverage products with using 4023 data, which

in 70% used for training data and 30% used for testing data, with accuracy 84.66%.
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