Lampiran 1

KUESIONER PENELITIAN

Dalam rangka penyelesaian penelitian untuk keperluan skripsi yang berjudul
“PENGARUH STORE ATMOSPHERE, CITA RASA DAN KUALITAS
PELAYANAN TERHADAP KEPUTUSAN PEMBELIAN GEPREK KING
DI KOTA BANDAR LAMPUNG”

Bersama ini saya,

Nama : M. Yusuf Irfan Al Wahid
NPM : 1912110123
Fakultas/Jurusan : Ekonomi / Manajemen IIB Darmajaya

Dosen Pembimbing : Dr. RZ. Abdul Aziz, ST., MT., PhD

Memohon bantuan kepada Bapak/Ibu/Saudara/i untuk mengisi kuesioner penelitian
yang terlampir. Jawaban yang objektif akan sangat membantu penelitian ini. Semua
jawaban akan dijaga kerahasiaannya dan hanya dipergunakan untuk kepentingan

penelitian.

Atas perhatian dan kesediaan Bapak/Ibu/Saudara/i untuk meluangkan waktunya

juga mengisi kuesioner ini, penyusun mengucapkan terima kasih.

Hormat Saya

M. Yusuf Irfan Al Wahid

1912110123



Format Pengisian Kuesioner

A. Identitas Responden

1. Nama Responden
2. Jenis Kelamin : [ laki-laki 1 perempuan
3. Usia :

a[J10"—20" c[_J31"-40"
b.J21"-30"  d[_J41"- 50"
4. Pekerjaan :

] PNS/BUMN

—-— Pelajar/Mahasiswa

1 Karyawan Swasta

[ wirausaha

[ vang lain

Berikan tanda ceklis (\ ) pada kolom yang sesuai dengan keadaan dan situasi anda

saat ini.

B. Petunjuk Pengisian

1. Jawablah pertanyaan yang diajukan dibawah ini dengan benar dan jujur.

2. Bacalah terlebih dahulu pertanyaan dengan cermat sebelum anda memulai
untuk menjawabnya.

3. Pilih salah satu jawaban yang tersedia dengan memberi tanda checklist (\)

pada salah satu jawaban yang anda anggap paling benar.

e Sangat Setuju (SS) :5
e Setuju (S) 14
e Cukup Setuju (CS) :3
e Tidak Setuju (TS) 22
e Sangat Tidak Setuju (STS) :1



DAFTAR PERNYATAAN

1. Store Atmosphere (X1)

No. Pernyataan SS CS | TS STS
5 3 2 1

Pencahayaan

1. |Saya merasa penataan cahaya (lighting) menambah
kenyamanan saat berada di Geprek King

2. |Saya merasa pencahayaan yang ada di dalam Geprek
King sudah cukup terang
Tata Letak Barang-Barang

3. [Kursi yang ada di ruang tunggu sudah cukup untuk
menampung seluruh konsumen yang datang

4. |Jalur di tiap ruangan gerai Geprek King terasa lebar
dan cukup untuk berlalu lalang
Suhu Didalam Ruangan

5. |Saya merasa suhu dalam Geprek King sejuk

6. |Saya merasa nyaman dengan suhu ruangan di Geprek
King
Fasilitas Kamar Ganti

7. |Kondisi kamar ganti di Geprel King bersih

8. [Kebersihan kamar ganti terjaga dengan baik
Desain Dan Warna Toko

9 |Desain toko dari luar terlihat menarik

10 |[Warna cat dinding di dalam toko menarik




2. Cita Rasa (X2)

No. Pernyataan SS CS | TS | STS
5 3 2 1

Penampilan

1. [Tampilan atau penyajian makanan dan minuman yang
dihidangkan di Geprek King sangat menarik

2. Makanan dan minuman yang dimiliki Geprek King
memiliki penampilan yang menarik dan menggugah
selera
Aroma

3. |Aroma makanan dari Geprek King sangat menggugah
selera

4. |Aroma yang diberikan Geprek King mengundang
selera konsumen
Rasa

5. |Semua rasa menu makanan dari Geprek King sangat
nikmat di lidah

6. |Semua rasa menu makanan dari Geprek King sesuai
dengan selera saya
Tekstur

7. [Tekstur produk makanan dan minuman Geprek King
sangat unik

8. [Tekstur produk makanan dan minuman bervariasi
Warna

9 [Kombinasi warna makanan dan minuman yang unik
sangat menggugah selera saya

10 |[Warna makanan dan minuman di Geprek King sangat
menarik perhatian saya




3. Kualitas Pelayanan (X3)

No. Pernyataan SS CS | TS | STS
5 3 2 1
Keandalan (Reliability)
1. [Pegawai Geprek King sigap dan tepat waktu dalam|
melayani konsumen
2. |Pegawai Geprek King dapat memberikan layanan|
sesuai dengan kebutuhan konsumen
Daya tanggap (Responsiveness)
3. [Pelayanan saat di kasir Geprek King cepat
4. |Pegawai Geprek King tanggap dalam menjelaskan
produk yang tidak diketahui oleh konsumen
Empati (Emphaty)
5. [Pegawai  Geprek  King  melayani  dengan|
ramah/senyuman
6. [Pegawai Geprek King memberikan perhatian
individual kepada para konsumennya
Bukti nyata (Tangible)
7. [Ketersediaan ruang tunggu yang nyaman
8. [Karyawan Geprek King berpenampilan rapi
Jaminan (Assurance)
9. Merasa aman dan nyaman dalam bertransaksi di
Geprek King
10. |Pegawai Geprek King tidak pernah lupa memberikan
struck belanja kepada konsumen




4. Keputusan Pembelian (Y)

No.

Pernyataan

SS

CS

TS

STS

Pilihan Produk

. |Produk Geprek King terbuat dari bahan-bahan dengan

kualitas yang baik.

Produk Geprek King memiliki berbagai macam varian|

produk.

Pilihan Penyalur

Produk Geprek King dapat dibeli melalui onling

marketplace

Produk Geprek King tersedia dibanyak gerai

Waktu Pembelian

Saya secara rutin membeli 1 produk Geprek King

dalam kurun waktu 1 hari sekali.

Saya kembali membeli produk Geprek King setelah|
produk tersebut telah habis.

Jumlah Pembelian

Saya melakukan pembelian produk Geprek King

sesuai dengan jumlah kebutuhan pada saat itu

Saya membeli produk Geprek King secara satuan

Metode Pembayaran

Saya mendapatkan kemudahan dengan banyaknya
pilihan metode pembayaran produk di Geprek King

10.

Saya mendapatkan kemudahan dengan banyaknya
pilihan metode pembayaran produk Geprek King di

online marketplace




Lampiran 2 (Hasil Jawaban Responden)

Hasil Jawaban Responden Variabel Store Atmosphere (X1)

Store
Atmosphere

40

40

45

36
38
41

35

31

35

33
33
35
31

32
37
26

33

37
34
41

28

34
36
41

38
35

36
30
45

36
37
34
37
32
43

44

X1P10

X1P7 | X1P8 | X1P9

X1P6

X1P4 | X1P5

X1P3

X1P2

X1P1

No

10

11

12
13
14
15
16
17
18
19
20
21

22
23

24
25

26
27

28

29

30
31

32
33
34
35

36




42

29
42

33
43

47

29
25

42

31

36
37
33

50
26

30
43

40

37
29
38

34
47

34
35
43

49

32
27

43

35
33

39
36
48

27

29
4

39
35

37
38
39
40

41

42

43

44
45

46

47

48

49

50
51

52
53
54
55
56
57
58
59
60
61

62
63

64
65

66
67

68

69

70
71

72
73

74
75

76




28

34
37
45

36
42

38
38
30
36
29
43

32

50

77
78

79

80
81

82
83

84
85

86
87
88
89
90

Hasil Jawaban Responden Variabel Cita Rasa (X2)

CITA
RASA

44
41

46

39
41

49

44
49

42

38
41

43

37
42

36
41

43

36
32
38

X2P10

X2P9

X2P8

X2P6 | X2P7

X2P4 | X2P5

X2P3

X2P2

X2P1

No

10
11

12
13
14
15
16
17
18
19
20




31

37
38
41

35
37
36
33
43

42

44
35
40

34
40

43

36

33
44

30
43

46

32
31
41

29

36
37
35
48

29

32
40

39
37
35

39
32
47

38

21

22
23

24
25

26
27

28

29

30
31

32
33
34
35

36
37
38
39
40

41

42

43

44
45

46

47

48

49

50
51

52
53
54
55
56
57
58
59
60




35
38
45

34
31

41

35
39
37
35
44
28

34
38
42

37

36
39
40

43

40

41

37
40

39
36
32
42

40

50

61

62

63

64
65

66
67

68

69

70
71

72
73

74
75

76
77
78

79

80
81

82
83

84
85

86
87
88
89
90




Hasil Jawaban Responden Variabel Kualitas Pelayanan (X3)

Kualitas
Pelayanan

34
44
45

41

37
46

43

40

44
38
28

45

37
42

42

38

39
33

34
42

28

35
38

40

36
40

40

35
42

38
36
33
38
31

41

41

40

32

X3P8 | X3P9 | X3P10

X3P6 | X3P7

X3P3 | X3P4 | X3P5

X3P1 | X3P2

No

10

11

12
13
14
15
16
17
18
19
20
21

22
23

24
25

26
27

28

29

30
31

32
33

34
35

36
37
38




44
35
39
42

28

24
43

36
40

32
34
47

33
31

42

39
34
33

36
34
43

37
31

39
45

31

26

42

34
40

35
35
44

32
32
44
45

34
39
4

39

39
40

41

42

43

44
45

46

47

48

49

50
51

52
53
54
55
56
57
58
59
60
61

62
63

64
65

66
67

68

69

70
71

72
73

74
75

76
77
78

79




44
35
42

38
33

35
37
39
36
32

50

80
81

82
&3

84
85

86
87
88
&9
90

Hasil Jawaban Responden Variabel Keputusan Pembelian (Y)

Keputusan
Pembelian

50
38
42

38
40

45

43

42

38
40

35
45

44

39
41

34
38
35
31

45

30
34
41

40

YP10

YP9

YP8

YP7

YPo6

YPS

YP4

YP3

YP2

YP1

No

10

11

12
13
14
15
16
17
18
19
20
21

22
23

24




39
37
43

35

44
45

39
32
43

35
44
42

42

32
42

29

40

47

29

28

41

39
40

37
34
50
29

36
44
40

36
36
36
33
45

40

30
42

47

42

29

25

26

27

28

29

30
31

32
33

34
35

36
37
38
39
40

41

42

43

44
45

46

47

48

49

50
51

52
53

54
55

56
57
58
59
60
61

62
63

64
65




42

39
40

40

40

50
39
40

43

44

39
34
34
45

49

47

44
44
41

44
38

39
45

37
50

66
67

68

69
70

71

72
73

74
75

76
77
78

79

80
81

82
83

84
85

86
87
88
89
90




Lampiran 3 (Hasil Uji Frequensi)

Hasil Uji Karakteristik Responden

Jenis Kelamin

Frequency | Percent | Valid Percent | Cumulative
Percent
STS 47 52.2 52.2 52.2
Valid TS 43 47.8 47.8 100.0
Total 90 100.0 100.0
Usia
Frequency | Percent | Valid Percent | Cumulative
Percent
STS 14 15.6 15.6 15.6
TS 44 48.9 48.9 64.4
Valid CS 20 222 222 86.7
S 12 133 13.3 100.0
Total 90 100.0 100.0
Pekerjaan
Frequency | Percent | Valid Percent| Cumulative
Percent
STS 25 27.8 27.8 27.8
TS 10 11.1 11.1 38.9
CS 16 17.8 17.8 56.7
Valid
S 26 28.9 28.9 85.6
SS 13 14.4 14.4 100.0
Total 90 100.0 100.0




1. Hasil Frekuensi Jawaban Responden Store Atmosphere (X1)

X1P1
Frequency | Percent | Valid Percent | Cumulative
Percent
2 9 10.0 10.0 10.0
3 20 22.2 22.2 322
Valid 4 25 27.8 27.8 60.0
5 36 40.0 40.0 100.0
Total 90 100.0 100.0
X1P2
Frequency | Percent | Valid Percent | Cumulative
Percent
1 3 33 33 3.3
2 10 11.1 11.1 14.4
Valid 3 30 333 333 47.8
4 29 322 322 80.0
5 18 20.0 20.0 100.0
Total 90 100.0 100.0
X1P3
Frequency | Percent | Valid Percent| Cumulative
Percent
2 6 6.7 6.7 6.7
3 43 47.8 47.8 54.4
Valid 4 26 28.9 28.9 83.3
5 15 16.7 16.7 100.0
Total 90 100.0 100.0




X1P4

Frequency | Percent | Valid Percent | Cumulative
Percent
2 6 6.7 6.7 6.7
3 39 433 433 50.0
Valid 4 31 34.4 34.4 84.4
5 14 15.6 15.6 100.0
Total 90 100.0 100.0
X1P5
Frequency | Percent | Valid Percent | Cumulative
Percent
2 15 16.7 16.7 16.7
3 29 32.2 322 48.9
Valid 4 28 31.1 31.1 80.0
5 18 20.0 20.0 100.0
Total 90 100.0 100.0
X1P6
Frequency | Percent | Valid Percent| Cumulative
Percent
2 11 12.2 12.2 12.2
3 36 40.0 40.0 52.2
Valid 4 27 30.0 30.0 82.2
5 16 17.8 17.8 100.0
Total 90 100.0 100.0




X1P7

Frequency | Percent | Valid Percent | Cumulative
Percent
2 7 7.8 7.8 7.8
3 34 37.8 37.8 45.6
Valid 4 34 37.8 37.8 83.3
5 15 16.7 16.7 100.0
Total 90 100.0 100.0
X1P8
Frequency | Percent | Valid Percent | Cumulative
Percent
2 15 16.7 16.7 16.7
3 25 27.8 27.8 44.4
Valid 4 31 34.4 34.4 78.9
5 19 21.1 21.1 100.0
Total 90 100.0 100.0
X1P9
Frequency | Percent | Valid Percent| Cumulative
Percent
2 7 7.8 7.8 7.8
3 30 333 333 41.1
Valid 4 30 333 333 74.4
5 23 25.6 25.6 100.0
Total 90 100.0 100.0




X1P10

Frequency | Percent | Valid Percent | Cumulative
Percent
2 8 8.9 8.9 8.9
3 26 28.9 28.9 37.8
Valid 4 35 38.9 38.9 76.7
5 21 233 233 100.0
Total 90 100.0 100.0

2. Hasil Frekuensi Jawaban Responden Cita Rasa (X2)

X2P1
Frequency | Percent | Valid Percent | Cumulative
Percent
2 5 5.6 5.6 5.6
3 27 30.0 30.0 35.6
Valid 4 28 31.1 31.1 66.7
5 30 333 333 100.0
Total 90 100.0 100.0
X2P2
Frequency | Percent | Valid Percent| Cumulative
Percent
2 6 6.7 6.7 6.7
3 16 17.8 17.8 24.4
Valid 4 34 37.8 37.8 62.2
5 34 37.8 37.8 100.0
Total 90 100.0 100.0




X2P3

Frequency | Percent | Valid Percent | Cumulative
Percent
2 4 4.4 4.4 4.4
3 23 25.6 25.6 30.0
Valid 4 26 28.9 28.9 58.9
5 37 41.1 41.1 100.0
Total 90 100.0 100.0
X2P4
Frequency | Percent | Valid Percent | Cumulative
Percent
1 4 4.4 4.4 4.4
2 10 11.1 11.1 15.6
Valid 3 26 28.9 28.9 44.4
4 26 28.9 28.9 73.3
5 24 26.7 26.7 100.0
Total 90 100.0 100.0
X2P5
Frequency | Percent | Valid Percent| Cumulative
Percent
2 6 6.7 6.7 6.7
3 19 21.1 21.1 27.8
Valid 4 35 38.9 38.9 66.7
5 30 333 333 100.0
Total 90 100.0 100.0




X2P6

Frequency | Percent | Valid Percent | Cumulative
Percent
2 8 8.9 8.9 8.9
3 20 22.2 22.2 31.1
Valid 4 24 26.7 26.7 57.8
5 38 42.2 4222 100.0
Total 90 100.0 100.0
X2P7
Frequency | Percent | Valid Percent | Cumulative
Percent
1 3 33 33 33
2 10 11.1 11.1 14.4
Valid 3 26 28.9 28.9 433
4 31 34.4 34.4 77.8
5 20 222 222 100.0
Total 90 100.0 100.0
X2P8
Frequency | Percent | Valid Percent| Cumulative
Percent
2 5 5.6 5.6 5.6
3 35 38.9 38.9 44.4
Valid 4 30 333 333 77.8
5 20 222 22.2 100.0
Total 90 100.0 100.0




X2P9

Frequency | Percent | Valid Percent | Cumulative
Percent
2 6 6.7 6.7 6.7
3 32 35.6 35.6 42.2
Valid 4 30 333 333 75.6
5 22 244 24.4 100.0
Total 90 100.0 100.0
X2P10
Frequency | Percent | Valid Percent | Cumulative
Percent
2 5 5.6 5.6 5.6
3 31 34.4 34.4 40.0
Valid 4 35 38.9 38.9 78.9
5 19 21.1 21.1 100.0
Total 90 100.0 100.0

3. Hasil Frekuensi Jawaban Responden Kualitas Pelayanan (X3)

X3P1
Frequency | Percent | Valid Percent| Cumulative
Percent
2 9 10.0 10.0 10.0
3 23 25.6 25.6 35.6
Valid 4 37 41.1 41.1 76.7
5 21 233 233 100.0
Total 90 100.0 100.0




X3P2

Frequency | Percent | Valid Percent | Cumulative
Percent
2 5 5.6 5.6 5.6
3 32 35.6 35.6 41.1
Valid 4 32 35.6 35.6 76.7
5 21 233 233 100.0
Total 90 100.0 100.0
X3P3
Frequency | Percent | Valid Percent | Cumulative
Percent
2 10 11.1 11.1 11.1
3 24 26.7 26.7 37.8
Valid 4 32 35.6 35.6 73.3
5 24 26.7 26.7 100.0
Total 90 100.0 100.0
X3P4
Frequency | Percent | Valid Percent| Cumulative
Percent
1 3 33 33 3.3
2 13 14.4 14.4 17.8
Valid 3 14 15.6 15.6 333
4 26 28.9 28.9 62.2
5 34 37.8 37.8 100.0
Total 90 100.0 100.0




X3P5

Frequency | Percent | Valid Percent | Cumulative
Percent
1 3 3.3 33 3.3
2 11 12.2 12.2 15.6
— 3 26 28.9 28.9 44.4
4 27 30.0 30.0 74.4
5 23 25.6 25.6 100.0
Total 90 100.0 100.0
X3P6
Frequency | Percent | Valid Percent | Cumulative
Percent
2 8 8.9 8.9 8.9
3 24 26.7 26.7 35.6
Valid 4 37 41.1 41.1 76.7
5 21 233 233 100.0
Total 90 100.0 100.0
X3P7
Frequency | Percent | Valid Percent| Cumulative
Percent
2 9 10.0 10.0 10.0
3 19 21.1 21.1 31.1
Valid 4 27 30.0 30.0 61.1
5 35 38.9 38.9 100.0
Total 90 100.0 100.0




X3P8

Frequency | Percent | Valid Percent | Cumulative
Percent
2 6 6.7 6.7 6.7
3 32 35.6 35.6 42.2
Valid 4 31 34.4 34.4 76.7
5 21 233 233 100.0
Total 90 100.0 100.0
X3P9
Frequency | Percent | Valid Percent | Cumulative
Percent
2 5 5.6 5.6 5.6
3 32 35.6 35.6 41.1
Valid 4 35 38.9 38.9 80.0
5 18 20.0 20.0 100.0
Total 90 100.0 100.0
X3P10
Frequency | Percent | Valid Percent| Cumulative
Percent
2 14 15.6 15.6 15.6
3 23 25.6 25.6 41.1
Valid 4 32 35.6 35.6 76.7
5 21 233 233 100.0
Total 90 100.0 100.0




4. Hasil Frekuensi Jawaban Responden Keputusan Pembelian (Y)

YP1
Frequency | Percent | Valid Percent | Cumulative
Percent
2 7 7.8 7.8 7.8
3 22 244 24.4 322
Valid 4 37 41.1 41.1 73.3
5 24 26.7 26.7 100.0
Total 90 100.0 100.0
YP2
Frequency | Percent | Valid Percent | Cumulative
Percent
2 8 8.9 8.9 8.9
3 16 17.8 17.8 26.7
Valid 4 24 26.7 26.7 53.3
5 42 46.7 46.7 100.0
Total 90 100.0 100.0
YP3
Frequency | Percent | Valid Percent| Cumulative
Percent
2 5 5.6 5.6 5.6
3 22 24.4 24.4 30.0
Valid 4 29 322 32.2 62.2
5 34 37.8 37.8 100.0
Total 90 100.0 100.0




YP4

Frequency | Percent | Valid Percent | Cumulative
Percent
2 13 14.4 14.4 14.4
3 14 15.6 15.6 30.0
Valid 4 25 27.8 27.8 57.8
5 38 42.2 4222 100.0
Total 90 100.0 100.0
YP5
Frequency | Percent | Valid Percent | Cumulative
Percent
2 7 7.8 7.8 7.8
3 15 16.7 16.7 24.4
Valid 4 25 27.8 27.8 52.2
5 43 47.8 47.8 100.0
Total 90 100.0 100.0
YP6
Frequency | Percent | Valid Percent| Cumulative
Percent
2 9 10.0 10.0 10.0
3 21 233 233 333
Valid 4 15 16.7 16.7 50.0
5 45 50.0 50.0 100.0
Total 90 100.0 100.0




YP7

Frequency | Percent | Valid Percent | Cumulative
Percent
2 6 6.7 6.7 6.7
3 31 34.4 34.4 41.1
Valid 4 23 25.6 25.6 66.7
5 30 333 333 100.0
Total 90 100.0 100.0
YPS8
Frequency | Percent | Valid Percent | Cumulative
Percent
2 5 5.6 5.6 5.6
3 31 34.4 34.4 40.0
Valid 4 29 322 322 72.2
5 25 27.8 27.8 100.0
Total 90 100.0 100.0
YP9
Frequency | Percent | Valid Percent| Cumulative
Percent
1 1 1.1 1.1 1.1
2 9 10.0 10.0 11.1
Valid 3 20 222 22.2 333
4 29 322 32.2 65.6
5 31 34.4 34.4 100.0
Total 90 100.0 100.0




YP10
Frequency | Percent | Valid Percent | Cumulative
Percent
| 4 44 4.4 4.4
2 12 13.3 13.3 17.8
3 12 13.3 13.3 31.1
Valid
4 25 27.8 27.8 58.9
5 37 41.1 41.1 100.0
Total 90 100.0 100.0
Lampiran 4 (Uji Validitas Variabel)
Uji Validitas Store Atmosphere
Correlations
X1 X1 X1 X1 X1 X1 X1 X1 X1 X1 Store
Pl P2 P3 P4 P5 P6 P7 P8 P9 P10 | Atmosphere
Pearson Correlation 1 107 | 171 ) 122 | 4787 | 2167 | -.009 | 509" | .186 | .176 492"
X1P1 Sig. (2-tailed) 315 .108 253 .000 .041 .929 .000 .080 .097 .000
N 90 90 90 90 90 90 90 90 90 90 90
Pearson Correlation | .107 1 239% | .261° | 155 | .220" | .290™ | .103 | .227° | .301™ 4717
X1P2 Sig. (2-tailed) 315 .023 .013 .144 .037 .005 332 .031 .004 .000
N 90 90 90 90 90 90 90 90 90 90 90
Pearson Correlation | .171 | .239" 1 5017 | 276" | 7617 | .532™ | 277 | 367" | .503™ 716
X1P3 Sig. (2-tailed) .108 .023 .000 .008 .000 .000 .008 .000 .000 .000
N 90 90 90 90 90 90 90 90 90 90 90
Pearson Correlation | .122 | .261% | .501™ 1 A51 | .476™ | 749" | 164 | .618™ | .404™ .680™
X1P4 Sig. (2-tailed) 253 .013 .000 .156 .000 .000 123 .000 .000 .000
N 90 90 90 90 90 90 90 90 90 90 90
Pearson Correlation | .478 | .155 | .276™ | .151 1 303 | 171 | 872 | .103 | .154 .604™
X1P5 Sig. (2-tailed) .000 .144 .008 .156 .004 .107 .000 335 .148 .000
N 90 90 90 90 90 90 90 90 90 90 90
Pearson Correlation | .216" | .220" | .761"" | .476™ | .303™ 1 449 | 3417 | 422" | .574™ 743"
X1P6 Sig. (2-tailed) .041 .037 .000 .000 .004 .000 .001 .000 .000 .000
N 90 90 90 90 90 90 90 90 90 90 90
X1p7 Pearson Correlation | -.009 | .290™ | .532™ | .749™ | .171 | .449™ 1 220% | 5317 | 4517 671"
Sig. (2-tailed) .929 .005 .000 .000 107 .000 .037 .000 .000 .000




N 90 90 90 90 90 90 90 90 90 90 90
Pearson Correlation | .509™ [ .103 | 277" [ .164 | .872" | .341" | .220" 1 165 204 633"
X1P8 Sig. (2-tailed) .000 | .332 | .008 | .123 .000 | .001 .037 121 .054 .000
N 90 90 90 90 90 90 90 90 90 90 90
Pearson Correlation 186 | 2277 | 367 | 618 | .103 | 4227 | .5317" | .165 1 507" .640™
X1P9 Sig. (2-tailed) .080 | .031 .000 | .000 | .335 .000 | .000 | .121 .000 .000
N 90 90 90 90 90 90 90 90 90 90 90
Pearson Correlation 176 | 3017 ] 503" [ .404™ | 154 | .574™ | 4517 | 204 | 507 1 667"
X1P10  Sig. (2-tailed) .097 | .004 | .000 [ .000 [ .148 [ .000 [ .000 [ .054 [ .000 .000
N 90 90 90 90 90 90 90 90 90 90 90
Pearson Correlation | .492™ | 4717 | .716™ | .680™ | .604™ | .743™ | .671™ | .633™ | .640™ | .667" 1
Store Sig. (2-tailed) .000 | .000 | .000 [ .000 [ .000 [ .000 [ .000 [ .000 [ .000 | .000
Atmosphere
N 90 90 90 90 90 90 90 90 90 90 90
**_ Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).
Uji Validitas Cita Rasa
Correlations
X2 X2 X2 X2 X2 X2 X2 X2 X2 X2 Cita_rasa
Pl P2 P3 P4 P5 P6 P7 P8 P9 P10
Pearson Correlation 1 646™ | 139 | 079 | .186 | -.034 | .118 | -.152 | -.077 | -.138 292"
X2P1 Sig. (2-tailed) .000 | .193 459 | .079 | .748 268 | .153 473 194 .005
N 90 90 90 90 90 90 90 90 90 90 90
Pearson Correlation | .646™ 1 129 | .047 | 260" | .048 .039 | -.019 | .020 | .007 416™
X2P2 Sig. (2-tailed) .000 227 | .662 | .013 656 | .715 .860 | .851 950 .000
N 90 90 90 90 90 90 90 90 90 90 90
Pearson Correlation | -.139 | .129 1 A76 | 297 | 132 | 361 | 3587 | 3717 | .565™ .624™
X2P3 Sig. (2-tailed) 193 | 227 .097 | .004 | .216 [ .000 | .001 .000 | .000 .000
N 90 90 90 90 90 90 90 90 90 90 90
Pearson Correlation | .079 | .047 | .176 1 051 | .087 | 271" | .029 | .118 | .031 410
X2P4 Sig. (2-tailed) 459 | 662 | .097 .634 | 416 | .010 | .785 268 769 .000
N 90 90 90 90 90 90 90 90 90 90 90
Pearson Correlation | .186 | .260" | .297" | .051 1 198 | 148 | 322" | .450™ | .375™ 622"
X2P5 Sig. (2-tailed) .079 | .013 | .004 | .634 .062 164 | .002 | .000 | .000 .000
N 90 90 90 90 90 90 90 90 90 90 90
Pearson Correlation | -.034 | .048 132 .087 198 1 -.055 | -.018 | .105 .020 .300™
X2P6 Sig. (2-tailed) 748 | 656 | 216 | .416 | .062 .605 | .863 325 .855 .004
N 90 90 90 90 90 90 90 90 90 90 90




Pearson Correlation 18 | 039 [ 3617 | 2717 | .148 | -.055 1 3447 | 288" | .355™ 575"
X2P7 Sig. (2-tailed) 268 | 715 | .000 [ .010 | .164 | .605 .001 .006 | .001 .000
N 90 90 90 90 90 90 90 90 90 90 90
Pearson Correlation | -.152 [ -.019 | .358™ [ .029 [ .322" | -.018 | .344™ 1 852" | 5717 614"
X2P8 Sig. (2-tailed) 153 | .860 | .001 785 | .002 | .863 .001 .000 | .000 .000
N 90 90 90 90 90 90 90 90 90 90 90
Pearson Correlation | -.077 | .020 [ .371" | .118 | .450™ | .105 [ .288™ [ .852™ 1 .505™ .686™
X2P9 Sig. (2-tailed) 473 | .851 .000 | .268 | .000 | .325 .006 | .000 .000 .000
N 90 90 90 90 90 90 90 90 90 90 90
Pearson Correlation | -.138 | .007 [ .565™ | .031 | .375" | .020 [ .355" | .571" | .505™ 1 615
X2P10 Sig. (2-tailed) 194 | 950 [ .000 [ .769 | .000 | .855 .001 .000 | .000 .000
N 90 90 90 90 90 90 90 90 90 90 90
Pearson Correlation | .292™ | .416™ | .624™ | .410™ | .622™ | .300™ | .575™" | .614™ | .686™ | .615™ 1
Cita rasa Sig. (2-tailed) .005 | .000 [ .000 [ .000 [ .000 [ .004 | .000 [ .000 [ .000 | .000
N 90 90 90 90 90 90 90 90 90 90 90
**_ Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).
Uji Validitas Kualitas Pelayanan
Correlations
X3 X3 X3 X3 X3 X3 X3 X3 X3 X3 Kualitas
P1 P2 P3 P4 P5 P6 P7 P8 P9 P10 | Pelayanan
Pearson Correlation 1 .088 | .045 | .430™ | 383" | .186 | .116 | -.083 | .024 | .016 A435™
X3P1 Sig. (2-tailed) 408 | .675 | .000 | .000 | .080 | .277 | .435 | .822 | .880 .000
N 90 90 90 90 90 90 90 90 90 90 90
Pearson Correlation | .088 1 2177 | .027 | -.163 | .504™ | -.032 | .426™ | .933™ | .166 .545™
X3P2 Sig. (2-tailed) 408 .040 | 799 | .125 .000 | .768 | .000 | .000 | .118 .000
N 90 90 90 90 90 90 90 90 90 90 90
Pearson Correlation | .045 | .217" 1 3107 | .047 | 240" | .364™ | 336" | .160 | .800™ 675"
X3P3 Sig. (2-tailed) .675 | .040 .003 660 | .022 | .000 [ .001 132 | .000 .000
N 90 90 90 90 90 90 90 90 90 90 90
Pearson Correlation | .430™ | .027 | .310™ 1 280" | 2617 | .129 | .129 | -.034 | .170 .556™
X3P4 Sig. (2-tailed) .000 | .799 | .003 .008 | .013 | 225 | 225 | .752 | .109 .000
N 90 90 90 90 90 90 90 90 90 90 90
Pearson Correlation | .383" | -.163 | .047 | .280™ 1 -.047 | -.048 | -.019 | -2317| -.105 250"
X3P5 Sig. (2-tailed) .000 125 .660 .008 .658 .650 .856 .029 324 .018
N 90 90 90 90 90 90 90 90 90 90 90




Pearson Correlation 186 | .504™ | 240" | 261" | -.047 1 229 | 543" | 527 | 206 662"
X3P6 Sig. (2-tailed) .080 .000 .022 .013 .658 .030 .000 .000 .052 .000
N 90 90 90 90 90 90 90 90 90 90 90
Pearson Correlation 116 | -.032 | 364 | 129 | -.048 | .229" 1 .156 046 | 482" 4727
X3P7 Sig. (2-tailed) 277 768 .000 225 .650 .030 142 .668 .000 .000
N 90 90 90 90 90 90 90 90 90 90 90
Pearson Correlation -.083 | .426™ | .336™ | .129 [ -.019 | .543™ | .156 1 459 [ 204 567
X3P8 Sig. (2-tailed) 435 .000 .001 225 .856 .000 142 .000 .054 .000
N 90 90 90 90 90 90 90 90 90 90 90
Pearson Correlation .024 | 933" [ 160 | -.034 | -.2317 | .527"" | .046 | .459™ 1 225" 531
X3P9 Sig. (2-tailed) .822 .000 132 752 .029 .000 .668 .000 .033 .000
N 90 90 90 90 90 90 90 90 90 90 90
Pearson Correlation | .016 | .166 | .800™ | .170 | -.105 | .206 | .482™ [ 204 | .225" 1 602"
X3P10 Sig. (2-tailed) .880 118 .000 .109 .324 .052 .000 .054 .033 .000
N 90 90 90 90 90 90 90 90 90 90 90
. Pearson Correlation | .435™ | .545™ | .675™ | .556™ | 250" | .662"" | 472" | .567™ | 531" | .602™ 1
Kualitas Sig. (2-tailed) .000 .000 .000 .000 .018 .000 .000 .000 .000 .000
Pelayanan
90 90 90 90 90 90 90 90 90 90 90
**. Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).
Uji Validitas Keputusan Pembelian
Correlations
Y Y Y Y Y Y Y Y YP9 | YP10 | Keputusan
P1 P2 P3 P4 P5 P6 P7 P8 Pembelian
Pearson Correlation 1 253" | 570" | 262" | 383" | 2317 | 3777 | 438" | .056 | .2517 .703*
YP1 Sig. (2-tailed) .016 .000 .013 .000 .029 .000 .000 .598 .017 .000
N 90 90 90 90 90 90 90 90 90 90 90
Pearson Correlation | .253" 1 119 | 335 167 | 4457 | .168 | 245" | -.151 | .307™ 557
YP2 Sig. (2-tailed) .016 264 .001 15 .000 113 .020 155 .003 .000
N 90 90 90 90 90 90 90 90 90 90 90
Pearson Correlation | .570™ | .119 1 282" | 385™ | 215" | 192 | .179 | .050 | .012 .546™
YP3 Sig. (2-tailed) .000 .264 .007 .000 .042 .069 .091 .642 .907 .000
N 90 90 90 90 90 90 90 90 90 90 90
Pearson Correlation | .262" | .335™ | .282™ 1 239" | 2457 | 094 | .042 | -.043 | .177 5137
Ypd Sig. (2-tailed) .013 .001 .007 .023 .020 .380 .696 .691 .094 .000
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*. Correlation is significant at the 0.05 level (2-tailed).

**. Correlation is significant at the 0.01 level (2-tailed).




Lampiran 5 (Uji Reliabilitas)

Uji Reliabilitas Store Atmosphere (X1)

Reliability Statistics

Cronbach's
Alpha

N of Items

.827

10

Uji Reliabilitas Cita Rasa (X2)

Reliability Statistics

Cronbach's
Alpha

N of Items

.681

10

Uji Reliabilitas Kualitas Pelayanan (X3)

Reliability Statistics

Cronbach's
Alpha

N of Items

705

10

Uji Reliabilitas Keputusan Pembelian (Y)

Reliability Statistics

Cronbach's
Alpha

N of Items

703

10




Lampiran 6 (Uji Normalitas)

Uji Normalitas

One-Sample Kolmogorov-Smirnov Test

Store Atmosphere | Cita rasa | Kualitas Pelayanan | Keputusan Pembelian
N 90 90 90 90
Mean 36.51 38.53 37.69 39.64
Normal Parameters®® o
Std. Deviation 5.864 4.839 5.098 5.275
Absolute .089 .058 .079 .096
Most Extreme Differences  Positive .089 .058 .068 .066
Negative -.059 -.052 -.079 -.096
Kolmogorov-Smirnov Z .844 547 748 .909
Asymp. Sig. (2-tailed) 474 926 .630 .380
a. Test distribution is Normal.
b. Calculated from data.
Lampiran 7 (Uji linieritas)
Uji Linieritas
ANOVA Table
Sum of Squares | df | Mean Square F Sig.
(Combined) 1604.729 24 66.864 4.985 | .000
Between Groups Linearity 1259.526 1 1259.526  193.898 ] .000
Keputusan_Pembelian *
Deviation from Linearity 345.203 23 15.009 1.119 | .351
Store_Atmosphere
Within Groups 871.893 65 13.414
Total 2476.622 89
ANOVA Table
Sum of Squares | df | Mean Square F Sig.
(Combined) 1614.352 22 73.380 5.702 | .000
Between Groups Linearity 1217.550 1 1217.550 | 94.606 | .000
Keputusan_Pembelian * o ) )
) Deviation from Linearity 396.802 21 18.895 1.468 | .120
Cita_rasa
Within Groups 862.270 67 12.870
Total 2476.622 89




ANOVA Table

Sum of Squares | df | Mean Square F Sig.
(Combined) 1267.845 20 63.392 3.619 | .000
Between Groups Linearity 1162.737 1 1162.737 [ 66.372] .000
Keputusan_Pembelian * o ) )
Kualitas Pelayanan Deviation from Linearity 105.109 19 5.532 316 | .997
Within Groups 1208.777 69 17.519
Total 2476.622 89
Lampiran 8 (Uji Multikolinieritas)
Uji Multikolinieritas
Coefficients?
Model Unstandardized | Standardized t Sig. Collinearity Statistics
Coefficients Coefficients
B Std. Error Beta Tolerance VIF
(Constant) 6.814 2.968 2.296 | .024
Store_Atmosphere 311 .092 345 3.392 | .001 434 2.302
1 Cita_rasa 319 114 293 2.812 | .006 414 2413
Kualitas_Pelayanan 244 .108 235 2.256 | .027 413 2.422

a. Dependent Variable: Keputusan_Pembelian

Lampiran 9 (Hasil Uji Regresi Linear Berganda)

Hasil Uji Regresi Linear Berganda

Coefficients?

Model Unstandardized | Standardized t Sig. Collinearity Statistics
Coefficients Coefficients
B Std. Error Beta Tolerance VIF
(Constant) 6.814 2.968 2.296 | .024
Store_Atmosphere 311 .092 .345 3.392 | .001 434 2.302
: Cita_rasa 319 114 293 2.812 | .006 414 2.413
Kualitas Pelayanan 244 .108 235 2.256 | .027 413 2.422

a. Dependent Variable: Keputusan_Pembelian




Uji t (Parsial)

Coefficients?

Model Unstandardized | Standardized t Sig. Collinearity Statistics
Coefficients Coefficients
B Std. Error Beta Tolerance VIF
(Constant) 6.814 2.968 2.296 | .024
Store_Atmosphere 311 .092 .345 3.392 | .001 434 2.302
: Cita_rasa 319 114 293 2.812 | .006 414 2.413
Kualitas Pelayanan 244 .108 235 2.256 | .027 413 2.422

a. Dependent Variable: Keputusan_Pembelian

Uji f (Simultan)
ANOVA?
Model Sum of Squares df Mean Square F Sig.
Regression 1518.211 3 506.070 45411 .000°
1 Residual 958.412 86 11.144
Total 2476.622 89

a. Dependent Variable: Keputusan_Pembelian

b. Predictors: (Constant), Kualitas_Pelayanan, Store_Atmosphere, Cita_rasa




Lampiran 10 (Data Penjualan Tahun 2022)

Tabel 1.2 : Data Penjualan Tahun 2022

No Bulan Penjualan
1 Januari Rp. 260.606.000
2 Februari Rp. 276.953.000
3 Maret Rp. 278.695.000
4 April Rp. 283.573.000
5 Mei Rp. 285.847.000
6 Juni Rp. 286.285.000
7 Juli Rp. 287.838.000
8 Agustus Rp. 290.620.000
9 September Rp. 292.232.000
10 Oktober Rp. 297.462.000
11 November Rp. 300.676.000
12 Desember Rp. 301.502.000
Jumlah Penjualan Rp. 3.442.289.000
Tabel 1.2 Data Nama Cafe di Bandar Lampung
No Nama Cafe Alamat
1 Cafe Babe JI. Arief Rahman Hakim No. 07 B.L
2 Cafe Diggers JI. Way Sungkai Komp. Besi Baja Pahoman B.L
3 | De’ Rosse Resto & Cafe JI. Hos Cokroaminoto No.78 Rawa Laut B.L
4 | El’s Coffe JI. Salim Batubara No.135 B.L
5 | Geprek King JI. Pulau Sebesi Sukarame B.L
6 | Liep’s Cafe J1. Wolter Mongonsidi No.33 Tanjung Karang B.L
7 | Owl Cafe JI. Sultan Agung No.9 Wayhalim B.L
8 | Papa Toms Cafe JI. Kimaja Wayhalim B.L
9 | Pavilion Cafe & Resto JI. K. H. Ahmad Dahlan No.7 B.L
10 | Perut Bulat JI. ZA Pagar Alam B.L
11 | Tammy Cafe JI. Gajah Mada ruko taman gading jaya B1-4 B.L
12 | Wiseman Cafe J1. Way Rarem No.72 B.L
13 | Wood Stairs Cafe J1. Urip Sumoharjo No.204 B.L




Lampiran 11

R Tabel
Tingkat signifikansi untuk uji satu arah
0.05 0.025 0.01 0.005 | 0.0005
df = (N-2)
Tingkat signifikansi untuk uji dua arah
0.1 0.05 0.02 0.01 0.001

80 0.1829 0.2172 0.2565 | 0.2830 | 0.3568

81 0.1818 0.2159 0.2550 | 0.2813 | 0.3547

82 0.1807 0.2146 0.2535 | 0.2796 | 0.3527

83 0.1796 0.2133 0.2520 | 0.2780 | 0.3507

84 0.1786 0.2120 0.2505 | 0.2764 | 0.3487

85 0.1775 0.2108 0.2491 | 0.2748 | 0.3468

86 0.1765 0.2096 0.2477 | 0.2732 | 0.3449

87 0.1755 0.2084 0.2463 | 0.2717 | 0.3430

88 0.1745 0.2072 0.2449 | 0.2702 | 0.3412

89 0.1735 0.2061 0.2435 | 0.2687 | 0.3393

90 0.1726 0.2050 0.2422 | 0.2673 | 0.3375
t Tabel
Pr 0.25 0.10 0.05 0.025 0.01 0.005 0.001
df 0.50 0.20 0.10 0.050 0.02 0.010 0.002
80 0.67757 1.29222 1.66412 1.99006 2.37387 2.63869 3.19526
81 0.67753 1.29209 1.66388 1.98969 2.37327 2.63790 3.19392
82 0.67749 1.29196 1.66365 1.98932 2.37269 2.63712 3.19262
83 0.67746 1.29183 1.66342 1.98896 2.37212 2.63637 3.19135
84 0.67742 1.29171 1.66320 1.98861 2.37156 2.63563 3.19011
85 0.67739 1.29159 1.66298 1.98827 2.37102 2.63491 3.18890
86 0.67735 1.29147 1.66277 1.98793 2.37049 2.63421 3.18772
87 0.67732 1.29136 1.66256 1.98761 2.36998 2.63353 3.18657
88 0.67729 1.29125 1.66235 1.98729 2.36947 2.63286 3.18544
89 0.67726 1.29114 1.66216 1.98698 2.36898 2.63220 3.18434
920 0.67723 1.29103 1.66196 1.98667 2.36850 2.63157 3.18327
91 0.67720 1.29092 1.66177 1.98638 2.36803 2.63094 3.18222




F Tabel

df untuk df untuk pembilang (N1)
penyebut
Ny |1 2 [ 3l a5 6 [ 789 w|[uln2]13]14]i1s

80 | 3.96 | 3.11 | 272 | 249 | 2.33 | 221 | 2.13 | 2.06 | 2.00 | 1.95 | 1.91 | 1.88 | 1.84 | 1.82 | 1.79
81 | 3.96 | 3.11 | 272 | 248 | 2.33 | 221 | 2.12 | 2.05 | 2.00 | 1.95 | 1.91 | 1.87 | 1.84 | 1.82 | 1.79
82 | 3.96 | 3.1 | 272 | 248 | 2.33 | 221 | 2.12 | 2.05 | 2.00 | 1.95 | 1.91 | 1.87 | 1.84 | 1.81 | 1.79
83 | 3.96 | 3.1 | 271 | 248 | 2.32 | 221 | 2.12 | 205 | 199 | 1.95 | 1.91 | 1.87 | 1.84 | 1.81 | 1.79
84 | 3.95| 3.11 | 271 | 248 | 2.32 | 221 | 2.12 | 2.05 | 199 | 1.95 | 1.90 | 1.87 | 1.84 | 1.81 | 1.79
85 | 3.95| 3.10 | 271 | 248 | 2.32 | 221 | 2.12 | 2.05 | 199 | 1.94 | 190 | 1.87 | 1.84 | 1.81 | 1.79
86 | 3.95| 3.10 | 271 | 248 | 2.32 | 221 | 2.12 | 2.05 | 1.99 | 1.94 | 1.90 | 1.87 | 1.84 | 1.81 | 1.78
87 | 3.95| 3.10 | 271 | 248 | 2.32 | 220 | 2.12 [ 2.05 | 199 | 1.94 | 190 | 1.87 | 1.83 | 1.81 | 1.78
88 | 3.95| 3.10 | 271 | 248 | 2.32 | 220 | 2.12 | 2.05 | 1.99 | 1.94 | 1.90 | 1.86 | 1.83 | 1.81 | 1.78
80 | 3.95| 3.10 | 271 | 247 | 2.32 | 220 | 2.11 | 2.04 | 199 | 1.94 | 1.90 | 1.86 | 1.83 | 1.80 | 1.78
90 | 3.95| 3.0 | 271 | 247 | 232 | 220 | 2.11 | 2.04 | 199 | 1.94 | 1.90 | 1.86 | 1.83 | 1.80 | 1.78




