DAFTAR ISI

Halaman Judul Dalam ... i
Halaman Persetujuan SKIIPSI........cooviiiieiiieiciiieseesee e \Y;
Halaman Pengesahaan Kelulusan SKripsi ..........cccocoiiiiieniicice, v
RIWAYAE HIAUPD ..o vi
Halaman Persembahan............ccooiiiiiii e vii
IMIOTEO ...t IX
ADSTFAK ..o X
ADSTFACT ... Xi
Kata PENGANTAL .........eeiiiiiiiiiiie e Xii
DATTAE IST .. Xiv
Daftar Tabel ..........ooioe e Xviii
Daftar GaMDAN .........ccoooiii e XX
Daftar LamPITan ..........cooviiiiiiieciie e e e e e e snaae e XXi
BAB | PendanuUIUan ............cooiiiiiiiiiiceee e 1
1.1 Latar Belakang.........coouveeiiieeiiie e
1.2 Rumusan Masalah ...
1.3 Ruang LingKup Penelitian ...........ccceiiieeiiiie e
1.3.1 Ruang lingkup SUBJEK ......ccvvviiiiiiie e,
1.3.2 Ruang LingKup ODJEK ........ccoiiiiiiii e
1.3.3 Ruang LingKup TEMPAL ........cccceeiiieeiiiie e
1.3.4 Ruang Lingkup lImu Pengetahuan .............ccccoooveiiiei e,
1.4 Tujuan Penelitian .........ccuvveiiiiiiis et
1.5 Manfaat PEnelitian ..........coccoiiiiiiiiii e



1.5.1 Bagi PENEIILT ..cceooiiiiiiiiiie
1.5.2 Bagi Perusanaan ...........cccceiiiiiiiiiieiiieie e
1.5.3 Bagi INSEIEUST .....veeiiieiie e
1.6 Sistematika PENUIISAN .........ccovvieiiiiiiiie e
BAB | Pendanuluan ..o
BAB Il Landasan TEOKT .......cceiuuieiiireiiiesiiiee s siiee e seeeesaeeesneee e
BAB 11 Metode Penelitian ...........ccoveiiiviiiiie e
BAB IV Hasil Penelitian dan Pembahasan ............ccccccccveviieeiiinennen.
BAB V Simpulan dan Saran ...........cccocceiiiiiiniiieni e

BAB Tl LanNdasan T OO ....cveeeee ettt e e e e e ee e e e e ieeeeeenaas
2.1 Minat Beli UlaNg ......cccoooiiiiiiiiiiicee s

2.1.1Pengertian Minat Beli Ulang ...........ccccovveviiveiiiie e
2.1.2 Faktor-faktor Yang Mempengaruhi Minat Beli Ulang....................
2.1.3 Indikator Minat Beli Ulang..........cccccooveiiiiiiiicie e
2.2 User EXPErienCe (UX) ...oociciieiiiie e siee e siee et a e snee e
2.2.1 Elemen-Elemen User Experience (UX) ......ccccovevviveiiinesiinee i
2.2.2 Faktor-Faktor Yang Mempengaruhi User Experience ...................
2.2.3 Indikator USer EXPEIIENCE .......ccvvveeiieeeiiieeiiieeesiieeesiineasvaeesanaeas
2.3 Cashback Promotion ...........cccoiiiiiiiiiiiiiccee e
2.3.1 Pengertian Cashback Promotion ...........ccccccovveiiiciiiic e,
2.3.2 Faktor Pertumbuhan Promosi Penjualan ..............cccccoooveeiiieeinnnen,
2.3.3 Tujuan Promosi Penjualan...........c.ccccoveeiiie i
2.3.4 Indikator Promosi Penjualan............ccccooviveiiiiciiec e
2.4 Penelitian Terdahulu ...
2.5 Kerangka PemiKIran ........ccceeeiiiiiieoiiiiiie e
BAB 111 Metode Penelitian .........c.cooiiiiiiiiiieiscc e



3.1 JBNIS PENEIILIAN oeeeeeeeeeeee ettt

3.2 SUMDEE DAEA ...oiuvieiiieiie et 31
3.3 Metode Pengumpulan Data ..........ccccooveeiiieniiiiiesiiesee e 31
3.4 Populasi dan Sampel ..o 32
B4 L POPUIAST ... 32
342 SAMPEL o 32
3.5 Variabel Penelitian .........cccoooiiiiiiiii e 33
3.5.1 Variabel Bebas (INdePenden) ........cccveieeiiiriiienie e 33
3.5.2 Variabel Terikat (Dependen) ........cccccovveiieenieeniee e 33
3.6 Definisi Operasional Variabel ............ccooviiiiiiiic 34
3.7 Metode ANALISIS DALA ......c.coivieiiieiieiiee e 35
3.7.1OUtEr MO ... 36
3.7.21NNEI MO ... 37
3.8 Pengujian HIPOLESIS ....ccvviiiiiiieiiiie et 38
3.9 Langkah-langkah analisis SEM ...........ccccceiiiiiiiic i 38
BAB IV Hasil Dan Pembanasan .............cccciveiieiiiiiiiineneeeee e 42
4.1 DeSKIIPSI DAa ....cccvvieeiiiieiiie et 42
4.1.1 Deskripsi Karakteristik Responden ..........cccccceveevieeiiiieeiiie e 42
4.1.2 Hasil Uji Deskripsi Responden ..........cccccovveeiieeiiieeeiiieeciiee e 44
4.2 Uji ANALISIS DALA.......uveieiiiie e 43
4.2.1 Hasil Uji Diskriminan (Discriminant Validity) ..........c..ccccceevvn.n. 43
4.2.2 Hasil Uji Composite Reability dan Cronbach’s Alpha  ................. 45
4.2.3 Hasil Uji Mengevaluasi Average Variance Extracted (AVE) ....... 46
4.3 UjJi HIPOTESIS ...ttt e 48

4.3.1 Pengujian Hipotesis 1 (Pengaruh Perceived Usefulness (X1)
terhadap Attitude Toward Using (Y)) .ccooeveeiiiiiiieiiiiee e 48



4.3.2Pengujian Hipotesis 2 (Pengaruh Perceived Ease Of Use (X2) terhadap

Attitude Toward USING (). eeieeerrieieiiesie e 49

4.4 PEMDANASAN .....ooiiiiiieiiieeiee et 50
4.7.1 Pengaruh Perceived Usefulness (X1) terhadap

Attitude Toward USING (Y) «ooveeieeeiiieieiiece e 50

4.7.2 Pembahasan Pengaruh Perceived Ease Of Use (X2) terhadap

Attitude Toward USING () coeeiieeiiieieriiere e 50
BAB V Simpulan dan Saran............ccccooiiiiiiiiniieeeeeeee e 60
5.1 SIMPUIAN .o 60
5.2 SAIAN .. 60
Daftar PUSLAKA .......ccueiiiieiiiciiie e

-1 00T o 1 3 USRS



DAFTAR TABEL

Tabel 1. 1 Data Urutan E-Commerce Terbaik Di Indonesia

Tahun 2021-2022 .....c.ooeeeeiie e 2
Tabel 2.1 Penelitian Terdahulu ... 24
Tabel 3.1 Kriteria Pemilihan Sampel ... 33
Tabel 3.2 Definisi Operasional Variabel ............ccccccoiviiiiiiiii 34
Tabel 3.3 Uji GOF (goodness Of fit) ......cccooveiiiiiiiiiiieiece e 40
Tabel 4.1 Karakteristik Responden Berdasarkan Usia ...........ccccocevvervirennnen. 42
Tabel 4.2 Pengetahuan Mengenai Produk Maybelline ...........cccccovvvevinnenen. 43
Tabel 4.3 Jumlah Penggunaan Produk Maybelline ..........cc.ccocoeeviiveiiinennnen. 43
Tabel 4.4 Hasil Jawaban Responden Variabel User Experience (X1) ............ 44
Tabel 4.5 Hasil Jawaban Responden Variabel Cashback Promotion (Xz) ..... 46
Tabel 4.6 Hasil Jawaban Responden Variabel E-satisfaction (Y) .................. 48
Tabel 4.7 Nilai Cross LOAdiNg ......ccoovveiiiieiiiie e siee e 50
Tabel 4.8 Fornell-Larcker Criterion ..........cccoovviiiiienieniene e 51
Tabel 4.9 Composite Reability ..........ccccocoveiiiiiiiiie e 52
Tabel 4.10 Average Variance Extracted ...........ccccccoviieiviieeniiec e, 53
Tabel 4.11 Nilai R-SQUArE Y ..ot 47
Tabel 4.12 Path COeffiCIENtS ......oooviiiiiieiiee e 55



DAFTAR GAMBAR

Gambar 1.1 Grafik Top Brand AWArd .........cccccooieiiieneiiiie e 4
Gambar 1.2 Tampilan Platfrom Pada Aplikasi Shopee .........c.ccocvviiiiiennnn 5
Gambar 1.3 Cashback Promotion 11.11 Pada Aplikasi Shopee .................... 6
Gambar 2.1 Kerangka PIKIr ........c.coooiiiiiiiieiiiesiee e 28
Gambar 2.2 Pengembangan HIPOTESIS .........ccovviiiiiiieniiiiiesieesie e 28
Gambar 4.1 Hasil Bootstrapping Model ..o 54

Vi



DAFTAR LAMPIRAN

Lampiran 1 Kuesioner

Lampiran 2 Jawaban Responden

Lampiran 3 Jawaban Karakteristik Responden
Lampiran 4 Deskripsi Jawaban Responden

Lampiran 5 Hasil Uji Nilai Cross Loading

Lampiran 6 Fornell-Larcker Criterion

Lampiran 7 Composite Reability dan Cronbach’s Alpha
Lampiran 8 Average Variance Extracted

Lampiran 9 Hasil Bootstrapping Model

Lampiran 10 Nilai R-Square Y

Lampiran 11 Hasil Path Coefficients

vii



