
66 

 

 

 

 

DAFTAR PUSTAKA 

 

 

 

. M., & Idris, R. (2022). Impact of Store Atmosphere on Customer Loyalty through 

Perceived Quality and Satisfaction: An Evidence from Boutique Industry in 

Tarakan. Petra International Journal of Business Studies, 5(2), 186–197. 

https://doi.org/10.9744/ijbs.5.2.186-197 

Ailudin, M., & Sari, D. (n.d.). PENGARUH CUSTOMER EXPERIENCE 

TERHADAP MINAT BELI ULANG ( STUDI PADA PELANGGAN ONE 

EIGHTY COFFEE BANDUNG ) The Influence Of Customer Experience On 

Re-Purchase Intention ( Study On Customer One Eighty Coffee Bandung ). 

Deu, T. (n.d.). ABSTRACT THE INFLUENCE OF STORE ATMOSPHERE, 

SERVICE, AND PRODUCT QUALITY TO CONSUMER’S REPURCHASE 

INTENTION Case Study to The Consumer of Ayumi Cafe Yogyakarta. 

Efdison, Z., Yadewani, D., Febrina Harahap, E., Dharma Putra, A., Tinggi Ilmu 

Ekonomi Sakti Alam Kerinci, S., & Jaya Nusa, S. (n.d.). Pengaruh perceived 

value, kualitas pelayanan dan kepuasan konsumen terhadap minat beli ulang 

pada Distro Agung Sungai Penuh. Jurnal Ilmiah Akuntansi Dan Keuangan, 

4(8), 2022. https://journal.ikopin.ac.id/index.php/fairvalue 

Kurniawati, R. (2017). ANALISIS PENGARUH STORE 

ATMOSPHERETERHADAP KEPUTUSAN PEMBELIAN DANKEPUASAN 

KONSUMEN. 

Yanti, N. , V. (2020). PENGARUH CUSTOMER EXPERIENCE DAN KEPUASAN 

KONSUMEN TERHADAP MINAT BELI ULANG PRODUK RABBANI. 

 


