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The purpose of this stady was 10 determine the sdvertming effectvencss and
maketintg sttotegies throagh social medin Instagram n the management stuly
program U Durmajave The sample W the head of the mamagement study
progrem and 179 cespondent users of socul medin Istagram are sctive students
of the mansgement study program TH Detiagjays o the 2021 yenr The data
analysis technagues usast min methods namely combination 0l guastitative anid
qualitstive method covered CRIL and SWOT methods  The result based on the
Customet Kesponse Indey, CRI value showed socsal medsa advertving 1o the
maoagement sty progroam (19 Damsajesn was not effecnve A study based un
the SWOT methodd showed munagement study progratn IR Dasnagaya in
quadeant | that in growth-oneated strategy becatise of [FAS (strength bigger than
weakness) and HFAS (oppoctimity begger than threst) Strasegy determination of
managemnent study program 118 Danmajaya had o stable growth srsegy because
the strength weighted value lesa than the opportunities value
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