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ABSTRACT 

In the current digital era, optimizing digital technology is a key factor in the development of 

Micro, Small and Medium Enterprises (MSMEs). This report discusses the application of digital 

technology to Woven Bag MSMEs located on Jalan Rose Barat Metro to achieve village 

economic independence and empower local communities. The work program includes education 

on creating social media accounts, content development, strategies for increasing sales on social 

media, product innovation, and developing a logo that reflects the identity of MSMEs. Apart 

from that, MSME training is also carried out to increase the use of social media and 

understanding of marketing technology. It is hoped that the application of digital technology can 

increase the visibility of MSMEs, expand the market, which ultimately contributes to village 

economic independence and community welfare. 

Keywords--Optimization of Digital Technology, Woven Bag MSMEs, Village Economic 

Independence, Community Empowerment, Social Media Creation, Creative Content, Product 

Innovation, Logo Development, Creation of marketing technology through websites. 

ABSTRAK 

Di era digital saat ini, optimalisasi teknologi digital menjadi faktor kunci dalam pengembangan 

Usaha Mikro, Kecil, dan Menengah (UMKM). Laporan ini membahas tentang penerapan teknologi 

digital pada UMKM Tas Anyaman yang berlokasi di Jalan mawar Barat Metro untuk mencapai 

kemandirian ekonomi desa dan memberdayakan masyarakat lokal. Program kerjanya meliputi 

edukasi pembuatan akun media sosial, pengembangan konten, strategi peningkatan penjualan di 

media sosial, inovasi produk, dan pengembangan logo yang mencerminkan identitas UMKM. 

Selain itu, pelatihan UMKM juga dilakukan untuk meningkatkan penggunaan media sosial dan 

pemahaman teknologi pemasaran. Penerapan teknologi digital diharapkan dapat meningkatkan 

visibilitas UMKM, memperluas pasar, yang pada akhirnya berkontribusi pada kemandirian 

ekonomi desa dan kesejahteraan masyarakat. 
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