
Lampiran 1 

 

SURAT PERMOHONAN PENGISIAN KUESIONER 

 

Perihal  : Permohonan Pengisian Kuesioner 

Kepada  : Bapak/Ibu/Saudara Responden 

Di tempat. 

Dengan hormat, 

Untuk memenuhi sebagian persyaratan dalam penyelesaian pendidikan Program Studi 

Manajemen Fakultas Ekonomi dan Bisnis IBI Darmajaya, saya memerlukan beberapa 

informasi sebagai bahan penulisan skripsi yang berjudul “Pengaruh Kepuasan dan 

Variety Seeking Terhadap Brand Switching Pengguna Kartu Telkomsel Flash di 

Bandar Lampung”. 

Sehubungan dengan itu, saya memohon kesediaan Bapak/Ibu/Saudara untuk mengisi 

kuesioner ini sesuai dengan petunjuk yang tertera. Kuesioner ini didesain untuk 

mengukur perilaku Brand Switching melalui variabel Kepuasan dan Mencari 

Keberagaman (variety seeking). Informasi yang diberikan akan dijaga kerahasiaannya dan 

hanya digunakan untuk kepentingan penelitian. 

Atas kesediaan Bapak/Ibu/Saudara yang telah meluangkan waktu untuk mengisi 

kuesioner ini, saya mengucapkan terima kasih. 

 

 

Bandar Lampung, Juni 2017 

 

 

       Andri Sesario Anwar 

         NPM. 1312110203 

 

 

 



Identitas Responden 

Nama         : 

Jenis Kelamin        :         Laki-Laki       Perempuan 

Usia         : 

Tempat Tinggal     : 

Pekerjaan        : 

Lama Pemakaian   : 

Merek yang digunakan saat ini : 

Alasan beralih        : 

Jumlah Kartu SIM : 

 

PETUNJUK PENGISIAN: 

Berilah tanda ( √ ) atau ( x ) atas setiap jawaban yang anda anggap paling sesuai 

tentang pengalaman Anda selama menggunakan kartu Telkomsel yang telah Anda 

dapatkan selama menjadi konsumen. Dimana masing - masing pertanyaan diberi 

skor sebagai berikut :  

SS    : Sangat Setuju     

S      : Setuju                

CS   : Cukup Setuju               

TS   : Tidak Setuju  

STS : Sangat Tidak Setuju  

 

 

 

 

 

 



Kepuasan 

 

 

 

 

 

 

 

 

No Pernyataan STS TS CS S SS 

1 Kecepatan internet Telkomsel Flash tinggi 

sesuai dengan yang janjikan 

     

2 Jaringan internet Telkomsel Flash stabil 

sehingga dapat digunakan dimana saja 

     

3. Telkomsel Flash selalu memberikan bonus-

bonus yang menarik 

     

4.  Kecepatan internet Telkomsel Flash lebih 

baik dari kecepatan internet provider lain 

     

5 Harga yang ditawarkan Telkomsel Flash 

lebih sesuai dengan manfaat yang didapat 

dibandingkan dengan operator lain 

     

6 Semua layanan yang disediakan oleh 

Telkomsel Flash bekerja sesuai dengan 

harapan 

     



Variety Seeking 

 

No Pernyataan STS TS CS S SS 

1 Saya suka mencari informasi tentang bonus-

bonus yang ditawarkan provider lain 

     

2 Saya suka membandingkan kinerja 

Telkomsel Flash dengan kinerja provider 

lain  

     

3 Berkeinginan untuk memiliki lebih dari 1 

kartu dari provider berbeda yang 

menawarkan bonus-bonus dan keuntungan 

yang berbeda 

     

4 Berkeinginan untuk memiliki lebih dari 1 

kartu dari provider yang berbeda yang 

menawaran harga/ paket yang berbeda-beda  

     

5 Saya suka mencoba manfaat yang 

ditawarkan provider lain 

     

6 Saya tidak pernah loyal pada 1 provider       

 

 

 

 

 

 



Brand Switching 

 

No Pernyataan STS TS CS S SS 

1 Saya tidak menggunakan Telkomsel Flash 

lagi karena provider lain menawarkan 

keuntungan yang lebih besar 

     

2 Saya tidak menggunakan Telkomsel Flash 

lagi karena harga yang ditawarkan lebih 

mahal dari provider lain   

     

3 Saya tidak menggunakan Telkomsel Flash 

lagi karena manfaat yang dijanjikan 

Telkomsel Flash tidak sesuai dengan 

harapan 

     

4 Saya tidak menggunakan Telkomsel Flash 

lagi karena kecepatan internet yang 

diberikan Telkomsel Flash sama dengan 

provider lain 

     

5 Saat mengalami masalah saya ingin 

mempercepat penghentian penggunaan 

Telkomsel Flash dan berpindah ke provider 

lain 

     

6 Saat ada produk atau layanan baru saya 

ingin mempercepat penghentian penggunaan 

Telkomsel Flash dan pindah ke provider lain  

     

 

 

 

 

 



Lampiran 2 

Hasil Jawaban Responden Variabel Kepuasan (X1) 100 data 

No 

Responden 

Butir Pertanyaan 

1 2 3 4 5 6 Total 

1 4 5 5 4 5 3 26 

2 3 5 4 5 5 2 24 

3 5 3 5 3 4 4 24 

4 4 4 5 4 3 3 23 

5 3 4 4 3 4 3 21 

6 5 5 5 5 3 3 26 

7 4 3 3 3 4 3 20 

8 4 5 4 4 5 3 25 

9 5 4 5 3 4 2 23 

10 5 5 3 3 5 3 24 

11 3 5 5 3 3 3 22 

12 3 4 3 3 4 4 21 

13 4 5 5 5 4 4 27 

14 3 5 5 1 2 3 19 

15 5 5 4 4 5 4 27 

16 2 4 4 3 3 4 20 

17 4 5 5 4 5 2 25 

18 4 4 4 3 4 4 23 

19 5 5 5 5 5 4 29 

20 3 4 4 4 4 3 22 

21 4 4 3 4 4 3 22 

22 4 3 4 3 3 1 18 

23 5 4 4 4 5 4 26 

24 4 3 3 4 4 3 21 

25 4 4 4 4 4 3 23 

26 5 5 4 5 5 4 28 

27 5 4 3 5 5 3 25 

28 4 4 5 5 5 4 27 

29 4 4 5 4 5 4 26 

30 5 5 5 4 5 5 29 

31 5 5 5 4 3 4 26 

32 4 4 2 4 2 2 18 

33 4 4 3 4 2 4 21 

34 4 4 4 5 3 3 23 

35 4 4 4 5 3 3 23 

36 4 5 5 4 5 4 27 

37 5 5 4 5 4 4 27 



38 4 4 4 4 4 4 24 

39 4 4 5 4 4 4 25 

40 5 5 4 5 4 4 27 

41 5 4 4 5 3 3 24 

42 3 3 3 4 4 4 21 

43 4 4 4 5 5 5 27 

44 4 5 4 4 3 3 23 

45 3 3 4 4 4 3 21 

46 5 4 4 4 3 3 23 

47 5 5 5 4 5 4 28 

48 3 3 2 3 4 4 19 

49 4 5 5 4 3 3 24 

50 5 4 3 4 3 3 22 

51 3 4 3 3 4 4 21 

52 2 3 3 3 4 3 18 

53 3 4 3 3 4 4 21 

54 5 4 5 4 3 3 24 

55 4 4 4 3 3 4 22 

56 4 4 3 5 4 5 25 

57 5 5 5 4 3 3 25 

58 5 4 4 5 3 4 25 

59 3 3 3 2 2 3 16 

60 4 4 4 3 3 3 21 

61 5 4 4 4 3 3 23 

62 4 5 4 3 4 4 24 

63 5 5 5 4 4 4 27 

64 5 4 4 3 4 3 23 

65 3 3 3 3 4 4 20 

66 3 4 3 4 4 3 21 

67 4 4 5 4 4 3 24 

68 2 3 2 3 3 3 16 

69 3 3 2 3 2 3 16 

70 5 4 4 3 4 4 24 

71 4 4 5 3 3 4 23 

72 4 3 4 3 4 3 21 

73 5 5 4 4 4 3 25 

74 5 5 5 3 3 4 25 

75 5 5 4 5 4 4 27 

76 3 3 4 4 3 3 20 

77 5 5 4 4 3 5 26 

78 2 3 2 4 3 2 16 

79 5 5 4 5 4 4 27 

80 4 4 5 5 5 4 27 



81 3 3 4 4 3 3 20 

82 4 3 4 3 4 4 22 

83 5 4 4 4 3 4 24 

84 3 3 3 2 3 3 17 

85 4 3 3 3 3 4 20 

86 5 4 4 4 5 4 26 

87 4 4 4 4 3 3 22 

88 4 5 5 4 4 3 25 

89 5 5 4 5 5 4 28 

90 3 4 4 3 4 3 21 

91 3 4 4 3 3 4 21 

92 4 4 4 4 3 4 23 

93 5 4 5 5 3 4 26 

94 4 5 4 4 5 5 27 

95 3 3 3 4 3 3 19 

96 3 2 3 4 4 2 18 

97 5 4 4 5 5 4 27 

98 4 5 5 4 4 3 25 

99 3 3 4 3 3 4 20 

100 5 5 5 4 4 3 26 

 

Hasil Jawaban Responden Variabel Variety Seeking (X2) 100 data 

No 

Responden 

Butir Pertanyaan 

1 2 3 4 5 6 Total 

1 4 5 3 3 4 2 21 

2 5 5 2 2 3 3 20 

3 3 4 4 4 3 4 22 

4 4 3 3 4 4 3 21 

5 3 4 3 1 3 2 16 

6 5 3 3 3 3 3 20 

7 3 4 3 3 2 2 17 

8 4 5 3 3 3 4 22 

9 3 4 2 5 3 3 20 

10 3 5 3 3 5 5 24 

11 3 3 3 2 5 5 21 

12 3 4 4 1 2 2 16 

13 5 4 4 3 4 3 23 

14 1 2 3 3 2 3 14 

15 4 5 4 3 3 4 23 

16 3 3 4 3 2 3 18 

17 4 5 2 2 3 3 19 



18 3 4 4 3 4 4 22 

19 5 5 4 4 4 5 27 

20 4 4 3 3 3 3 20 

21 4 4 3 3 2 3 19 

22 3 3 1 2 2 3 14 

23 4 5 4 3 3 4 23 

24 4 4 3 3 4 4 22 

25 4 4 3 4 3 3 21 

26 5 5 4 4 4 4 26 

27 5 5 3 3 4 3 23 

28 5 5 4 3 3 4 24 

29 4 5 4 4 4 4 25 

30 4 5 5 3 3 4 24 

31 4 3 4 4 4 4 23 

32 4 2 2 5 2 3 18 

33 4 2 4 2 2 4 18 

34 5 3 3 4 5 5 25 

35 5 3 3 4 5 5 25 

36 4 5 4 4 4 5 26 

37 5 4 4 5 5 5 28 

38 4 4 4 4 4 4 24 

39 4 4 4 5 4 5 26 

40 5 4 4 3 3 3 22 

41 5 3 3 4 3 3 21 

42 4 4 4 3 3 3 21 

43 5 5 5 3 3 4 25 

44 4 3 3 4 4 4 22 

45 4 4 3 5 4 4 24 

46 4 3 3 4 4 3 21 

47 4 5 4 4 4 4 25 

48 3 4 4 2 2 3 18 

49 4 3 3 4 4 3 21 

50 4 3 3 4 4 4 22 

51 3 4 4 2 2 3 18 

52 3 4 3 2 3 3 18 

53 3 4 4 4 3 3 21 

54 4 3 3 4 3 4 21 

55 3 3 4 5 4 5 24 

56 5 4 5 5 4 4 27 

57 4 3 3 4 4 4 22 

58 5 3 4 5 3 4 24 

59 2 2 3 4 3 2 16 

60 3 3 3 4 4 3 20 



61 4 3 3 4 3 4 21 

62 3 4 4 3 3 3 20 

63 4 4 4 5 4 4 25 

64 3 4 3 3 4 4 21 

65 3 4 4 3 4 3 21 

66 4 4 3 3 3 4 21 

67 4 4 3 3 4 3 21 

68 3 3 3 2 2 2 15 

69 3 2 3 1 2 2 13 

70 3 4 4 5 5 5 26 

71 3 3 4 4 3 4 21 

72 3 4 3 3 4 4 21 

73 4 4 3 5 5 3 24 

74 3 3 4 3 4 4 21 

75 5 4 4 5 5 4 27 

76 4 3 3 4 3 3 20 

77 4 3 5 4 4 4 24 

78 4 3 2 1 2 3 15 

79 5 4 4 3 4 3 23 

80 5 5 4 3 4 4 25 

81 4 3 3 3 4 3 20 

82 3 4 4 4 3 3 21 

83 4 3 4 3 3 4 21 

84 2 3 3 3 3 3 17 

85 3 3 4 4 3 2 19 

86 4 5 4 3 4 4 24 

87 4 3 3 3 4 3 20 

88 4 4 3 4 5 4 24 

89 5 5 4 4 5 5 28 

90 3 4 3 3 3 3 19 

91 3 3 4 3 2 2 17 

92 4 3 4 4 3 3 21 

93 5 3 4 3 3 4 22 

94 4 5 5 4 4 4 26 

95 4 3 3 3 3 3 19 

96 4 4 2 3 2 2 17 

97 5 5 4 4 5 4 27 

98 4 4 3 3 4 3 21 

99 3 3 4 4 3 3 20 

100 4 4 3 4 5 5 25 

 

 



Hasil Jawaban Responden Variabel Brand Switching (Y) 100 data 

No 

Responden 

Butir Pertanyaan 

1 2 3 4 5 6 Total 

1 3 3 5 3 4 4 22 

2 4 3 3 4 4 4 22 

3 4 3 5 3 5 3 23 

4 3 4 4 3 3 4 21 

5 3 4 5 5 4 4 25 

6 4 4 5 3 5 4 25 

7 3 4 4 3 4 3 21 

8 4 3 4 4 5 4 24 

9 4 3 5 5 5 4 26 

10 3 4 4 3 4 3 21 

11 5 5 4 4 5 4 27 

12 4 4 3 4 4 4 23 

13 4 3 5 3 4 4 23 

14 3 4 5 3 3 3 21 

15 2 3 3 2 4 3 17 

16 3 4 5 3 5 5 25 

17 4 3 4 4 5 3 23 

18 3 1 3 3 3 3 16 

19 3 3 3 2 4 3 18 

20 4 4 5 3 5 4 25 

21 3 2 4 4 3 3 19 

22 3 2 3 2 4 3 17 

23 3 1 4 4 3 4 19 

24 3 4 3 3 5 3 21 

25 3 4 5 3 4 4 23 

26 5 3 5 5 4 4 26 

27 4 4 3 3 3 3 20 

28 5 5 4 4 4 3 25 

29 3 3 4 2 2 3 17 

30 3 4 4 4 4 3 22 

31 3 4 3 3 4 3 20 

32 3 3 4 4 3 3 20 

33 4 4 4 4 5 4 25 

34 5 5 3 5 2 3 23 

35 4 5 4 4 4 4 25 

36 4 4 5 4 5 5 27 

37 5 5 4 4 3 4 25 

38 5 4 5 5 4 5 28 

39 4 2 3 3 4 3 19 



40 3 3 4 4 3 3 20 

41 4 4 4 3 4 3 22 

42 5 4 4 4 5 4 26 

43 5 3 3 2 5 3 21 

44 5 4 4 3 4 3 23 

45 4 4 3 3 4 4 22 

46 5 5 4 3 5 4 26 

47 4 4 4 3 4 4 23 

48 5 4 3 2 4 2 20 

49 4 3 4 4 4 1 20 

50 5 4 4 5 4 3 25 

51 5 4 3 4 3 4 23 

52 3 4 3 2 4 3 19 

53 3 4 5 3 3 4 22 

54 5 4 5 3 4 4 25 

55 4 4 5 3 4 5 25 

56 5 4 4 3 4 5 25 

57 3 3 4 5 3 3 21 

58 4 3 4 3 4 5 23 

59 3 3 3 2 3 3 17 

60 3 4 4 3 4 3 21 

61 3 4 4 4 4 3 22 

62 4 4 4 4 4 3 23 

63 4 4 3 4 3 4 22 

64 5 5 4 4 3 4 25 

65 4 3 4 4 5 3 23 

66 4 4 4 4 3 4 23 

67 4 4 4 4 4 4 24 

68 3 3 4 3 3 4 20 

69 3 3 4 1 3 3 17 

70 4 4 4 4 4 3 23 

71 4 4 3 4 4 3 22 

72 5 5 4 4 4 4 26 

73 3 3 4 3 3 3 19 

74 4 5 4 4 5 4 26 

75 4 4 4 3 4 5 24 

76 4 4 3 4 4 3 22 

77 4 4 4 3 4 3 22 

78 5 4 4 4 4 3 24 

79 3 4 3 4 5 3 22 

80 4 3 4 4 3 3 21 

81 3 3 4 3 4 3 20 

82 5 3 4 4 4 3 23 



83 4 4 3 3 3 3 20 

84 4 3 4 3 4 4 22 

85 3 3 5 3 4 4 22 

86 3 4 4 4 4 3 22 

87 4 3 3 3 3 4 20 

88 5 4 4 5 5 4 27 

89 5 5 4 4 4 4 26 

90 4 3 3 4 4 4 22 

91 3 3 4 3 4 4 21 

92 5 4 4 4 5 3 25 

93 4 4 4 2 4 5 23 

94 4 4 5 2 5 4 24 

95 5 5 4 4 5 4 27 

96 4 3 3 5 4 4 23 

97 5 4 5 4 5 3 26 

98 4 4 4 3 4 3 22 

99 3 3 3 2 4 2 17 

100 4 4 4 3 4 3 22 

 

Lampiran 3 

Hasil Jawaban Responden Berdasarkan Jenis Kelamin 

Jenis Kelamin 

 Frequency Percent Valid Percent Cumulative Percent 

Valid 

Pria 54 54.0 54.0 54.0 

Wanita 46 46.0 46.0 100.0 

Total 100 100.0 100.0  

 

Lampiran 4 

Hasil Jawaban Responden Berdasarkan Umur 

Golongan Usia 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Remaja Akhir 34 34.0 34.0 34.0 

Dewasa Awal 38 38.0 38.0 72.0 

Dewasa Akhir 28 28.0 28.0 100.0 

Total 100 100.0 100.0  



Lampiran 5 

Deskripsi Jawaban Responden dari Kepuasan (X1) 

X1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 4 4.0 4.0 4.0 

3 23 23.0 23.0 27.0 

4 38 38.0 38.0 65.0 

5 35 35.0 35.0 100.0 

Total 100 100.0 100.0  

 

X2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 1 1.0 1.0 1.0 

3 21 21.0 21.0 22.0 

4 45 45.0 45.0 67.0 

5 33 33.0 33.0 100.0 

Total 100 100.0 100.0  

X3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 1 1.0 1.0 1.0 

2 6 6.0 6.0 7.0 

3 44 44.0 44.0 51.0 

4 44 44.0 44.0 95.0 

5 5 5.0 5.0 100.0 

Total 100 100.0 100.0  

X4 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 1 1.0 1.0 1.0 

2 2 2.0 2.0 3.0 

3 30 30.0 30.0 33.0 

4 46 46.0 46.0 79.0 

5 21 21.0 21.0 100.0 

Total 100 100.0 100.0  



 

 

X6 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 5 5.0 5.0 5.0 

3 20 20.0 20.0 25.0 

4 46 46.0 46.0 71.0 

5 29 29.0 29.0 100.0 

Total 100 100.0 100.0  
 

 

Deskripsi Jawaban Responden dari Variety seeking (X2) 

X7 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 1 1.0 1.0 1.0 

2 2 2.0 2.0 3.0 

3 30 30.0 30.0 33.0 

4 46 46.0 46.0 79.0 

5 21 21.0 21.0 100.0 

Total 100 100.0 100.0  

 
X8 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 5 5.0 5.0 5.0 

3 35 35.0 35.0 40.0 

4 39 39.0 39.0 79.0 

5 21 21.0 21.0 100.0 

Total 100 100.0 100.0  

 

 

X5 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 5 5.0 5.0 5.0 

3 35 35.0 35.0 40.0 

4 39 39.0 39.0 79.0 

5 21 21.0 21.0 100.0 

Total 100 100.0 100.0  



X9 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 1 1.0 1.0 1.0 

2 6 6.0 6.0 7.0 

3 44 44.0 44.0 51.0 

4 44 44.0 44.0 95.0 

5 5 5.0 5.0 100.0 

Total 100 100.0 100.0  

 

X10 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 4 4.0 4.0 4.0 

2 9 9.0 9.0 13.0 

3 40 40.0 40.0 53.0 

4 35 35.0 35.0 88.0 

5 12 12.0 12.0 100.0 

Total 100 100.0 100.0  

 

X11 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 15 15.0 15.0 15.0 

3 36 36.0 36.0 51.0 

4 37 37.0 37.0 88.0 

5 12 12.0 12.0 100.0 

Total 100 100.0 100.0  

 

X12 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 10 10.0 10.0 10.0 

3 40 40.0 40.0 50.0 

4 38 38.0 38.0 88.0 

5 12 12.0 12.0 100.0 

Total 100 100.0 100.0  

 



Deskripsi Jawaban Responden dari Brand Switching (Y) 

 

Y1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 1 1.0 1.0 1.0 

3 34 34.0 34.0 35.0 

4 41 41.0 41.0 76.0 

5 24 24.0 24.0 100.0 

Total 100 100.0 100.0  

 

Y2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 2 2.0 2.0 2.0 

2 3 3.0 3.0 5.0 

3 32 32.0 32.0 37.0 

4 52 52.0 52.0 89.0 

5 11 11.0 11.0 100.0 

Total 100 100.0 100.0  

 

Y3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 26 26.0 26.0 26.0 

4 55 55.0 55.0 81.0 

5 19 19.0 19.0 100.0 

Total 100 100.0 100.0  

 

Y4 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 1 1.0 1.0 1.0 

2 11 11.0 11.0 12.0 

3 39 39.0 39.0 51.0 

4 40 40.0 40.0 91.0 

5 9 9.0 9.0 100.0 

Total 100 100.0 100.0  



 

Y5 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 2 2.0 2.0 2.0 

3 22 22.0 22.0 24.0 

4 54 54.0 54.0 78.0 

5 22 22.0 22.0 100.0 

Total 100 100.0 100.0  

 

Y6 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 1 1.0 1.0 1.0 

2 2 2.0 2.0 3.0 

3 48 48.0 48.0 51.0 

4 41 41.0 41.0 92.0 

5 8 8.0 8.0 100.0 

Total 100 100.0 100.0  

 

 

 

 

 

 

 

 

 

 

 

 

 



Lampiran 6 

HASIL UJI VALIDITAS KEPUASAN (X1) 

Correlations X1 

 

X1 X2 X3 X4 X5 X6 

Total 

Kepuasan 

X1 

Pearson Correlation 1 ,083 ,083 ,378
*
 ,472

**
 ,174 ,675

**
 

Sig. (2-tailed)  ,663 ,665 ,039 ,008 ,356 ,000 

N 30 30 30 30 30 30 30 

X2 

Pearson Correlation ,083 1 ,374
*
 ,255 ,244 ,154 ,483

**
 

Sig. (2-tailed) ,663  ,042 ,174 ,195 ,416 ,007 

N 30 30 30 30 30 30 30 

X3 

Pearson Correlation ,083 ,374
*
 1 ,067 -,126 ,115 ,397

*
 

Sig. (2-tailed) ,665 ,042  ,723 ,506 ,546 ,030 

N 30 30 30 30 30 30 30 

X4 

Pearson Correlation ,378
*
 ,255 ,067 1 ,581

**
 ,162 ,613

**
 

Sig. (2-tailed) ,039 ,174 ,723  ,001 ,392 ,000 

N 30 30 30 30 30 30 30 

X5 

Pearson Correlation ,472
**
 ,244 -,126 ,581

**
 1 ,266 ,612

**
 

Sig. (2-tailed) ,008 ,195 ,506 ,001  ,156 ,000 

N 30 30 30 30 30 30 30 

X6 

Pearson Correlation ,174 ,154 ,115 ,162 ,266 1 ,492
**
 

Sig. (2-tailed) ,356 ,416 ,546 ,392 ,156  ,006 

N 30 30 30 30 30 30 30 

Total 

Kepuasan 

Pearson Correlation ,675
**
 ,483

**
 ,397

*
 ,613

**
 ,612

**
 ,492

**
 1 

Sig. (2-tailed) ,000 ,007 ,030 ,000 ,000 ,006  

N 
30 30 30 30 30 30 30 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

 
 

 

 

 

 

 



HASIL UJI VALIDITAS VARIETY SEEKING (X2) 

Correlations X2 

 
X7 X8 X9 X10 X11 X12 

Total 

Variety 

Seeking 

X7 

Pearson Correlation 1 ,318 ,206 ,527
**
 ,379

*
 ,248 ,669

**
 

Sig. (2-tailed)  ,087 ,276 ,003 ,039 ,187 ,000 

N 30 30 30 30 30 30 30 

X8 

Pearson Correlation ,318 1 ,218 ,083 ,338 ,134 ,578
**
 

Sig. (2-tailed) ,087  ,247 ,664 ,068 ,482 ,001 

N 30 30 30 30 30 30 30 

X9 

Pearson Correlation ,206 ,218 1 ,298 ,260 ,481
**
 ,578

**
 

Sig. (2-tailed) ,276 ,247  ,110 ,165 ,007 ,001 

N 30 30 30 30 30 30 30 

X10 

Pearson Correlation ,527
**
 ,083 ,298 1 ,232 ,364

*
 ,628

**
 

Sig. (2-tailed) ,003 ,664 ,110  ,217 ,048 ,000 

N 30 30 30 30 30 30 30 

X11 

Pearson Correlation ,379
*
 ,338 ,260 ,232 1 ,333 ,719

**
 

Sig. (2-tailed) ,039 ,068 ,165 ,217  ,072 ,000 

N 30 30 30 30 30 30 30 

X12 

Pearson Correlation ,248 ,134 ,481
**
 ,364

*
 ,333 1 ,538

**
 

Sig. (2-tailed) ,187 ,482 ,007 ,048 ,072  ,002 

N 30 30 30 30 30 30 30 

Total 

Variety 

Seeking 

Pearson Correlation ,669
**
 ,578

**
 ,578

**
 ,628

**
 ,719

**
 ,538

**
 1 

Sig. (2-tailed) ,000 ,001 ,001 ,000 ,000 ,002  

N 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

 
 

 

 

 

 

 



HASIL UJI VALIDITAS BRAND SWITCHING (Y) 

 

 

 

 

 

 

 

 

 

                                                                                 Correlations Y 

 Y1 Y2 Y3 Y4 Y5 Y6 Total 

Brand 

Switching 

Y1 

Pearson Correlation 1 ,470
**
 ,475

**
 ,054 ,185 ,390

*
 ,569

**
 

Sig. (2-tailed)  ,009 ,008 ,779 ,327 ,033 ,001 

N 30 30 30 30 30 30 30 

Y2 

Pearson Correlation ,470
**
 1 ,318 ,206 ,527

**
 ,379

*
 ,602

**
 

Sig. (2-tailed) ,009  ,087 ,276 ,003 ,039 ,000 

N 30 30 30 30 30 30 30 

Y3 

Pearson Correlation ,475
**
 ,318 1 ,218 ,083 ,338 ,571

**
 

Sig. (2-tailed) ,008 ,087  ,247 ,664 ,068 ,001 

N 30 30 30 30 30 30 30 

Y4 

Pearson Correlation ,054 ,206 ,218 1 ,298 ,260 ,565
**
 

Sig. (2-tailed) ,779 ,276 ,247  ,110 ,165 ,001 

N 30 30 30 30 30 30 30 

Y5 

Pearson Correlation ,185 ,527
**
 ,083 ,298 1 ,232 ,648

**
 

Sig. (2-tailed) ,327 ,003 ,664 ,110  ,217 ,000 

N 30 30 30 30 30 30 30 

Y6 

Pearson Correlation ,390
*
 ,379

*
 ,338 ,260 ,232 1 ,701

**
 

Sig. (2-tailed) ,033 ,039 ,068 ,165 ,217  ,000 

N 30 30 30 30 30 30 30 

Total Brand 

Switching 

Pearson Correlation ,569
**
 ,602

**
 ,571

**
 ,565

**
 ,648

**
 ,701

**
 1 

Sig. (2-tailed) ,001 ,000 ,001 ,001 ,000 ,000  

N 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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   HASIL UJI RELIABILITAS 

 

Case Processing Summary 

 N % 

Cases 

Valid 30 100.0 

Excluded
a
 0 .0 

Total 30 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

Variabel Kepuasan (X1) 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.748 6 

 

      Variabel Variety Seeking (X2) 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.788 6 

 

         Variabel Brand Switching (Y) 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.868 6 
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HASIL UJI NORMALITAS 

 

One-Sample Kolmogorov-Smirnov Test 

 Total Kepuasan Total Variety 

Seeking 

Total Brand 

Switching 

N 100 100 100 

Normal Parameters
a,b

 
Mean 23.19 21.46 22.42 

Std. Deviation 3.161 3.277 2.671 

Most Extreme Differences 

Absolute .097 .114 .108 

Positive .076 .106 .094 

Negative -.097 -.114 -.108 

Kolmogorov-Smirnov Z .965 1.142 1.075 

Asymp. Sig. (2-tailed) .309 .147 .198 

a. Test distribution is Normal. 

b. Calculated from data. 
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HASIL UJI HOMOGENITAS 

Test of Homogeneity of Variances 

 Levene Statistic df1 df2 Sig. 

Total Kepuasan 1.270 9 87 .264 

Total Variety Seeking 1.469 9 87 .172 

 

ANOVA 

 Sum of Squares df Mean Square F Sig. 

Total Kepuasan 

Between Groups 111.124 12 9.260 .917 .533 

Within Groups 878.266 87 10.095   

Total 989.390 99    

Total Variety Seeking 

Between Groups 147.426 12 12.285 1.168 .319 

Within Groups 915.414 87 10.522   

Total 1062.840 99    
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HASIL UJI LINIERITAS 

 

ANOVA Table 

 Sum of Squares df Mean Square F Sig. 

Total Brand 

Switching * 

Total 

Kepuasan 

Between 

Groups 

(Combined) 134.801 13 10.369 1.560 .113 

Linearity 20.674 1 20.674 3.111 .081 

Deviation from 

Linearity 
114.127 12 9.511 1.431 .168 

Within Groups 571.559 86 6.646   

Total 706.360 99    

 

 

ANOVA Table 

 Sum of Squares df Mean Square F Sig. 

Total Brand 

Switching * 

Total 

Variety 

Seeking 

Between 

Groups 

(Combined) 157.404 15 10.494 1.606 .089 

Linearity 37.140 1 37.140 5.683 .019 

Deviation from 

Linearity 
120.265 14 8.590 1.314 .216 

Within Groups 548.956 84 6.535   

Total 706.360 99    
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HASIL PENGOLAHAN DATA REGRESI LINIER BERGANDA 

 

Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .303
a
 .092 .073 2.572 

a. Predictors: (Constant), Total Variety Seeking, Total Kepuasan 

 

Coefficients
a
 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 

(Constant) 20.570 2.011  10.227 .000 

Total Kepuasan -.218 .107 -.258 -2.048 .043 

Total Variety Seeking .322 .103 .395 3.132 .002 

a. Dependent Variable: Total Brand Switching 

 

ANOVA
a
 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 64.880 2 32.440 4.905 .009
b
 

Residual 641.480 97 6.613   

Total 706.360 99    

a. Dependent Variable: Total Brand Switching 

b. Predictors: (Constant), Total Variety Seeking, Total Kepuasan 
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R tabel 

 
 

Df = 30-2 = 28 

Dengan signifikan 5% 
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Tabel T 

 

 

Keterangan: 

Dengan derajat kebebasan (Df)n – 2 = 100 – 2 = 98 
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F tabel (α=0.05) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

ddf \ndf 1 2 3 4 5 

81 3.96 3.11 2.72 2.48 2.33 

82 3.96 3.11 2.72 2.48 2.33 

83 3.96 3.11 2.71 2.48 2.32 

84 3.95 3.11 2.71 2.48 2.32 

85 3.95 3.10 2.71 2.48 2.32 

86 3.95 3.10 2.71 2.48 2.32 

87 3.95 3.10 2.71 2.48 2.32 

88 3.95 3.10 2.71 2.48 2.32 

89 3.95 3.10 2.71 2.47 2.32 

90 3.95 3.10 2.71 2.47 2.32 

91 3.95 3.10 2.70 2.47 2.31 

92 3.94 3.10 2.70 2.47 2.31 

93 3.94 3.09 2.70 2.47 2.31 

94 3.94 3.09 2.70 2.47 2.31 

95 3.94 3.09 2.70 2.47 2.31 

96 3.94 3.09 2.70 2.47 2.31 

97 3.94 3.09 2.70 2.47 2.31 

98 3.94 3.09 2.70 2.46 2.31 

99 3.94 3.09 2.70 2.46 2.31 

100 3.94 3.09 2.70 2.46 2.31 



 


