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ABSTRAK 

 

ANALISIS SEGMENTASI TERHADAP KEPUTUSAN PEMBELIAN 

PRODUK EIGER DI BANDAR LAMPUNG 

 

Oleh 

NANANG KHOIRUL AHMADI 

 

 

Keputusanpembelianterhadapsuatuproduksangatdipengaruhiolehperilakukonsume

n, 

untukitudalammelakukanpenjualanperludiperhatikanhaltersebut.Keputusanpembel

ianadalahtindakankonsumendalamusahamemenuhikeinginandankebutuhan yang 

merupakan proses 

penentuansikapataupembelianterhadapbarangdanjasauntukmemahamiperilakukon

sumendalampembelianmembutuhkan proses, 

dikarenakansetiapsaatmanusiamengalamiperubahan. Perubahan yang 

akanberpengaruhlangsungterhadappolaperilakukonsumendiantaranyafaktorGeogra

fis, Demografis, Psikografisdantingkahlaku. 

PenelitianinibertujuanuntukmengetahuiapakahvariabelsegmentasiDemografisdanv

ariabelsegmentasiPsikografisberpengaruhsignifikantarhadapKeputusanPembelian

ProdukEiger di Bandar Lampung.Sampel dalam penelitian ini pengguna produk 

Eiger di Bandar Lampungsebanyak 550 orang. Jenispenelitianiniadalah penelitian 

kuantitatif dengan metode CHAID Exhaustive. Berdasarkan 

hasilpenelitianpenilaianmenunjukkanterdapatpengaruhantarasegmentasidemografi

sterhadapkeputusanpembeliandanterdapatpengaruhantarasegmentasipsikografister

hadapkeputusanpembelian 

 

Kata Kunci :Segmentasi, KeputusanPembelian 
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ABSTRACT 

 

ANALYSIS OF SEGMENTATION ON PURCHASE DECISION FOR 

EIGER PRODUCT IN BANDAR LAMPUNG 

 

By  

 

NANANG KHOIRUL AHMADI 

 

Purchase decision is strongly affected by consumer behavior so that the purchase 

decision is needed for selling products. Moreover, the purchase decision is also 

the consumer behavior in effort to fulfill desire and need. In addition, the purchase 

decision is the process of deciding the attitude to purchase goods and services so 

that the consumer behavior needs its process because human experience changes 

in every moment. Changes directly affect the consumer behavior patterns 

including geographic, demographic, psychographic, and behavioral factors. The 

objective of this research was to determine whether the demographic and 

psychographic segmentation significantly affects the purchase decision on Eiger 

products in Bandar Lampung. Sample of this research was Eiger product users 

(550 people) in Bandar Lampung. The type of this research was a quantitative 

research with CHAID Exhaustive method. The result of this research was that 

there was an effect between the demographic segmentation and the purchase 

decision and there was an effect between psychographic segmentation and the 

purchase decision. 

 

Keywords: Segmentation, Purchase Decision 
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