34

DAFTAR PUSTAKA

Sari, D. A., & Habib, M. A. (2023). Strategi pemasaran menggunakan fitur Shopee
live streaming (Studi kasus thrift shop di Tulungagung). Jurnal Ilmu
Manajemen & Bisnis, 12(3), 45-57. Retrieved from
https://jurnal.peneliti.net/index.php/JIWP/article/view/4954

Dwiyanti, N., & Mandasari, M. (2024). The role of Shopee live discounts: Case
study of Kemaiu shampoo. Formosa Journal of Applied Sciences, 3(4), 88—
100.Retrievedfromhttps://journal.formosapublisher.org/index.php/fjas/article
/download/7580/ 10212/39442

Nurfatria, H., Zulkarnain, R., & Pratama, A. (2024). The influence of live streaming
and flash sale on impulse buying of Shopee e-commerce users in Indonesia.
International Journal of Digital Business, 5(2), 112—130. Retrieved from
https://www.researchgate.net/publication/381298473

Aulia, N., & Harto, A. (2024). Membangun keterlibatan konsumen melalui strategi
konten marketing dalam live streaming. Journal of Innovative Marketing,
6(1),5570.Retrievedfromhttps://jinnovative.org/index.php/Innovative/article/
view/9848


http://www.researchgate.net/publication/381298473

