
 

 

 

 

 

 

 

 

 

 

 

 

LAMPIRAN 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

A. Deskripsi Kuesioner 

Karakteristik Responden 

1. Untuk usia yang ditentukan responden minimal  17 tahun baik perempuan 

maupun laki –  laki. Yang mana pada konsumen usia ini diasumsikan respoden 

telah mengerti dan dapat menggapai pertanyaan dalam kuesioner yang 

diberikan oleh peneliti. 

2. Calon konsumen masyarakat di Kota Bandar Lampung. 

3. Konsumen yang menggunakan Aplikasi Bukalapak.  

Berikut adalah petunjuk pengisian : 

a. Bacalah dengan cermat sebelum menjawab di setiap pernyataan  

b.Jawaban setiap pernyataan, saudara hanya dapat menjawab satu pilihan 

c. Isilah kuesioner di kolom tanggapan dengan memberikan tanda (√) atau (X). 

 

KETERANGAN SKOR 5. SS  =  SANGAT SETUJU 

    4. S  =  SETUJU 

    3. N  = NETRAL 

    2. TS  = TIDAK SETUJU 

    1. STS  = SANGAT TIDAK SETUJU   

 

 

 

 

 

 

 

 



 

 

Nama     

Jenis Kelamin   Laki - Laki 

    Perempuan 

      

Usia   17 – 24 Tahun 

    25 – 32 Tahun 

    32 – 37 Tahun 

    38 – 45 Tahun 

      

Pekerjaan   Pns 

    Pelajara 

    Wiraswasta 

    Pengusaha 

 

 

Apakah anda pernah membeli di produk Bukalapak 

 Ya 

 Tidak 

 

 

 

 

 

 

 

 

 

 

 

 

c

v 

c

v 



 

 

DAFTAR PERNYATAAN 

VARIABEL EFEKTIFVITAS IKLAN ONLINE (X) 

NO PERNYATAAN Jawaban 

SS S N TS STS 

1 Iklan bukalapak di media online, mengundang 

konsumen ingin membeli produk melalui 

aplikasi bukalapak 

     

2 Konsumen mengingat aplikasi bukalapak 

ketika ingin belanja tanpa harus memilih ke 

situs aplikasi lain 

     

3 Konsumen berminat untuk membeli produk di 

situs bukalapak karena iklan online di media 

sosial. 

     

4 Iklan online bukalapak memberikan kesan 

tersendiri sehingga konsumen ingin membeli 

di situs aplikasi bukalapak 

     

5 Pesan dalam iklan yang disampaikan 

Bukalapak jelas 

     

6 Iklan di bukalapak menarik      

7 Iklan aplikasi di bukalapak menggerakan 

keinginan konsumen untuk membeli  

     

8 Konsumen mengajak orang terdekat untuk 

membeli di situs bukalapak karena konsumen 

percaya terhadap iklannya 

     

9 Konsumen menyukai iklan bukalapak 

sehingga konsumen tertarik untuk membeli 

produk lewat aplikasi bukalapak  

     

 

 

 



 

 

VARIABEL MINAT BELI (Y) 

 

 

No PERNYATAAN Jawaban 

SS S N TS STS 

1 Saya tertarik untuk membeli produk di 

aplikasi bukalapak karena cepat jasa 

pengirimannya 

     

2 Saya tertarik untuk membeli produk di 

bukalapak karena murah atau terjangkau 

     

3 Saya bersedia merefrensikan aplikasi 

bukalapak kepada orang keluarga, teman 

dan rekan untuk belanja di Bukalapak 

     

4. Saya bersedia merefrensikan aplikasi 

bukalapak tentang keunggulan dari aplikasi 

ini kepada orang lain 

     

5. Saya merasa cocok dan nyaman di aplikasi 

bukalapak 

     

6 Menurut saya dibandingkan dengan aplikasi 

yang sejenis, bukalapak memberikan 

pengalaman berbelanja yang berbeda 

     

7 Apabila saya ingin mencari barang-barang 

yang ingin saya belanjakan online pasti 

saya mencari terlebih dahulu di bukalapk 

     

8. Saya mendapatkan informasi dari berbagai 

pihak di aplikasi aman dan nyaman 

     



 

 

Karakteristik responden 

1. responden berdsarkan Jenis kelamin 

Karakteristik Responden Berdasarkan Jenis Kelamin 

No Jenis Kelamin 

Masyarakat Pengguna 

Aplikasi Bukalapak 

Jumlah 

 (Orang) 

Persentase  

(%) 

1  Laki-laki 65 65 

2 Perempuan 35 35 

Total 100 100 

 

 

2. Responden Berdasarkan Usia 

Karakteristik Responden Berdasarkan Usia 

Usia Jumlah (orang) Presentase (%) 

17 – 24 57 57 

25 – 32 28 28 

33 – 37 5 5 

38 – 45 10 10 

Total 100 100 

 

 

 

 

 

 



 

 

3. Responden Berdasarkan Pekerjaan 

Karakteristik Responden Berdasarkan Pekerjaan 

 

Usia Jumlah (orang) Presentase (%) 

PNS 5 5 

PELAJAR 37 37 

WIRASWASTA 50 50 

PENGUSAHA 8 8 

TOTAL 100 100 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

Lampiran 3 

Hasil Jawaban Responden 

1. Jawaban Responden Kuesioner Efektivitas Iklan Online 

 

No Butir Pernyataan Total 

1 2 3 4 5 6 7 8 9 

1 4 3 4 3 4 3 4 3 3 31 

2 3 3 4 5 4 4 4 4 4 35 

3 5 4 5 5 5 5 4 4 5 42 

4 4 3 5 4 4 5 4 4 4 37 

5 4 4 4 4 4 4 4 4 4 36 

6 4 3 4 4 4 4 3 3 4 33 

7 5 4 5 5 5 5 5 5 5 44 

8 3 3 3 4 3 4 4 3 3 30 

9 5 4 4 4 4 4 4 4 5 38 

10 4 4 3 3 3 4 3 3 4 31 

11 3 3 4 4 4 3 3 3 3 30 

12 4 2 3 3 4 4 4 4 4 32 

13 5 4 5 5 5 5 5 4 5 43 

14 4 3 4 3 3 4 3 4 3 31 

15 4 2 3 3 3 4 2 3 3 27 

16 5 4 5 4 5 4 4 4 4 39 

17 3 3 3 3 3 3 3 3 3 27 



 

 

18 4 4 3 3 5 4 3 3 4 33 

19 4 3 3 3 3 3 3 3 4 29 

20 3 4 4 4 3 4 4 3 3 32 

21 4 2 3 3 4 3 3 3 3 28 

22 5 4 4 4 4 4 4 4 4 37 

23 3 2 3 3 3 4 4 3 3 28 

24 3 2 5 5 5 5 5 3 5 38 

25 4 3 3 4 3 4 3 4 4 32 

26 3 4 4 4 3 4 4 3 3 32 

27 3 4 4 4 3 4 4 3 3 32 

28 2 4 3 2 4 4 4 4 4 31 

29 5 4 4 4 4 4 4 4 4 37 

30 4 3 3 3 2 4 3 2 3 27 

31 4 4 4 4 4 4 4 4 4 36 

32 4 4 4 4 4 4 4 3 3 34 

33 5 4 4 4 5 4 4 4 4 38 

34 3 4 4 4 3 4 4 3 3 32 

35 3 4 4 4 3 4 4 3 3 32 

36 4 3 4 4 4 4 4 4 4 35 

37 4 4 4 4 5 4 4 3 4 36 

38 4 3 4 4 4 5 4 4 3 35 

39 4 4 4 4 4 4 5 4 4 37 

40 4 3 4 4 4 4 4 4 4 35 

41 4 4 4 4 4 4 4 4 4 36 



 

 

42 3 4 3 4 3 4 3 2 5 31 

43 4 2 3 4 3 3 4 4 3 30 

44 5 4 4 4 4 4 4 4 3 36 

45 4 4 4 4 4 4 4 4 4 36 

46 4 3 4 5 5 5 4 4 5 39 

47 4 4 4 4 4 4 4 4 4 36 

48 3 3 4 4 3 4 4 3 4 32 

49 3 3 4 3 4 4 3 4 4 32 

50 5 5 5 5 4 3 5 3 5 40 

51 4 3 3 3 4 3 4 4 3 31 

52 4 3 5 3 4 3 4 4 4 34 

53 2 4 4 5 4 4 3 4 3 33 

54 3 4 3 4 3 3 4 3 4 31 

55 2 3 2 3 3 4 3 3 3 26 

56 4 4 4 4 4 4 4 4 4 36 

57 3 3 3 3 3 3 3 3 3 27 

58 5 4 5 4 5 4 4 4 4 39 

59 4 2 3 2 4 4 4 4 3 30 

60 4 5 5 5 4 4 4 4 4 39 

61 4 3 3 4 4 4 4 3 4 33 

62 4 3 3 4 3 4 3 3 3 30 

63 4 2 4 4 4 4 4 4 4 34 

64 4 2 3 2 2 4 2 2 4 25 

65 5 4 4 4 4 3 4 3 3 34 



 

 

66 4 4 4 5 4 4 4 4 4 37 

67 4 4 4 4 4 4 4 4 4 36 

68 4 4 4 4 4 4 4 4 4 36 

69 3 2 3 3 3 3 2 3 2 24 

70 4 3 4 3 4 3 4 3 3 31 

71 4 2 4 3 4 4 4 3 2 30 

72 5 4 4 3 5 5 5 4 5 40 

73 5 5 5 5 5 5 5 5 5 45 

74 4 4 3 3 3 4 3 3 3 30 

75 3 4 4 3 3 3 4 3 3 30 

76 3 3 3 3 3 3 3 3 3 27 

77 4 4 4 4 4 4 4 4 4 36 

78 4 4 4 4 4 4 4 4 4 36 

79 4 4 4 4 4 4 4 4 4 36 

80 5 4 4 4 4 4 4 4 4 37 

81 4 4 4 4 4 4 4 4 4 36 

82 4 4 4 4 4 3 4 4 4 35 

83 4 3 4 4 4 4 4 4 4 35 

84 4 3 4 4 3 3 4 4 3 32 

85 4 4 4 4 4 4 4 4 4 36 

86 4 4 4 4 4 4 4 4 4 36 

87 4 4 5 4 4 5 4 5 5 40 

88 4 4 4 4 4 4 4 4 4 36 

89 4 4 4 4 4 4 4 4 4 36 



 

 

90 4 4 4 4 4 4 4 4 4 36 

91 4 4 4 4 4 4 4 4 4 36 

92 4 4 4 4 4 4 4 4 4 36 

93 4 4 4 4 4 4 4 4 4 36 

94 4 4 4 4 4 3 5 3 5 36 

95 4 3 3 5 4 4 5 3 5 36 

96 5 4 3 4 5 4 4 4 4 37 

97 4 5 3 5 5 4 4 5 4 39 

98 5 4 5 4 3 4 4 4 4 37 

99 5 5 4 4 4 3 5 4 4 38 

100 4 4 4 3 5 4 4 4 5 37 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Hasil Jawaban Responden 

2. Jawaban Kuesioner Minat Beli. 

 

 

No Butir pernyataan Total 

1 2 3 4 5 6 7 8 

1 3 3 2 3 4 4 4 3 26 

2 3 4 5 4 4 4 3 4 31 

3 4 5 5 5 4 5 4 5 37 

4 3 4 3 3 4 4 3 5 29 

5 4 4 3 4 4 4 4 4 31 

6 3 3 3 3 3 3 3 3 24 

7 5 5 5 5 5 5 5 5 40 

8 1 4 3 3 4 3 3 3 24 

9 4 4 5 4 4 4 4 4 33 

10 3 3 3 3 3 3 3 3 24 

11 2 4 3 4 3 3 4 4 27 

12 3 3 4 4 3 2 2 4 25 

13 4 5 5 4 5 5 5 5 38 

14 3 3 3 3 4 3 4 4 27 

15 3 2 2 3 3 3 3 3 22 

16 5 4 4 4 4 4 5 5 35 

17 3 3 3 3 3 3 3 3 24 

18 4 4 4 5 4 3 3 4 31 



 

 

19 4 4 4 4 4 4 4 4 32 

20 3 3 3 3 4 3 3 3 25 

21 3 3 4 2 5 5 3 3 28 

22 3 3 4 4 4 3 4 4 29 

23 3 3 2 3 2 3 3 3 22 

24 5 5 3 3 5 1 3 3 28 

25 3 3 3 4 3 3 4 3 26 

26 3 3 3 3 4 3 3 3 25 

27 3 3 3 3 4 3 3 3 25 

28 3 3 3 2 3 3 3 3 23 

29 3 3 4 4 4 3 4 4 29 

30 2 2 2 2 2 2 1 4 17 

31 4 4 4 4 4 4 4 4 32 

32 4 4 3 3 4 4 4 5 31 

33 3 3 3 3 4 4 3 4 27 

34 3 3 3 3 4 3 3 3 25 

35 3 3 3 3 4 3 3 3 25 

36 4 4 4 4 4 4 4 4 32 

37 4 4 4 4 4 4 4 4 32 

38 4 3 4 4 2 1 2 4 24 

39 4 5 4 5 5 5 5 5 38 

40 4 4 4 4 4 4 4 4 32 

41 4 4 4 4 4 4 4 4 32 

42 3 3 3 4 4 3 3 5 28 



 

 

43 3 3 3 3 3 3 3 3 24 

44 4 4 3 4 4 4 4 3 30 

45 4 4 4 4 4 4 4 4 32 

46 4 4 4 4 4 4 3 3 30 

47 4 4 4 4 4 4 4 4 32 

48 3 4 3 3 3 3 3 4 26 

49 3 3 3 3 3 3 3 3 24 

50 5 5 4 4 4 3 5 5 35 

51 4 3 4 4 3 4 2 3 27 

52 4 3 4 4 4 3 3 4 29 

53 4 3 3 3 4 4 3 4 28 

54 3 4 3 3 3 4 3 5 28 

55 3 3 3 3 3 3 3 3 24 

56 4 4 4 4 4 4 4 4 32 

57 3 3 3 3 3 3 3 3 24 

58 4 4 4 4 4 4 4 4 32 

59 3 3 2 3 3 3 2 3 22 

60 4 4 4 4 4 4 4 4 32 

61 3 4 3 3 4 3 3 4 27 

62 3 3 3 3 3 3 3 4 25 

63 4 4 4 4 4 4 4 4 32 

64 2 4 2 2 2 3 2 4 21 

65 3 3 3 3 3 3 2 2 22 

66 4 4 4 4 4 4 4 5 33 



 

 

67 4 4 4 4 4 4 4 4 32 

68 4 4 4 4 4 4 4 4 32 

69 3 3 3 3 3 3 2 4 24 

70 4 3 4 4 3 3 3 3 27 

71 3 3 3 3 3 3 2 4 24 

72 4 5 4 5 4 3 3 4 32 

73 3 3 3 3 3 3 3 3 24 

74 3 4 3 4 4 4 4 4 30 

75 4 4 4 4 4 4 4 4 32 

76 3 3 3 3 3 3 3 3 24 

77 4 4 4 4 4 4 4 4 32 

78 4 4 4 4 4 4 4 4 32 

79 4 4 4 4 4 4 4 4 32 

80 4 4 4 5 4 4 4 4 33 

81 4 4 4 4 4 4 4 4 32 

82 3 4 3 3 3 3 3 4 26 

83 4 4 4 4 4 4 5 5 34 

84 3 3 3 3 3 3 3 3 24 

85 4 4 4 4 4 4 4 4 32 

86 4 4 4 4 4 4 4 4 32 

87 5 5 4 4 4 4 4 5 35 

88 4 4 4 4 4 4 4 4 32 

89 4 4 4 4 4 4 4 4 32 

90 4 4 4 4 4 4 4 4 32 



 

 

91 4 4 4 4 4 4 4 4 32 

92 4 4 4 4 4 4 4 4 32 

93 4 4 4 4 4 4 4 4 32 

94 5 4 3 4 5 4 5 5 35 

95 4 3 4 5 4 5 4 3 32 

96 4 4 3 4 5 4 3 4 31 

97 4 4 5 3 4 4 4 5 33 

98 5 4 5 4 5 4 4 5 36 

99 4 4 3 5 3 4 5 4 32 

100 4 4 5 4 5 4 4 5 35 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

LAMPIRAN 4 

DATA FREKWENSI VARIABEL 

(1) DATA FREKWENSI VARIABEL EFEKTIVITAS IKLAN ONLINE 

 

EIO01 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 3 3.0 3.0 3.0 

3 19 19.0 19.0 22.0 

4 60 60.0 60.0 82.0 

5 18 18.0 18.0 100.0 

Total 100 100.0 100.0  

 

 

EIO02 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 11 11.0 11.0 11.0 

3 28 28.0 28.0 39.0 

4 56 56.0 56.0 95.0 

5 5 5.0 5.0 100.0 

Total 100 100.0 100.0  

 

 

EIO03 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 1 1.0 1.0 1.0 

3 27 27.0 27.0 28.0 

4 59 59.0 59.0 87.0 

5 13 13.0 13.0 100.0 

Total 100 100.0 100.0  

 

 

 



 

 

EIO04 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 3 3.0 3.0 3.0 

3 24 24.0 24.0 27.0 

4 60 60.0 60.0 87.0 

5 13 13.0 13.0 100.0 

Total 100 100.0 100.0  

 

EIO05 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 2 2.0 2.0 2.0 

3 26 26.0 26.0 28.0 

4 57 57.0 57.0 85.0 

5 15 15.0 15.0 100.0 

Total 100 100.0 100.0  

 

EIO06 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 20 20.0 20.0 20.0 

4 70 70.0 70.0 90.0 

5 10 10.0 10.0 100.0 

Total 100 100.0 100.0  

 

EIO07 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 3 3.0 3.0 3.0 

3 18 18.0 18.0 21.0 

4 69 69.0 69.0 90.0 

5 10 10.0 10.0 100.0 

Total 100 100.0 100.0  

 

 



 

 

 

EIO08 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 3 3.0 3.0 3.0 

3 35 35.0 35.0 38.0 

4 58 58.0 58.0 96.0 

5 4 4.0 4.0 100.0 

Total 100 100.0 100.0  

 

 

EIO09 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 2 2.0 2.0 2.0 

3 30 30.0 30.0 32.0 

4 54 54.0 54.0 86.0 

5 14 14.0 14.0 100.0 

Total 100 100.0 100.0  

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

(2) DATA FREKWENSI VARIABEL EFEKTIVITAS IKLAN ONLINE 

 

MB01 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 1 1.0 1.0 1.0 

2 3 3.0 3.0 4.0 

3 39 39.0 39.0 43.0 

4 50 50.0 50.0 93.0 

5 7 7.0 7.0 100.0 

Total 100 100.0 100.0  

 

 

MB02 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 2 2.0 2.0 2.0 

3 37 37.0 37.0 39.0 

4 53 53.0 53.0 92.0 

5 8 8.0 8.0 100.0 

Total 100 100.0 100.0  

 

 

 

 

MB03 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 6 6.0 6.0 6.0 

3 40 40.0 40.0 46.0 

4 46 46.0 46.0 92.0 

5 8 8.0 8.0 100.0 

Total 100 100.0 100.0  

 

 



 

 

MB04 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 4 4.0 4.0 4.0 

3 35 35.0 35.0 39.0 

4 53 53.0 53.0 92.0 

5 8 8.0 8.0 100.0 

Total 100 100.0 100.0  

 

 

MB05 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 4 4.0 4.0 4.0 

3 26 26.0 26.0 30.0 

4 61 61.0 61.0 91.0 

5 9 9.0 9.0 100.0 

Total 100 100.0 100.0  

 

 

MB06 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 2 2.0 2.0 2.0 

2 2 2.0 2.0 4.0 

3 39 39.0 39.0 43.0 

4 51 51.0 51.0 94.0 

5 6 6.0 6.0 100.0 

Total 100 100.0 100.0  

 

 

 

 

 

 



 

 

 

MB07 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 1 1.0 1.0 1.0 

2 8 8.0 8.0 9.0 

3 37 37.0 37.0 46.0 

4 46 46.0 46.0 92.0 

5 8 8.0 8.0 100.0 

Total 100 100.0 100.0  

 

 

MB08 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 1 1.0 1.0 1.0 

3 29 29.0 29.0 30.0 

4 53 53.0 53.0 83.0 

5 17 17.0 17.0 100.0 

Total 100 100.0 100.0  

 

 

LAMPIRAN 5 

OUTPUT UJI VALIDITAS VARIABEL 

(1) Output Uji Validitas Variabel Efektifitas Iklan Online 

Correlations 

 EIO01 EIO02 EIO03 EIO04 EIO05 EIO06 EIO07 EIO08 EIO09 TOTAL 

EIO0
1 

Pearson 
Correlation 

1 .302** .421** .250* .482** .195 .373** .409** .406** .626** 

Sig. (2-tailed)  .002 .000 .012 .000 .052 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

EIO0
2 

Pearson 
Correlation 

.302** 1 .408** .456** .335** .136 .424** .355** .402** .635** 

Sig. (2-tailed) .002  .000 .000 .001 .179 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

EIO0
3 

Pearson 
Correlation 

.421** .408** 1 .533** .491** .358** .548** .460** .422** .744** 

Sig. (2-tailed) .000 .000  .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 



 

 

EIO0
4 

Pearson 
Correlation 

.250* .456** .533** 1 .419** .364** .516** .379** .459** .706** 

Sig. (2-tailed) .012 .000 .000  .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

EIO0
5 

Pearson 
Correlation 

.482** .335** .491** .419** 1 .394** .543** .585** .549** .772** 

Sig. (2-tailed) .000 .001 .000 .000  .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

EIO0
6 

Pearson 
Correlation 

.195 .136 .358** .364** .394** 1 .259** .374** .456** .544** 

Sig. (2-tailed) .052 .179 .000 .000 .000  .009 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

EIO0
7 

Pearson 
Correlation 

.373** .424** .548** .516** .543** .259** 1 .446** .496** .740** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .009  .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

EIO0
8 

Pearson 
Correlation 

.409** .355** .460** .379** .585** .374** .446** 1 .392** .700** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000  .000 .000 

N 100 100 100 100 100 100 100 100 100 100 

EIO0
9 

Pearson 
Correlation 

.406** .402** .422** .459** .549** .456** .496** .392** 1 .740** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000  .000 

N 100 100 100 100 100 100 100 100 100 100 

TOT
AL 

Pearson 
Correlation 

.626** .635** .744** .706** .772** .544** .740** .700** .740** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000  
N 100 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
*. Correlation is significant at the 0.05 level (2-tailed). 

 

(2) Output Uji Validitas Variabel Minat Beli 

 
Correlations 

 MB01 MB02 MB03 MB04 MB05 MB06 MB07 MB08 TOTAL 

MB01 

Pearson 
Correlation 

1 .598** .622** .633** .564** .436** .611** .474** .795** 

Sig. (2-tailed)  .000 .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

MB02 

Pearson 
Correlation 

.598** 1 .562** .574** .570** .485** .625** .609** .804** 

Sig. (2-tailed) .000  .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

MB03 

Pearson 
Correlation 

.622** .562** 1 .657** .556** .515** .519** .494** .794** 

Sig. (2-tailed) .000 .000  .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

MB04 

Pearson 
Correlation 

.633** .574** .657** 1 .443** .463** .612** .424** .774** 

Sig. (2-tailed) .000 .000 .000  .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

MB05 
Pearson 
Correlation 

.564** .570** .556** .443** 1 .583** .622** .421** .765** 



 

 

Sig. (2-tailed) .000 .000 .000 .000  .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

MB06 

Pearson 
Correlation 

.436** .485** .515** .463** .583** 1 .650** .418** .738** 

Sig. (2-tailed) .000 .000 .000 .000 .000  .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 

MB07 

Pearson 
Correlation 

.611** .625** .519** .612** .622** .650** 1 .514** .837** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  .000 .000 

N 100 100 100 100 100 100 100 100 100 

MB08 

Pearson 
Correlation 

.474** .609** .494** .424** .421** .418** .514** 1 .699** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000  .000 

N 100 100 100 100 100 100 100 100 100 

TOTA
L 

Pearson 
Correlation 

.795** .804** .794** .774** .765** .738** .837** .699** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000  
N 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

 

LAMPIRAN 6 

OUTPUT UJI RELIABILITAS VARIABEL 

(1) Output Uji Reliabilitas Variabel Efektifitas Iklan Online 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of 

Items 

.862 9 

 

(2) Output Uji Reliabilitas Variabel Minat Beli 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of 

Items 

.905 8 

 

 



 

 

 

LAMPIRAN 7 

OUTPUT UJI ASUMSI KLASIK 

(1) Uji Normalitas  

One-Sample Kolmogorov-Smirnov Test 

 Unstandardized 

Residual 

N 100 

Normal Parametersa,b 
Mean 0E-7 

Std. Deviation 2.99945422 

Most Extreme Differences 

Absolute .136 

Positive .109 

Negative -.136 

Kolmogorov-Smirnov Z 1.355 

Asymp. Sig. (2-tailed) .051 

a. Test distribution is Normal. 

b. Calculated from data. 

 

(2) Uji Homogenitas  

 

Test of Homogeneity of Variances 

Efektifitas Iklan Online dan Minat Beli 

Levene Statistic df1 df2 Sig. 

1.744 1 198 .188 

 

Variables Entered/Removeda 

Model Variables 

Entered 

Variables 

Removed 

Method 

1 
Efektifitas Iklan 

Onlineb 
. Enter 

a. Dependent Variable: Minat beli 

b. All requested variables entered. 

 

 

 



 

 

(3) Uji Linieritas 

 
TABEL 4. 12 HASIL UJI LINIERITAS 

 

 

 

(3) Uji R-Determinasi  

 

Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .733a .537 .532 3.015 

a. Predictors: (Constant), Efektifitas Iklan Online 

 

 

(4) Analisis Regresi Linear Sederhana 

 

Coefficientsa 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 
(Constant) 2.328 2.538  .917 .361 

Efektifitas Iklan Online .785 .074 .733 10.653 .000 

a. Dependent Variable: Minat beli 

 

 

 

ANOVA 

 Sum of 

Squares 

df Mean 

Square 

F Sig. 

MINAT 

BELI * 

EFEKTIVIT

AS IKLAN 

ONLINE 

Between 

Groups 

(Combined) 1447,554 20 72,378 12,049 ,000 

Linearity 1031,434 1 1031,434 171,704 ,000 

Deviation from 

Linearity 
416,120 19 21,901 3,646 ,000 

Within Groups 474,556 79 6,007   

Total 1922,110 99    



 

 

LAMPIRAN 5 

T-TABLE 

d.f t0.10 t0.05 t0.025 t0.01 t0.005  d.f t0.10 t0.05 t0.025 t0.01 t0.005 

1 3.078 6.314 12.71 31.82 63.66  61 1.296 1.671 2.000 2.390 2.659 

2 1.886 2.920 4.303 6.965 9.925  62 1.296 1.671 1.999 2.389 2.659 

3 1.638 2.353 3.182 4.541 5.841  63 1.296 1.670 1.999 2.389 2.658 

4 1.533 2.132 2.776 3.747 4.604  64 1.296 1.670 1.999 2.388 2.657 

5 1.476 2.015 2.571 3.365 4.032  65 1.296 1.670 1.998 2.388 2.657 

6 1.440 1.943 2.447 3.143 3.707  66 1.295 1.670 1.998 2.387 2.656 

7 1.415 1.895 2.365 2.998 3.499  67 1.295 1.670 1.998 2.387 2.655 

8 1.397 1.860 2.306 2.896 3.355  68 1.295 1.670 1.997 2.386 2.655 

9 1.383 1.833 2.262 2.821 3.250  69 1.295 1.669 1.997 2.386 2.654 

10 1.372 1.812 2.228 2.764 3.169  70 1.295 1.669 1.997 2.385 2.653 

11 1.363 1.796 2.201 2.718 3.106  71 1.295 1.669 1.996 2.385 2.653 

12 1.356 1.782 2.179 2.681 3.055  72 1.295 1.669 1.996 2.384 2.652 

13 1.350 1.771 2.160 2.650 3.012  73 1.295 1.669 1.996 2.384 2.651 

14 1.345 1.761 2.145 2.624 2.977  74 1.295 1.668 1.995 2.383 2.651 

15 1.341 1.753 2.131 2.602 2.947  75 1.295 1.668 1.995 2.383 2.650 

16 1.337 1.746 2.120 2.583 2.921  76 1.294 1.668 1.995 2.382 2.649 

17 1.333 1.740 2.110 2.567 2.898  77 1.294 1.668 1.994 2.382 2.649 

18 1.330 1.734 2.101 2.552 2.878  78 1.294 1.668 1.994 2.381 2.648 

19 1.328 1.729 2.093 2.539 2.861  79 1.294 1.668 1.994 2.381 2.647 

20 1.325 1.725 2.086 2.528 2.845  80 1.294 1.667 1.993 2.380 2.647 

21 1.323 1.721 2.080 2.518 2.831  81 1.294 1.667 1.993 2.380 2.646 

22 1.321 1.717 2.074 2.508 2.819  82 1.294 1.667 1.993 2.379 2.645 

23 1.319 1.714 2.069 2.500 2.807  83 1.294 1.667 1.992 2.379 2.645 

24 1.318 1.711 2.064 2.492 2.797  84 1.294 1.667 1.992 2.378 2.644 

25 1.316 1.708 2.060 2.485 2.787  85 1.294 1.666 1.992 2.378 2.643 

26 1.315 1.706 2.056 2.479 2.779  86 1.293 1.666 1.991 2.377 2.643 

27 1.314 1.703 2.052 2.473 2.771  87 1.293 1.666 1.991 2.377 2.642 

28 1.313 1.701 2.048 2.467 2.763  88 1.293 1.666 1.991 2.376 2.641 

29 1.311 1.699 2.045 2.462 2.756  89 1.293 1.666 1.990 2.376 2.641 

30 1.310 1.697 2.042 2.457 2.750  90 1.293 1.666 1.990 2.375 2.640 

31 1.309 1.696 2.040 2.453 2.744  91 1.293 1.665 1.990 2.374 2.639 

32 1.309 1.694 2.037 2.449 2.738  92 1.293 1.665 1.989 2.374 2.639 

33 1.308 1.692 2.035 2.445 2.733  93 1.293 1.665 1.989 2.373 2.638 

34 1.307 1.691 2.032 2.441 2.728  94 1.293 1.665 1.989 2.373 2.637 

35 1.306 1.690 2.030 2.438 2.724  95 1.293 1.665 1.988 2.372 2.637 

36 1.306 1.688 2.028 2.434 2.719  96 1.292 1.664 1.988 2.372 2.636 

37 1.305 1.687 2.026 2.431 2.715  97 1.292 1.664 1.988 2.371 2.635 

38 1.304 1.686 2.024 2.429 2.712  98 1.292 1.664 1.987 2.371 2.635 

39 1.304 1.685 2.023 2.426 2.708  99 1.292 1.664 1.987 2.370 2.634 

40 1.303 1.684 2.021 2.423 2.704  100 1.292 1.664 1.987 2.370 2.633 

41 1.303 1.683 2.020 2.421 2.701  101 1.292 1.663 1.986 2.369 2.633 

42 1.302 1.682 2.018 2.418 2.698  102 1.292 1.663 1.986 2.369 2.632 

43 1.302 1.681 2.017 2.416 2.695  103 1.292 1.663 1.986 2.368 2.631 

44 1.301 1.680 2.015 2.414 2.692  104 1.292 1.663 1.985 2.368 2.631 

45 1.301 1.679 2.014 2.412 2.690  105 1.292 1.663 1.985 2.367 2.630 

46 1.300 1.679 2.013 2.410 2.687  106 1.291 1.663 1.985 2.367 2.629 

47 1.300 1.678 2.012 2.408 2.685  107 1.291 1.662 1.984 2.366 2.629 

48 1.299 1.677 2.011 2.407 2.682  108 1.291 1.662 1.984 2.366 2.628 

49 1.299 1.677 2.010 2.405 2.680  109 1.291 1.662 1.984 2.365 2.627 

50 1.299 1.676 2.009 2.403 2.678  110 1.291 1.662 1.983 2.365 2.627 

51 1.298 1.675 2.008 2.402 2.676  111 1.291 1.662 1.983 2.364 2.626 

52 1.298 1.675 2.007 2.400 2.674  112 1.291 1.661 1.983 2.364 2.625 

53 1.298 1.674 2.006 2.399 2.672  113 1.291 1.661 1.982 2.363 2.625 

54 1.297 1.674 2.005 2.397 2.670  114 1.291 1.661 1.982 2.363 2.624 

55 1.297 1.673 2.004 2.396 2.668  115 1.291 1.661 1.982 2.362 2.623 

56 1.297 1.673 2.003 2.395 2.667  116 1.290 1.661 1.981 2.362 2.623 

57 1.297 1.672 2.002 2.394 2.665  117 1.290 1.661 1.981 2.361 2.622 

58 1.296 1.672 2.002 2.392 2.663  118 1.290 1.660 1.981 2.361 2.621 

59 1.296 1.671 2.001 2.391 2.662  119 1.290 1.660 1.980 2.360 2.621 



 

 

 


