DAFTAR ISI

HALAMAN JUDUL ..ottt
PERNYATAAN .. ettt ettt ereena e neenes ii
HALAMAN PERSETUJUAN .....oooiiiiieeeeie e iii
HALAMAN PENGESAHAN .......oooi ittt iv
RIWAYAT HIDUP ..ottt nne s %
PERSEMBAHAN. ... .ottt st nns Vi
MMOTTO ettt nae e ns vii
ABSTRAK e viii
ABSTRARCT .ottt te st e sreenaeaneesreeaeaneenrens iX
PRAK AT A e e X
DAFTAR ISttt nne s Xii
DAFTAR TABEL ..ottt Xvii
DAFTAR GAMBAR ..ottt nae e nne s Xix
DAFTAR LAMPIRAN ..ottt XX

BAB | PENDAHULUAN

1.1 Latar Belakang Masalah............ccccooeiiiiiiiiiiicee e 1

1.2 Perumusan Masalah ..........cccoieeiiiinii s 12

1.3 Ruang LingKup Penelitian..........cccooeiiiiiiiiiiiieee e 12
1.3.1 Ruang LingKup SUBJEK ........cooviiiiiiiiiiiceee e, 12
1.3.2 Ruang LingKup ODJeK ........cccoeiiiiiiiiiirinieieeese e, 12
1.3.3 Ruang LingKup TEMPAL........cceveiirieerie e seesie e se e 12

Xii



1.3.4 Ruang LingKup WaKLU ..........ccccoeiiriiiiiiiiieccese e, 12

1.4 Tujuan Penelitian ..o 13
1.5 Manfaat Penelitian ........coocoviiiieiiiie s 13
1.5.1 Bagi PENEITE ..cvveieeciieciecece s 13
1.5.2 Bagi Perusanaan .........ccocoveeiiiiiieiiee s 13
1.5.3 Bagi INSTITUST...c.veviiiieiiieiieieieee e 13
1.6 Sistematika PenuliSan ...........ccoooveiiieiiieie e 14

BAB Il LANDASAN TEORI

2.1

2.2

2.3

2.4

2.5

2.6

2.7

2.8

VAU EQUITY .o 15
Brand EQUITY ....cc.ooiriiiiiiceeeee et 16
Relationship EQUITY .......ccoiiiiiiiiieec e 18
Loyalty INtENTION.......oiiiiiieiee e 20
KEterliDatan ..........cooviiiiieee e 22
2.5.1 Fokus Keterlibatan ...........ccccooiiiininiieeee e, 23
2.5.2 Dasar Alat-Tujuan Untuk Keterlibatan ...........cccccoovviniviininene. 23
2.5.3 Faktor — Faktor Yang Memengaruhi Keterlibatan ............c.ccc........ 24
Penelitian Terdahulu ... 28
Kerangka Pemikiran...........ccocoooiiiiiiiiiinieiee e 32
HIPOTESHS ..ttt bbb 33
2.7.1 Pengaruh Value Equity Terhadap Loyalty Intention.............c......... 33
2.7.2 Pengaruh Brand Equity terhadap Loyalty Intention ........................ 34
2.7.3 Pengaruh Relationship Equity terhadap Loyalty Intention.............. 35

2.7.4 Pengaruh Value Equity, Brand Equity, dan Relationship

Xiii



Equity terhadap Loyalty INtention...........ccoceeiiieiiienncee 35

BAB Il METODELOGI PENELITIAN

3.1 JeNiS PENEITIAN. .....ciuiiieiiiecre s 37
3.2 SUMDET DALA.......ciieeiiiieieiee b 38
3.3 Metode Pengumpulan Data ..........cccoveiviiiiiiiiinieeeeee e 38
3.4 Populasi Dan Sampel ... 39
BA L POPUIBST ...ttt 39
342 SAMPEL....eiiii s 39
3.5 Variabel Penelitian ... 40
3.5.1 Variabel INdependen ... 41
3.5.2 Variabel Dependen. ..o 41
3.6 Definisi Operasional Variabel.............cccooooiiiiiiiiiic e 41
3.7 Uji Persyaratan INStrUMEN..........ccooiiiiiiiiieie e 44
BT L UJIEVaAlIITaS ... 44
3.7.2UJ1 READINITAS. ......ocviieiiieicieee e 45
3.8 Uji Persyaratan Analisis Data ..........cccoovreririiininieieiee e 47
3.8. L UjJi NOIMAITAS ..o 47
3.8.2 UjJi HOMOQGENITAS ...ttt 48
3.8.3 UjJi LINIEIIEAS .oveiviiiiiiieieieeesee et 48
3.8.4 Uji MUIIKOINIEITEAS. ...ccvvevveieie e 49
3.9 Metode ANaliSIS DAtA.........cceiiiieiieieieiesie e 50
3.9.1 Uji Regresi Linier Berganda ...........ccoccooeveieneneieneseseseseeeean, 50
3.9.2 Uji Koefisien Determinasi ........c.covrverieeresieeseeseseeseesieseeseeeseesns 50

Xiv



3.10 Pengujian HIPOLESIS. ....ccveiviiviriirieiiieieieiesie st 51
L0 L UJE T e 51
BLO2 UJIF oo 52

BAB IVHASIL DAN PEMBAHASAN

4.1 DESKITPST DAtA.......cceiieieiiiiiiitieieeee e 54
4.1.1 Deskripsi Karakteristik Responden............ccoovvvieniiinininienicienn, 54
4.2 HaSil PENEIITIAN .....ooiviiiiiie e 57
4.2.1 Deskripsi Variabel Penelitian ..........ccoccooviiiieiiineeee, 57
4.3 Uji Persyaratan INStrUMEN...........coooiiiiiiiiiieieseee e 67
4.3.1 UJiE VAHAITAS ....cveeiiiiieieeec et 67
4.3.2U]1 READIITAS ..o 70
4.4 Uji Persyaratan Analisis Data ..........cccooevvririiininieicene e 72
4.4.1 Uji Normalitas SAmpel........cccooeiiiiiiiiiice e 72
4.4.2 UJi HOMOGENITAS ......oovieiieieieie sttt 73
4.4.3UJ1 LINGAITTAS .....veiviiieiiieiieieieesie ettt 74
4.4.4Uji MUItIKOIIN@AITIAS ......c.eovviieiiieci e, 76
4.5 Metode ANaliSIS DAta.........cccoiiiiiiiiiieie st 78
4.5.1Uji Regresi Linier Berganda ...........ccocvvvrenininienene s 78
4.5.2 Hasil UjiKoefisien Determinasi...........coouvveeerenenenencsiseseseen, 79
4.6 Pengujuan HIPOTESIS. .......eiuiiuiiirieiieieiesie st 80
AB. LUJI T i 80
AB.2UJIF oo 83
4.7 PemMDENASAN........iiiiiiiiiieieee e 84

XV



4.7.1 Pengaruh Value Equity terhadap Loyalty Intention lipstick
Wardah di Bandar Lampung..........c.ccooeiirieinieneieeseseeeeee 84
4.7.2 Pengaruh Brand Equity terhadap Loyalty Intention lipstik
Wardah di Bandar Lampung..........c.ccooeiiriienincieceseseseeeee 87
4.7.3 Pengaruh Relationship Equity terhadap Loyalty Intention
Lipstik Wardah di Bandar Lampung .........cccceverenenenenienesieeenes 91
4.7.4 Pengaruh Value Equity Brand Equity dan Relationship Equity
Terhadap Loyalty INtenion...........ccooeviiiiiiiniiecee e, 93
BAB VSIMPULAN DAN SARAN
5.1 SIMPUIAN .ot 96
5.2 SAIAN ..o 96
DAFTAR PUSTAKA

LAMPIRAN

XVi



