Lampiran 1 Kuisioner

KUISIONER

1. PETUNJUK PENGISIAN

Berilah tanda (X) pada salah satu jawaban yang paling sesuai

SS = Sangat Setuju (5)
S =Setuju 4
R = Ragu-Ragu (3)
TS = Tidak Setuju (2)

STS = Sangat Tidak Setuju (1)

2. IDENTITAS RESPONDEN

1. Nama Responden :
2. lJenis Kelamin :1. Laki-Laki 2. Perempuan
3. Usia
4. Pendidikan Terakhir
5. Pekerjaan :
1. Pelajar
2. Mahasiswa
3. Karyawan suasta
4. Pegawai Negeri (PNS)
5. Wirasuasta
6. DIl
Bauran Pemasaran (X)
Jawaban
No Pernyataan SS (5) S(4) N (3) TS (2) STS (1)
F % F % F % F % F %
1 Honda PCX tidak mempunyai

variasi yang banyak




Kinerja mesin Honda PCX
dapat di andalkan hingga
bertahun tahun.

Fitur dan design yang di
berikan oleh Honda PCX
sangatlah bagus dan sesuai
kebutuhan

Honda PCX menawarkan
harga yang sesuai dengan
kualitas.

Honda PCX memberikan
keringanan bunga kredit
yang dapat di sesuaikan
dengan pendapatan
masyarakat menengah
kebawah.

Iklan Honda PCX mudah
dilihat dimana-mana
(spanduk, giant tower, TV)

Tenaga pennjual (sales)
Honda PCX dapat
memberikan informasi yang
jelas tentang Honda PCX

Honda PCX menawarkan
banyak promosi penjualan.

Saluran dealer di berbagai
wilayah memudahkan
konsumen untuk lebih cepat
mendapatkan barang.

10

Honda mempunyai jaringan
yang luas untuk mengirim
barang ke konsumen.

Intensi Pembelian (minat Beli) (Y)

No

Pernyataan

Jawaban

S5 (5)

S(4)

N@) | TS

STS (1)




Saya mempunyai rencana membeli motor
Honda PCX

2 Saya berharap dapat membeli motor merek
Honda PCX

3 Saya ingin membeli motor merek Honda PCX

4 Saya akan membeli motor merek Honda PCX
jika saya mempunyai uang

5 Jika motor yang saya pakai saat ini rusak,

maka saya akan menggantinya dengan
motor Honda PCX

Keputusan pembelian (2)

No

Jawaban

Pernyataan SS(5)

S(4)

N (3)

TS (2)

STS (1)

Jenis dan kegunaan Honda
PCX memiliki ciri  khas
tersendiri sehingga terlihat
menarik.

Perbedaan produk Honda
PCX dengan produk Motor
lainnya terletak pada disain
bentuk yang lebih menarik.

Produk Honda PCX
mempunyai keunggulan
terletak pada power carger in
console box dan smart
controller switch with auto
key shutter yang cocok untuk
para pengendara.

Produk Honda PCX memiliki
intulgent features dan safety
technology yang mampu
memberikan kenyamanan
para penggunanya.

Dealer memberikan arahan
kepada pelanggan jika ingin
membeli produk Honda PCX

maka pilih  yang sesuai




dengan warna  kesukaan

pelanggan.

Dealer yang menjual produk
Honda PCX selalu
memberikan pelayanan yang
terbaik kepada pelanggan.

Informasi yang di peroleh
dari  promosi yang di
tawarkan Honda PCX dapat
mempengaruhi dalam
keputusan pembelian Honda
PCX.

Ketika mengevaluasi merek
alternatif yang aan di beli
untuk memuaskan
kebutuhan akan berkendara,
Honda PCX menjadi pilihan
utama di bandingkan merek
lain.

Perusahaan selalu
menyediakan produk terbaru
yang baru di iklankan di
televisi.

10

Perusahaan mendistribusikan

produk didealer dengan
jumlah stock produk Honda
PCX selalu tersedia sehingga

konsumen tidak kecewa.

Lampiran 2
Data jawaban responden 100
Bauran Pemasaran (X
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43

41

26
44
40

25
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19
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11

11
22
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17
11

11
11

14
11
18
14
11
10
11
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14
11
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14
17
10
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Minat beli (YY)

No

10
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20
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30
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32
33
34
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Keputusan Pembelian (Z

no

10
11
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13
14
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56 4 | 3 4 4 [3]3] 3 5 4 |4 37
57 2 | 4 44| 4 4 37
Lampiran 3

Karateristik responden berdasarkan jenis kelamin

Jeniskelamin

Frequency Percent Valid Percent | Cumulative Percent
Laki-laki 51 51] 51 51
Valid  perempuan 6 6 6 57
Total 57 57 57
Karateristik responden berdasarkan jenis pekerjaan
Pekerjaan
Frequency | Percent | Valid Percent Cumulative
Percent
mahasiswa 6 6,0 6,0 6,0
pns 10 10,0 10,0 10,0
wiraswasta 19 19,0 19,0 19,0
Valid
pegawai swasta 15 15,0 15,0 15,0
Dl 7 7,0 7,0 57,0
Total 57 57,0 57,0
Karateristik responden berdasarkan jenis umur
Umur
Frequency Percent Valid Percent Cumulative Percent
18-24 14 14,0 14,0 14,0
25-31 24 24,0 24,0 24,0
Valid 32-38 12 12,0 12,0 12,0
46-52 7 7,0 7,0 57,0
Total 57 57,0 57,0




Lampiran 4

Bauran Pemasaran

P1
Frequency | Percent | Valid Percent Cumulative
Percent
1 1 1,0 1,0 1,0
2 10 10,0 10,0 11,0
3 16 16,0 16,0 27,0
Valid
4 41 41,0 41,0 68,0
5 32 32,0 32,0 57,0
Total 57 57,0 57,0
P2
Frequency Percent Valid Percent Cumulative
Percent
1 4 4,0 4,0 4,0
2 20 20,0 20,0 24,0
3 26 26,0 26,0 50,0
Valid
4 29 29,0 29,0 79,0
5 21 21,0 21,0 57,0
Total 57 57,0 57,0
P3
Frequency Percent Valid Percent Cumulative
Percent
1 5 5,0 5,0 5,0
2 27 27,0 27,0 32,0
3 15 15,0 15,0 47,0
Valid
4 35 35,0 35,0 82,0
5 18 18,0 18,0 57,0
Total 57 57,0 57,0




P4

Frequency Percent Valid Percent Cumulative
Percent
1 6 6,0 6,0 6,0
2 21 21,0 21,0 27,0
3 30 30,0 30,0 57,0
Valid
4 29 29,0 29,0 86,0
5 14 14,0 14,0 57,0
Total 57 57,0 57,0
P5
Frequency Percent Valid Percent Cumulative
Percent
1 9 9,0 9,0 9,0
2 19 19,0 19,0 28,0
3 28 28,0 28,0 56,0
Valid
4 35 35,0 35,0 91,0
5 9 9,0 9,0 57,0
Total 57 57,0 57,0
P6
Frequency Percent Valid Percent Cumulative
Percent
1 2 2,0 2,0 2,0
2 16 16,0 16,0 18,0
3 29 29,0 29,0 47,0
Valid
4 27 27,0 27,0 74,0
5 26 26,0 26,0 57,0
Total 57 57,0 57,0




P7

Frequency Percent Valid Percent Cumulative
Percent
1 5 5,0 5,0 5,0
2 28 28,0 28,0 33,0
3 24 24,0 24,0 57,0
Valid
4 23 23,0 23,0 80,0
5 20 20,0 20,0 57,0
Total 57 57,0 57,0
P8
Frequency Percent Valid Percent Cumulative
Percent
1 12 12,0 12,0 12,0
2 24 24,0 24,0 36,0
3 21 21,0 21,0 57,0
Valid
4 21 21,0 21,0 78,0
5 22 22,0 22,0 57,0
Total 57 57,0 57,0
P9
Frequency Percent Valid Percent Cumulative
Percent
1 7 7,0 7,0 7,0
2 39 39,0 39,0 46,0
3 17 17,0 17,0 63,0
Valid
4 22 22,0 22,0 85,0
5 15 15,0 15,0 57,0
Total 57 57,0 57,0
P10
Frequency Percent Valid Percent Cumulative
Percent
1 11 11,0 11,0 11,0
Valid 2 40 40,0 40,0 51,0
3 21 21,0 21,0 72,0




4 15 15,0 15,0 87,0
5 13 13,0 13,0 57,0
Total 57 57,0 57,0
Minat beli
P1
Frequency Percent Valid Percent Cumulative
Percent
1 2 2,0 2,0 2,0
2 28 28,0 28,0 30,0
3 13 13,0 13,0 43,0
Valid
4 31 31,0 31,0 74,0
5 26 26,0 26,0 57,0
Total 57 57,0 57,0
P2
Frequency Percent Valid Percent Cumulative
Percent
1 12 12,0 12,0 12,0
2 24 24,0 24,0 36,0
3 30 30,0 30,0 66,0
Valid
4 22 22,0 22,0 88,0
5 12 12,0 12,0 57,0
Total 57 57,0 57,0
P3
Frequency Percent Valid Percent Cumulative
Percent
1 9 9,0 9,0 9,0
2 19 19,0 19,0 28,0
3 26 26,0 26,0 54,0
Valid
4 33 33,0 33,0 87,0
5 13 13,0 13,0 57,0
Total 57 57,0 57,0




P4

Frequency Percent Valid Percent Cumulative
Percent
1 5 5,0 5,0 5,0
2 13 13,0 13,0 18,0
3 31 31,0 31,0 49,0
Valid
4 34 34,0 34,0 83,0
5 17 17,0 17,0 57,0
Total 57 57,0 57,0
P5
Frequency Percent Valid Percent Cumulative
Percent
1 6 6,0 6,0 6,0
2 30 30,0 30,0 36,0
3 28 28,0 28,0 64,0
Valid
4 21 21,0 21,0 85,0
5 15 15,0 15,0 57,0
Total 57 57,0 57,0
Keputusan pembelian
P1
Frequency Percent Valid Percent Cumulative
Percent
2 11 11,0 11,0 11,0
3 15 15,0 15,0 26,0
Valid 4 40 40,0 40,0 66,0
5 34 34,0 34,0 57,0
Total 57 57,0 57,0
P2
Frequency Percent Valid Percent Cumulative

Percent




2 8 8,0 8,0 8,0
3 27 27,0 27,0 35,0
Valid 4 44 44,0 44,0 79,0
5 21 21,0 21,0 57,0
Total 57 57,0 57,0
P3
Frequency Percent Valid Percent Cumulative
Percent
1 1 1,0 1,0 1,0
2 11 11,0 11,0 12,0
3 23 23,0 23,0 35,0
Valid
4 47 47,0 47,0 82,0
5 18 18,0 18,0 57,0
Total 57 57,0 57,0
P4
Frequency Percent Valid Percent Cumulative
Percent
2 13 13,0 13,0 13,0
3 13 13,0 13,0 26,0
Valid 4 41 41,0 41,0 67,0
5 33 33,0 33,0 57,0
Total 57 57,0 57,0
P5
Frequency Percent Valid Percent Cumulative
Percent
Valid 2 11 11,0 11,0 11,0




3 24 24,0 24,0 35,0
4 46 46,0 46,0 81,0
5 19 19,0 19,0 57,0
Total 57 57,0 57,0
P6
Frequency Percent Valid Percent Cumulative
Percent
2 8 8,0 8,0 8,0
3 22 22,0 22,0 30,0
Valid 4 45 45,0 45,0 75,0
5 25 25,0 25,0 57,0
Total 57 57,0 57,0
P7
Frequency Percent Valid Percent Cumulative
Percent
2 11 11,0 11,0 11,0
3 21 21,0 21,0 32,0
Valid 4 46 46,0 46,0 78,0
5 22 22,0 22,0 57,0
Total 57 57,0 57,0
P8
Frequency Percent Valid Percent Cumulative
Percent
2 6 6,0 6,0 6,0
3 14 14,0 14,0 20,0
Valid 4 46 46,0 46,0 66,0
5 34 34,0 34,0 57,0
Total 57 57,0 57,0




P9

Frequency Percent Valid Percent Cumulative
Percent
2 11 11,0 11,0 11,0
3 15 15,0 15,0 26,0
Valid 4 46 46,0 46,0 72,0
5 28 28,0 28,0 57,0
Total 57 57,0 57,0
P10
Frequency | Percent | Valid Percent Cumulative
Percent
2 7 7,0 7,0 7,0
3 21 21,0 21,0 28,0
Valid 4 35 35,0 35,0 63,0
5 37 37,0 37,0 57,0
Total 57 57,0 57,0
Lampiran 5

Bauran Pemasaran (X)

Correlations

pl p2 p3 p4 p5 p6 p7 p8 p9 | pl0 | total
Pearson " " " " - w| 470 » .
] 1| ,307|,567 | ,370 |,529 |,828 |,574 |,644 «| 408 | 707
Correlation 3
pl ,00
Sig. (2-tailed) ,098| ,001| ,044( ,003| ,000( ,001( ,000 0 ,025 ,000
N 30 30 30 30 30 30 30 30| 30 30 30
Pearson " - " . " | 63 - -
) ,307 1|.,837 |,579 |,558 | ,421|,715 |,709 «|.525 774
Correlation 8
p2 : _ ,00
Sig. (2-tailed) ,098 ,000( ,001| ,001| ,021( ,000( ,000 0 ,003 ,000
N 30 30 30 30 30 30 30 30| 30 30 30




p3

p4

pS

p6

p7

p8

p9

pl0

Total

Pearson

Correlation
Sig. (2-tailed)

N
Pearson

Correlation
Sig. (2-tailed)

N
Pearson

Correlation
Sig. (2-tailed)

N
Pearson

Correlation
Sig. (2-tailed)

N
Pearson

Correlation
Sig. (2-tailed)

N
Pearson

Correlation
Sig. (2-tailed)

N

Pearson
Correlation
Sig. (2-tailed)
N

Pearson

Correlation
Sig. (2-tailed)

N
Pearson

Correlation

Sig. (2-tailed)

567"

,001
30

,370°

044
30

3

,529

,003
30

3

,828

,000
30

3
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,001
30
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3
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,000
30

ok

,785

,000
30

,627

,000
30

,855
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,000
30

,684

,000
30
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,000
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30

30

3
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,004
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3
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,005
30

*k

,603

,000
30

734"

,000
30

, 716

,000
30

662"

,000
30

3

, 764

,000

785"

,000
30

507"

,004

30

30

*k

,652

,000
30

*k

,913

,000
30

,839

,000
30

,579

,001
30

,517

,003
30

ok

844

,000

627"

,000
30

503"

,005
30

,652

,000

30

30

*k

,791

,000
30

, 732

,000
30

,691

,000
30

321

,084
30

ok

,786

,000

855"

,000
30

603"

,000
30

,913

,000
30

, 791

,000

30

30
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,000
30
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,002
30

3

,918

,000

864"
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o

,839

,000
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7132

,000
30
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,869

,000

30

30

, 794

,000
30

,686

,000
30

ok

,961

,000

,684

,000
30
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,000
30

*k
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,003
30

321

,084
30

ok

,547

,002
30

686"

,000
30
416

,022
30

30

3

,706

,000

,928

,000
30

764

,000
30

*k

844

,000
30

>k

,786

,000
30

ok

,918

,000
30

961"

,000
30

,832

,000
30

706"

,000

30




N I 3o| 30| 30| 3o| 30| 30| 3o| 30| 3o| 3o| 3o|
**_Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).
Minat beli (Y)
Correlations
pl p2 p3 p4 p5 Total
Pearson Correlation 1 4707 684" 373 780" 873"
pl Sig. (2-tailed) ,009 ,000 ,042 ,000 ,000
N 30 30 30 30 30 30
Pearson Correlation 4707 1 197 -,050 462" 525"
p2 Sig. (2-tailed) ,009 296 793 ,010 ,003
N 30 30 30 30 30 30
Pearson Correlation 684" 197 1 605" ;778" 867"
p3 Sig. (2-tailed) ,000 296 ,000 ,000 ,000
N 30 30 30 30 30 30
Pearson Correlation 373 -,050 605" 1 426" 621"
p4 Sig. (2-tailed) ,042 793 ,000 ,019 ,000
N 30 30 30 30 30 30
Pearson Correlation ;780" 462" ;778" 426" 1 914"
p5 Sig. (2-tailed) ,000 ,010 ,000 ,019 ,000
N 30 30 30 30 30 30
Pearson Correlation 873" 525" 867" 621" 914" 1
Total  Sig. (2-tailed) ,000 ,003 ,000 ,000 ,000
N 30 30 30 30 30 30
**_Correlation is significant at the 0.01 level (2-tailed).
*, Correlation is significant at the 0.05 level (2-tailed).
Keputusan pembelian (Z)
Correlations
pl p2 p3 p4 p5 p6 p7 p8 p9 pl0 [ total
Pearson - 1,000 -
Correlation 1| ,134| ,043| ,355| ,174| ,134(,520 ,309( ,058 «| ,651
Pl Sig. (2-tailed) ,480| ,822| ,054| ,357( ,480| ,003| ,096| ,761( ,000 ,000
N 30 30 30 30 30 30 30 30 30 30 30
Pearson - 1,000 -
,134 1(,463 | -,140( ,067 «| ,000| ,002| ,290| ,134| ,543
02 Correlation
Sig. (2-tailed) ,480 ,010| ,462| ,725| ,000(1,000| ,990| ,121| ,480 ,002
N 30 30 30 30 30 30 30 30 30 30 30




p3

p4

p5

p6

p7

p8

p9

plo

total

Pearson
Correlation
Sig. (2-tailed)
N

Pearson
Correlation
Sig. (2-tailed)
N

Pearson
Correlation
Sig. (2-tailed)
N

Pearson
Correlation
Sig. (2-tailed)
N

Pearson
Correlation
Sig. (2-tailed)
N

Pearson
Correlation
Sig. (2-tailed)
N

Pearson
Correlation
Sig. (2-tailed)
N

Pearson
Correlation
Sig. (2-tailed)
N

Pearson

Correlation
Sig. (2-tailed)
N

,043

,822
30

,355

,054
30

174

,357
30

,134

,480
30

520"

,003
30

,309

,096
30

,058

, 761
30
1,00
,000
30

3

,651

,000
30

463"

,010
30

-,140

,462
30

,067

, 725
30
1,000

,000
30
,000

1,000
30

,002

,990
30

,290

121
30

,134

,480
30

3

,543

,002
30

30
,038

,842
30

,398"

,029
30

463"

,010
30

,071

711
30

,207

,273
30

,338

,068
30

,043

,822
30

3

,579

,001
30

,038

,842
30

30
,057

,766
30

-,140

,462
30

,106

,578
30

,518

,003
30

,316

,089
30

,355

,054
30

457"

,011
30

,398"

,029
30

,057

,766
30

30
,067

725
30

ok

464

,010
30

,108

,570
30

,367

,046
30

174

,357
30

,523

,003
30

463"

,010
30

-,140

,462
30

,067

, 725
30

30
,000

1,000
30

,002

,990
30

,290

,121
30

,134

,480
30

ok

,543

,002
30

,071

711
30

,106

,578
30

*

464"

,010
30

,000

1,000
30

30
,114

,549
30

,125

,509
30

520"

,003
30

3

,508

,004
30

,207

273
30

518"

,003
30

,108

,570
30

,002

,990
30

,114

,549
30

30
,162

,392
30

,309

,096
30

506"

,004
30

,338

,068
30

,316

,089
30

,367

,046
30

,290

121
30

,125

,509
30

,162

,392
30

30
,058

, 761
30

550"

,002
30

,043

,822
30

,355

,054
30

174

,357
30

,134

,480
30

*k

,520

,003
30

,309

,096
30

,058

,761
30

30

,651

,000
30

579"

,001
30

457"

,011
30

,523

,003
30

,543

,002
30

=

,508

,004
30

,506

,004
30

,550

,002
30

651"

,000
30

30

**_Correlation is significant at the 0.01 level (2-tailed).

*, Correlation is significant at the 0.05 level (2-tailed).

Lampiran 6

Bauran Pemasaran (X)




Case Processing Summary

N %
Valid 57 57,0
Cases Excluded® 0 ,0
Total 57 57,0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's N of ltems
Alpha
,847 10

Minat beli (Y)

Case Processing Summary

N %

Valid 57 57,0
Cases Excluded® 0 ,0

Total 57 57,0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's N of Items
Alpha

,765 5

Keputusan pembelian (2)

Case Processing Summary

N %

Cases Valid 57 57,0




Excluded?

Tota

0
57

,0
57,0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's N of Items
Alpha
,690 10

Lampiran 7

Normalitas
One-Sample Kolmogorov-Smirnov Test

X y z
N 100 100 100
Mean 32,89 16,25 38,79
Normal Parameters®® Std.

Deviation 7,586 4,181 4,717
Absolute ,120 ,125 ,068
Most Extreme Differences Positive ,108 ,125 ,045
Negative -,120 -,115 -,068
Kolmogorov-Smirnov Z 1,197 1,254 ,678
Asymp. Sig. (2-tailed) ,114 ,086 , 748

a. Test distribution is Normal.

b. Calculated from data.

Lampiran 8

Variabel Bauran Pemasaran (X) ke valibabel minat beli (Y)

Model Summary

Model R R Square Adjusted R Std. Error of the
Square Estimate
1 ,839% ,704 ,701 2,285

a. Predictors: (Constant), X

Coefficients?®




Model Unstandardized Coefficients Standardized t Sig.
Coefficients
B Std. Error Beta
(Constant) 1,035 1,021 1,014 ,313
' X ,463 ,030 ,839 15,285 ,000

a. Dependent Variable: Y

Variabel bauran pemasaran (X) ke Valibabel Keputusan Pembelian ()

Coefficients?

Model Unstandardized Coefficients Standardized t Sig.
Coefficients
B Std. Error Beta
(Constant) 1,035 1,021 1,014 313
! X ,463 ,030 ,839 15,285 ,000
a. Dependent Variable: Y
Coefficients®
Model Unstandardized Coefficients Standardized t Sig.
Coefficients
B Std. Error Beta
(Constant) -11,518 2,801 -4,113 ,000
X ,190 ,019 ,710 9,971 ,000

a. Dependent Variable: Y

Variabel bauran pemasaran (X) melalui valibabel minat beli (Y) ke variabel keputusan
pembelian (Z)

Model Summary

Model R R Square Adjusted R Std. Error of the
Square Estimate
1 4228 ,178 ,161 4,321
a. Predictors: (Constant), Y, X
Coefficients®
Model Unstandardized Coefficients Standardized t Sig.

Coefficients




B Std. Error Beta

(Constant) 25,022 4,425 5,654 ,000
1 X ,165 ,040 ,545 4,171 ,000
Y -,633 ,147 -,561 -4,295 ,000

a. Dependent Variable: Z

Lampiran 9 :
T tabel
TintervalKep
0,266 0,345
0,254 0,330
0,244 0,317
0,235 0,306
0,227 0,296
0,220 0,286
0,213 0,278
0,207 0,270
0,202 0,263
0,195 0,256
0,176 0,230
0,157 0,210
0,148 0,194
0,138 0,181
0,113 0,148
0,098 0,128
0,088 0,115
0,080 0,105
0,074 0,097
0,070 0,091
0,065 0,086

0,062 0,081




