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INTISARI

PENGARUH COUNTRY OF ORIGIN DAN BRAND AMBASSADOR
TERHADAP MINAT BELI PRODUK NATURE REPUBLIC DI
BANDAR LAMPUNG

Oleh :
SITI NURHIDAYANTI
Mayanhidayanti@gmail.com

Di era global saat ini, sudah menjadi fenomena yang lumrah akan adanya
produk-produk global dari berbagai negara beredar di daerah lokal. Baik di
negara berkembang, atau negara maju sekalian. Hal ini disebabkan adanya
pasar terbuka yang memungkinkan suatu produk dari negara asing dapat masuk
dan beredar secara luas. Mereka bersaing untuk menciptakan keunggulan-
keunggulan pada produk yang dipasarkannya. Saat ini konsumen cenderung
membeli sebuah produk bukan sekedar karena produknya, namun karena
country of origin atau asal Negara produk dan juga siapa brand ambassador
produk tersebut. Penelitian ini bertujuan untuk mengetahui pengaruh dari
country of origin, dan brand ambassador terhadap minat beli pada produk
Nature Republic di Bandar Lampung baik secara parsial maupun simultan
dengan menggunakan analisis regesi linier berganda. Jenis penelitian ini adalah
kuantitatif. Variabel bebas dalam penelitian ini ialah country of origin dan
brand ambassador, sedangkan variabel terikat yaitu minat beli. Jumlah sampel
yang digunakan dalam penelitian ini sebanyak 100 orang responden. Teknik
pengambilan sampel dengan menggunakan non probability sampling yaitu
purposive sampling. Hasil penelitian ini menyatakan secara parsial bahwa
country of origindan brand ambassador berpengaruh positif signifikan terhadap
minat beli. Sementara secara simultan kedua variabel mempunyai pengaruh
positif yang signifikan terhadap minat beli.

Kata Kunci : Country of Origin, Brand Ambassador dan Minat Beli.



ABSTRACT

THE EFFECT OF COUNTRY OF ORIGIN AND BRAND
AMBASSADOR ON PURCHASE INTERESTS IN NATURE REPUBLIC
PRODUCTS IN BANDAR LAMPUNG

By:
SITI NURHIDAYANTI

Mayanhidayanti@gmail.com

In the current global era, it has become a common phenomenon for global
products from various countries to circulate in the local area, either in
developing countries or developed countries as well. This is due to the
existence of an open market that allows products from foreign countries to enter
and circulate widely. They compete to create advantages in the products they
market. Currently consumers tend to buy a product not just because of the
product, but because of the country of origin or the country of origin of the
product and also the product brand ambassador of the product. The purpose of
this study was to determine the effect of country of origin and brand
ambassadors on purchase interest in Nature Republic products in Bandar
Lampung. This study both partially and simultaneously used the multiple linear
regression analysis. The type of the study was quantitative. The independent
variables in this study were country of origin and brand ambassadors, while the
dependent variable was purchase interest. The number of samples used in this
study was 100 respondents. The sampling technique used in the study was the
non probability sampling with the purposive sampling technique. The result of
this study partially stated that the country of origin and the brand ambassadors
had a significant positive effect on the purchase interest, and both variables
simultaneously had a significant positive effect on the purchase interest.

Keywords: Country of Origin, Brand Ambassador and Purchase Interest.
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