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ABSTRAK

PENGARUH PERCEIVED QUALITY DAN NEGARA ASAL TERHADAP
MINAT BELI SMARTPHONE SAMSUNG
DI BANDAR LAMPUNG

Oleh

Dian Purnamasari

Kondisi yang terjadi saat ini di Bandar Lampung dari data pra survey peneliti
di Bandar Lampung Maret 2017 perceived quality smartphone Samsung
memiliki kendala di daya tahan karena smartphone Samsung mudah rusak,
layarnya mudah retak, baterai tidak tahan lama, smartphonenya mudah panas
dan memiliki kendala di kinerja produk karena ios atau perangkat lunak selalu
minta diperbaharuhi sehingga konsumen mengalami perceived quality yang
kurang baik terhadap minat beli produk smartphone Samsung dan perceived
quality yang bagus dapat dilihat dari negara asal produksi produk smartphone
Samsung. Penelitian ini bertujuan untuk mengetahui pengaruh Perceived
Quality terhadap Minat Beli, pengaruh Negara Asal terhadap Minat Beli,
pengaruh Perceived Quality dan Negara Asal terhadap Minat Beli Smartphone
Samsung di Bandar Lampung. Jenis penelitian yang digunakan dalam
penelitian ini adalah penelitian kuantitatif. Metode pengumpulan data yang
digunakan adalah penelitian kepustakaan, wawancara, kuesioner. Populasi
dalam penelitian ini adalah konsumen yang aktif menggunakan smartphone
Samsung di Bandar Lampung. Jumlah populasi tidak diketahui. Metode
pengambilan sampel pada penelitian ini  menggunakan metode non
probabability Sampling dan teknik Snowball Sampling dengan jumlah sampel
96 responden. Analisis data menggunakan regresi linier berganda dan
hipotesis uji t dan uji F. Pada uji t diketahui bahwa tidak terdapat pengaruh
signifikan dari faktor Perceived Quality (X1) terhadap Minat Beli (YY) karena
thitung 1,311 < ttabel 1,661 atau probabilitas sig 0,193> 0,05. Negara Asal
(X2) berpengaruh signifikan terhadap Minat Beli (Y) karena thitung 2,611>
ttabel 1,661 atau probabilitas sig 0,011< 0,05. Sedangkan pada uji F diketahui
bahwa Perceived Quality (X1) dan Negara Asal (X2) berpengaruh signifikan
secara simultan terhadap Minat Beli (Y) smartphone Samsung di Bandar
Lampung karena Fhitung 5,627> Ftabel 3,09 atau sig 0,005 < 0,05.

Kata kunci : Perceived Quality, Negara Asal, Minat Beli.
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THE EFFECT OF THE PERCEIVED QUALITY AND THE COUNTRY
OF ORIGIN ON THE BUYING INTERESTS OF SAMSUNG
SMARTPHONE IN BANDAR LAMPUNG

By

Dian Purnamasari
Abstract

According to the pre-survey data of this study, it showed that the perceived
quality of Samsung Smartphone in March 2017 in Bandar Lampung had
disadvantages in durability because the Samsung Smartphone was easily
damaged, the screen was easily cracked, the battery was not durable, the
Smartphone was easy to heat, the Smartphone software was demanded to be
renewed so that consumers had lack of good-perceived quality on the
Samsung Smartphone product buying interests. Moreover, the good perceived
quality could also be seen from the origin country that produces the Samsung
Smartphone product. The objective of this study was to determine (1) the
effect of the perceived quality on the buying interest, (2) the effect of the
origin country on the buying interest, (3) the effect of the perceived quality on
the Samsung Smartphone buying interests in Bandar Lampung. The type of
this study was the quantitative study. Data collection techniques used in this
study was literary studies, interviews, and questionnaires. The population in
this study was the consumers who actively used Samsung Smartphone in
Bandar Lampung. The total of the population was not known. The sampling
technique in this study used in this study was the non-probability sampling
technique and the snowball sampling technique with a sample of 96
respondents. The data analysis used multiple linear regression. The hypothesis
of this study used t test and F test. The result of t test showed that the
perceived quality (X1) had no significant effect on the buying interest (Y)
because teaicutaed (1.311) < typie (1.661) or the probability (sig 0.193) > 0.05.
The country of origin (X2) had significant effect on the buying interest (Y)
because teaiculaied (2.611) > tunie (1.661) or the probability (sig 0.011) < 0.05. On
the other hand, the F test showed that the perceived quality (X1) and the origin
of the country (X2) simultaneously had significant effect the Samsung
Smartphone buying interest (Y) in Bandar Lampung because F aicutated (5.627)
> Frable (3.09) or sig 0.005 < 0.05.

Keywords: Origin Country, Perceived Quality, Buying Interest
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