DAFTAR PUSTAKA

Arredondo-Soto, K., Realyvasquez-Vargas, A., Madonado-Macias, A., & GarciaAlcaraz, J.
(2019). Impact of human resources on remanufacturing process, internal complexity,
perceived quality of core, numerosity, and key process indicators. Robotics and
Computer-1ntegrated Manufacturing, 59, 168-176.

Cheah, J.-H., Ting, H., Cham, T. H., & Memon, M. A. (2019). The effect of selfie promotion and
celebrity endorsed advertisement on decision-making processes. A model comparison.
Internet Research, 29(3), 552-577.

Gild, F. G., Paul, J, Gila, N. G., & Gilad, R. G. (2019). Celebrity endorsement and brand
passion among air travelers: Theory and evidence. International Journal of Hospitality
Management, 102347.

Grover, P., & Kar, A. K. (2018). User engagement for mobile payment service providers-
introducing the social media engagement model. Journal of Retailing and Consumer
Services.

Konuk, F. A. (2018). The role of store image, perceived quality, trust and perceived value in
predicting consumers’ purchase intentions towards organic private label food. Journal of
Retailing and Consumer Services, 43, 304-310.

Krisno, D., & Samuel, H. (2013). Pengaruh perceived quality, perceived sacrifice dan perceived
value terhadap customer satisfaction di informa innovative furnishing pakuwon city
Surabaya. Jurnal Manajemen Pemasaran Petra, 1(1), 1-12.

Martinez-Lopez, F. J., Li, Y., Su, W., & Feng, C. (2019). To have or have not: Buy buttons on
socia platforms. Journal of Business Research, 105, 33-48.

Mubarok, D. A. A. (2016). Pengaruh Celebrity Endorsement terhadap Minat Beli Konsumen. E-
Jurnal STIE INABA, 15(3), 1-16.

Nusantara, G. P., & Hurriyati, R. (2016). Analisis Online Brand Community Terhadap Brand
Attitude Wafer Coklat Beng Beng (Survey Pada Anggota Komunitas Fanbase Facebook
Asyikberatid). Journal of Business Management Education (JBME), 1(1), 117-129.

Rahman, Z., Moghavvemmi, S., Suberamanaian, K., Zanuddin, H., & Bin Md Nasir, H. N.
(2018). Mediating impact of fan-page engagement on socia media connectedness and
followers purchase intention. Online Information Review, 42(7), 1082-1105.

Schivinski, B. (2019). Eliciting brand-related social media engagement: A conditiona inference
tree framework. Journal of Business Research.

Spry, A., Pappu, R., & Bettina Cornwell, T. (2011). Celebrity endorsement, brand credibility and
brand equity. European journal of marketing, 45(6), 882-909.

Wang, X.-W., Cao, Y.-M., & Park, C. (2019). The relationships among community experience,
community commitment, brand attitude, and purchase intention in socia media.
International Journal of Information Management, 49, 475-488.

Top Brand a Word Indonesia. (2019) D Irawan Handi https.//www.google.topbrand-a
ward.com%2Ftop-brand-index

Kementrian Pertanian, 2019 https.//www.google.com/konsumsi -kopi-indonesi a-diprediksi
mencapai-370-ribu-ton



Lupiyoadi, Rambat,dan Ridho Bramulya Ikhsan. 2015. Praktikum Metode Riset Bisnis. Jakarta :
Salemba Empat.
Sugiyono. 2017. Metode Penelitian Kuantitatif Kualitatif dan R&D. Bandung : Alfabeta.
Sujarweni Wiratna 2019.Metodologi Penelitian.Jilid 1. Y ogyakarta :Pustaka Baru Press
Kotler, Philip, dan Gary Armstrong. 2009. Manajemen Pemasaran. Jakarta : PT. INDEKS
Kelompok Gramedia.
Sugiyono. 2012. Metode Penelitian Kuantitatif Kualitatif dan R&B. Bandung: Alfabeta.

Sugiyono. 2013. Metode Penelitian Pendidikan (Pendekatan Kuantitatif, = Kualitatif, dan
R&D). Bandung : Alfabeta

Sugiyono. 2013. Metode Penelitian Pendidikan (Pendekatan Kuantitatif, — Kualitatif, dan
R&D). Bandung : Alfabeta

Sumarwan, Ujang. 2017. Perilaku Konsumen Teori dan Penerapannya Dalam Pemasaran.Bogor

: Ghalia Indonesia.

Dantes, Nyoman. 2012. Metode Penelitian. Y ogyakarta: ANDI

Digital, 2019. https://datareportal .com/reports/digital -2019-indonesia

Ghozali, Imam. 2014. Structural Equation Modeling, Metode Alternatif dengan Partial Least
Square (PLS). Edisi 4. Semarang : Badan Penerbit Universitas Diponegoro.

Hussein Sabil Ananda. 2015. Modul Ajar Pendlitian Bisnis dan Manajemen Menggunakan
Partial Least Squares (PLS) dengan smartPLS 3.0. Universitas Brawijaya.

https://www.sai bumi.com/artikel -97311-festi val -kopi-lampung-2019-di harapkan-mampu-
dongkrak-daya-saing-robusta-.html

AL-AZHAR, M. F. 2017. Pengaruh audit internal dan kompetensi account officer terhadap
efektivitas manajemen risiko pembiayaan di BNI Syariah cabang Surabaya. UIN Sunan
Ampel Surabaya.

SLOVIN, E. (1960). Slovin's formula for sampling technique. Retrieved on February,
13, 2013.

SUGIYONO 2014. Metode Penelitian Kuantitatif, Kualitatif, dan R&D, Bandung, Alfabeta



ZUNIANTO, M. F. (2017). Pengaruh Sustainability Report Terhadap Kinerja Keuangan
Perusahaan, Kinerja Pasar, Dan Nilai Perusahaan. Universitas Muhammadyah
Y ogyakarta

DWIVEDI, A., JOHNSON, L. W. & MCDONALD, R. E. 2015. Celebrity endorsement, self-
brand connection and consumer-based brand equity. Journal of Product & Brand
Management.

MURWANINGTYAS, F., HARISUDIN, M. & IRIANTO, H. 2020. Effect of Celebrity Endorser
Through Socia Media on Organic Cosmetic Purchasing Intention Mediated with
Attitude. KnE Social Sciences, 152-165-152-165.

PRASETYA, N., SANTOSO, A. & WAHYUNI, S. 2019. PENGARUH CORPORATE IMAGE
DAN WORD OF MOUTH TERHADAP MINAT BELI PRODUK PADA MADANI
SKINCARE KEDIRI. JIMEK: Jurnal IImiah Mahasiswa Ekonomi, 2, 249-264.

SANTOSO, B. 2018. The Influence of Celebrity Endorsement in Sociad Media on Purchase
Decision Through Perceived Value and Customer Attitude as Intervening Variabel in
Souvenir Product in Surabaya. Petra Business and Management Review, 4.

WARDANI, A. D. & MASKAN, M. 2019. PENGARUH CITRA MEREK DAN
KEPERCAYAAN MEREK TERHADAP MINAT BELI HANDPHONE SAMSUNG.
Jurnal Aplikasi Bisnis, 5, 145-148.

Saputra, D., & Rafig, M. (2017). Pengaruh Brand Endorser Jkt48 Terhadap Keputusan
Pembelian Honda Beat Pada Pt. bintang Kharisma Jaya Di Bandar Lampung. Jurnal
Manajemen Magister Darmajaya, 1(02), 186-198.

Yusendra, M. A. E. (2017). Pengukuran Sikap Wisatawan Domestik Terhadap Destinasi-
destinasi Wisata Indonesia Dengan Menggunakan Ideal Point Model. Jurnal Manajemen
Magister Darmajaya, 2(01), 62-82.



