LAMPIRAN



Lampiran 1 Kuesioner

KUESIONER
Pernyataan dibawah ini dalam rangka penelitian skripsi dengan judul :

ANALISIS GAYA HIDUP DAN FAKTOR SOSIAL TERHADAP PEMBELIAN ULANG
SHABU KITCHEN DI CABANG MALL BUMI KEDATON BANDAR LAMPUNG

PETUNJUK PENGISIAN
1. Jawablah setiap pernyataan/pertanyaaan yang diajukan dengan jujur dan benar.

2. Berilah tanda ceklis (V) pada salah satu jawaban yang paling sesuai

3. Pernyataan/pertanyaan harus dijawab semua.

SS  =SANGAT SETUJU (5)
S  =SETUJU (4)
N  =NETRAL (3)
TS =TIDAK SETUJU )

STS =SANGAT TIDAK SETUJU (1)

A. IDENTITAS RESPONDEN

1. Nama Responden :

2. Jenis Kelamin : [ Laki-Laki [] Perempuan

3. Usia

4. Pekerjaan . O Pelajar ] Pegawai Swasta
[1 Mahasiswa (1 Wiraswasta

[J Pegawai Negeri Sipil (PNS)

] DLL



B. DAFTAR PERTANYAAN

Variabel Gaya Hidup (X1)

No

Pernyataan

Jawaban

SS (5)

S (4)

N (3)

TS (2)

STS (1)

]

Sering menghabiskan waktu
setelah berkerja dan makan siang

di restoran Shabu Kitchen

Suka menghabiskan waktu libur
untuk makan di restoran Shabu
Kitchen

Mengikuti perkembangan

fashion makanan jepang

Suka dapat informasi produk
baru di restoran Shabu Kitchen

melalui media sosial

Tidak memperdulikan harga
makanan dan minuman yang ada
di Restoran Shabu Kitchen

Pengunjung di restoran Shabu
Kitchen rata-rata mempunyai
gaji diatas >Rp.2.000.000

Rasa makanan dan minuman di
Resto Shabu Kitchen cocok

dengan selera




Variabel Faktor Sosial (X2)

No

Pernyataan

Jawaban

SS (5)

S (4)

N (3)

TS (2)

STS (1)

1.

Saat membeli produk Shabu
Kitchen anda selalu bersama

teman — teman.

Saat membeli produk Shabu
Kitchen anda dipengaruhi oleh

teman kerja.

Membeli produk Shabu Kitchen

dipengaruhi oleh tetangga anda.

Keluarga selalu menganjurkan
anda untuk mencoba menu baru
di Shabu Kitchen

Pertama kali anda mengetahui
Shabu Kitchen, diberitahu oleh

keluarga

Datang ke restoran Shabu
Kitchen karena mereknya sudah

cukup dikenal masyarakat

Memutuskan pembelian di
restoran Shabu Kitchen karena

keinginan sendiri

Sering mengadakan kumpul
bersama organisasi kantor di

restoran Shabu Kitchen




Variabel Pembelian Ulang ()

No Pernyataan

Jawaban

SS (5)

S (4)

N (3)

TS (2)

STS (1)

1. | Setiap berkunjung ke restoran
jepang selalu ke Shabu Kitchen

2. | Selalu merekomendasikan
Restoran Shabu Kitchen kepada

teman-teman

3. | Sering menceritakan
pengalaman-pengalaman positif

tentang restoran Shabu Kitchen

4. | Komitmen untuk tidak
berpindah ke restoran lain
sekalipun ditawarkan harga yang

lebih murah

5. | Percaya bahwa restoran jepang
terbaik adalah Shabu Kitchen




Lampiran 2 Kuesioner Pra-Survey

KUESIONER PRA-SURVEY

Responden yang terhormat,

Bersama dengan ini, saya mengajukan pertanyaan pra-survey terhadap konsumen yang
memilih pembelian berulang di restoran shabu kirchen mall bumi kedaton. Atas

kesediaan saudra/l menjawab pertanyaan dengan sejujur dan sebaiknya, saya ucapkan

terima kasih.
Nama :
Umur :
Alamat :
No. Hp :
No Pertanyaan Baik Buruk
1 | Suasana yang nyaman
2 | Makanan yang bervariasi
3 | Harga terjangkau
No Pertanyaan Bersedia Tidak bersedia

1 Apakah bersedia membeli
kembali makanan di Shabu
Kitchen




Lampiran 3 Hasil Pengumpulan Data

Variabel X; (Gaya Hidup)

Total X1
69
67
61

60
55
70
51

66
60
64
56
55
72
48

70
51

65

59
75
58
57
51

67

54
61

73
65
69

X7

Xs

Xs

X4

X3

X

NO | X3

10
11
12
13
14
15
16
17
18
19
20
21

22

23
24
25
26
27

28




66
75
70
67

64
60
59
69
52
67
62
66
62

55
71

49

69
54
67
60
74
61

54
50
66
57

61

72
64
70
66
75
59

29
30
31

32

33
34
35

36

37

38
39

40
41

42

43
44
45

46
47

48
49

50
51

52

53
54
55
56
57

58
59
60
61




56
58

46

61

65
47

50
57

53
49

49

57

65

61

68
68
66
52
65
58
61

56
66
59
62
60
59
49

63
60
54
58
64

62

63
64

65

66
67

68
69
70
71

72
73
74
75
76
77
78
79
80
81

82

83
84

85

86

87

88
89
90
91

92

93
94




65

63

95
96

Variabel X, (Faktor Sosial)

Total X,

30
25
28
28
22
28
22
29
28
34

29
24
32
23
31

23
25
30
34
26
26
19
28
28

28
33

Xsg

X7

Xe

Xs

Xa

X3

X

X1

NO

10
11
12
13
14
15
16
17
18
19
20
21

22
23
24

25
26




29
28

32

31

26
23
27
27

19
28
19
26
26
28
27

18
29
25
28
21

24
26
33
23
22
18
27

24
25
31

26
28

27
28
29
30
31

32

33
34

35

36

37

38

39

40
41

42

43
44
45
46
47

48

49
50
51

52

53
54
55
56
S7

58




29
30
26
26
29
29
31

32

32

30
27

28
28
29
29
33
30
37

35
35

27

34
33
33
31

37

29
35
30
31

25
30

59

60
61

62

63
64

65
66
67

68
69
70
71

72
73
74
75
76
77
78
79
80
81

82

83
84

85

86
87

88
89
90




32
28
28
36
33
32

91

92

93
94
95

96

Variabel Pembelian Ulang ()

Total Y
21

23
17
17
20
22
19
21

18
23
20
19
19
21

18
17
20
23
22
21

17

Y5

Y4

Y3

Y2

Y1

NO

10
11
12
13
14
15
16
17
18
19
20
21




19
15
19
19
20
17
21

20
19
18
12
19
17
16
15
13
16
11
19
18
13
18
14
18
16
12
19
21

15
14

22
23
24
25
26
27

28
29
30
31

32

33
34

35
36

37

38

39

40
41

42

43
44
45

46

47

48
49
50
51




18
17
16
20
16
18
20
20
20
18
14
18
20
21

14
16
20
14
15
15
17
13
21

22
17
22
16
17
19

52

53
54
55
56

57

58
59
60
61

62

63
64

65
66
67

68
69
70
71

72
73
74
75
76
77
78
79
80
81




22
21

20
20
22
22
17
15
18
17
16
18
21

22
22

82

83
84

85

86
87

88
89

90
91

92

93
94

95
96




Lampiran 4

Usia Responden

Usia
Frequency Percent Valid Percent Cumulative
Percent

19-24 19 19.8 19.8 19.8

25-35 46 47.9 47.9 67.7
Valid 36-50 11 115 115 79.2

51-65 20 20.8 20.8 100.0

Total 96 100.0 100.0

Jenis Kelamin Responden

Jenis kelamin

Frequency | Percent | Valid Percent Cumulative
Percent
Laki-Laki 39 40.6 40.6 40.6
Valid Perempuan 57 59.4 59.4 100.0
Total 96 100.0 100.0




Pekerjaan Responden

Pekerjaan
Frequency Percent Valid Percent Cumulative
Percent
Mahasiswa 22 22.9 22.9 22.9
Karyawan Swasta 26 27.1 27.1 50.0
PNS 23 24.0 24.0 74.0
Valid
Wiraswasta 15 15.6 15.6 89.6
DIl 10 10.4 10.4 100.0
Total 96 100.0 100.0
Lampiran 5
Frequensi Jawaban Responden Gaya Hidup (X;)
X1
Frequency Percent Valid Percent Cumulative
Percent
2 1 1.0 1.0 1.0
3 30 31.3 31.3 32.3
Valid 4 55 57.3 57.3 89.6
5 10 10.4 10.4 100.0
Total 96 100.0 100.0




X2

Frequency | Percent | Valid Percent Cumulative
Percent
2 5 5.2 5.2 5.2
3 23 24.0 24.0 29.2
Valid 4 39 40.6 40.6 69.8
5 29 30.2 30.2 100.0
Total 96 100.0 100.0
X3
Frequency Percent Valid Percent Cumulative
Percent
2 1 1.0 1.0 1.0
3 19 19.8 19.8 20.8
Valid 4 37 38.5 38.5 59.4
5 39 40.6 40.6 100.0
Total 96 100.0 100.0
X4
Frequency Percent Valid Percent Cumulative
Percent
1 2 21 21 2.1
2 3 3.1 3.1 5.2
3 19 19.8 19.8 25.0
Valid
4 43 44.8 44.8 69.8
5 29 30.2 30.2 100.0
Total 96 100.0 100.0




X5

Frequency Percent Valid Percent Cumulative
Percent
1 2 2.1 2.1 21
3 32 333 333 354
Valid 4 38 39.6 39.6 75.0
5 24 25.0 25.0 100.0
Total 96 100.0 100.0
X6
Frequency Percent | Valid Percent Cumulative
Percent
2 8 8.3 8.3 8.3
3 26 27.1 271 354
Valid 4 32 333 333 68.8
5 30 31.3 31.3 100.0
Total 96 100.0 100.0
X7
Frequency Percent Valid Percent Cumulative
Percent
1 4 4.2 4.2 4.2
2 10 10.4 10.4 14.6
3 31 32.3 32.3 46.9
Valid
4 40 41.7 41.7 88.5
5 11 115 11.5 100.0
Total 96 100.0 100.0




Lampiran 6

Frequensi Jawaban Responden Faktor Sosial (X;)

X1
Frequency Percent Valid Percent Cumulative
Percent
1 1 1.0 1.0 1.0
2 7 7.3 7.3 8.3
3 33 34.4 34.4 42.7
Valid
4 31 32.3 32.3 75.0
5 24 25.0 25.0 100.0
Total 96 100.0 100.0
X2
Frequency Percent Valid Percent Cumulative
Percent
1 2 21 21 2.1
2 11 115 115 135
3 36 375 375 51.0
Valid
4 36 375 375 88.5
5 11 115 115 100.0
Total 96 100.0 100.0
X3
Frequency Percent Valid Percent Cumulative
Percent
1 1 1.0 1.0 1.0
2 10 10.4 10.4 115
3 35 36.5 36.5 47.9
Valid
4 37 38.5 38.5 86.5
5 13 13.5 13.5 100.0
Total 96 100.0 100.0




x4

Frequency | Percent | Valid Percent Cumulative
Percent
2 11 115 115 115
3 32 333 333 44.8
Valid 4 48 50.0 50.0 94.8
5 5 5.2 5.2 100.0
Total 96 100.0 100.0
X5
Frequency Percent Valid Percent Cumulative
Percent
1 1 1.0 1.0 1.0
2 10 10.4 10.4 115
3 31 32.3 32.3 43.8
Valid
4 45 46.9 46.9 90.6
5 9 9.4 9.4 100.0
Total 96 100.0 100.0
X6
Frequency Percent Valid Percent Cumulative
Percent
1 2 21 21 2.1
2 10 10.4 10.4 12.5
3 45 46.9 46.9 594
Valid
4 32 33.3 33.3 92.7
5 7 7.3 7.3 100.0
Total 96 100.0 100.0




X7

Frequency | Percent | Valid Percent Cumulative
Percent
2 13 13.5 13.5 135
3 37 385 385 52.1
Valid 4 32 333 333 85.4
5 14 14.6 14.6 100.0
Total 96 100.0 100.0
X8
Frequency Percent Valid Percent Cumulative
Percent
2 5 5.2 5.2 5.2
3 31 323 323 37.5
Valid 4 32 333 333 70.8
5 28 29.2 29.2 100.0
Total 96 100.0 100.0
Lampiran 7

Frequensi Jawaban Responden Pembelian ulang (Y)

Y1l
Frequency Percent Valid Percent Cumulative
Percent
1 1 1.0 1.0 1.0
2 4 4.2 4.2 5.2
3 30 31.3 31.3 36.5
Valid

4 40 41.7 41.7 78.1
5 21 21.9 219 100.0
Total 96 100.0 100.0




Y2

Frequency | Percent | Valid Percent Cumulative
Percent
1 3 31 31 3.1
2 6 6.3 6.3 9.4
3 40 41.7 41.7 51.0
Valid
4 38 39.6 39.6 90.6
5 9 9.4 9.4 100.0
Total 96 100.0 100.0
Y3
Frequency Percent Valid Percent Cumulative
Percent
2 7 7.3 7.3 7.3
3 35 36.5 36.5 43.8
Valid 4 41 42.7 42.7 86.5
5 13 135 135 100.0
Total 96 100.0 100.0
Y4
Frequency Percent Valid Percent Cumulative
Percent
2 6 6.3 6.3 6.3
3 28 29.2 29.2 354
Valid 4 44 45.8 45.8 81.3
5 18 18.8 18.8 100.0
Total 96 100.0 100.0




Y5

Frequency Percent Valid Percent Cumulative
Percent
1 4 4.2 4.2 4.2
2 10 10.4 104 14.6
3 32 33.3 33.3 47.9
Valid

4 39 40.6 40.6 88.5
5 11 115 115 100.0
Total 96 100.0 100.0




Lampiran 9 Hasil Uji Validitas Gaya Hidup (X1)

Reliability Statistics

Cronbach's
Alpha

N of ltems

.703

Lampiran Hasil Uji Validitas Faktor Sosial (X2)

Reliability Statistics

Cronbach's
Alpha

N of Items

743

Lampiran Hasil Uji Validitas Pembelian Ulang (Y)

Reliability Statistics

Cronbach's
Alpha

N of Items

.704

Lampiran 10 Hasil Uji Normalitas

One-Sample Kolmogorov-Smirnov Test

Gaya Hidup | Faktor Sosial Pembelian
Ulang
N 96 96 96
Normal Parameters® Mean 27.08 28.18 18.09
Std. Deviation 3.624 4.165 2.949
Absolute .100 .108 .106
Most Extreme Differences  Positive .061 .078 .061
Negative -.100 -.108 -.106
Kolmogorov-Smirnov Z .978 1.059 1.034
Asymp. Sig. (2-tailed) 294 .212 .235

a. Test distribution is Normal.

b. Calculated from data.




Lampiran 11 Hasil Uji Linieritas

ANOVA Table
Sum of Squares df Mean Square F Sig.
(Combined) 217.529 16 13.596 1.765 .051
Between Groups Linearity 180.315 1 180.315 23.405 .000
Y * X1 Deviation from Linearity 37.214 15 2.481 .322 .992
Within Groups 608.627 79 7.704
Total 826.156 95
ANOVA Table
Sum of Squares df Mean Square F Sig.
(Combined) 260.920 18 14.496 1.975 .021
Between Groups Linearity 202.306 1 202.306 27.559 .000
Y * X2 Deviation from Linearity 58.614 17 3.448 470 .959
Within Groups 565.236 77 7.341
Total 826.156 95
Lampiran 12 Hasil Uji Multikolinearitas
Coefficients®
Model Unstandardized Coefficients Standardized t Sig. Collinearity Statistics
Coefficients
B Std. Error Beta Tolerance VIE
(Constant) 3.671 2.150 1.707 .091
1 Gaya Hidup .262 .075 .322 3.486 .001 .843 1.186
Faktor Sosial .260 .065 .367 3.982 .000 .843 1.186

a. Dependent Variable: Pembelian Ulang




Lampiran 13 Hasil Uji Autokorelasi

Model Summaryb

Model R R Square Adjusted R Std. Error of the | Durbin-Watson
Square Estimate
1 576° .332 .318 2.436 1.925
a. Predictors: (Constant), Faktor Sosial, Gaya Hidup
b. Dependent Variable: Pembelian Ulang
Lampiran 14 Hasil Uji Regresi Linier Berganda
Model Summary
Model R R Square Adjusted R Std. Error of the
Square Estimate
1 .576° .332 .318 2.436
a. Predictors: (Constant), Faktor Sosial, Gaya Hidup
Coefficients®
Model Unstandardized Coefficients Standardized t Sig.
Coefficients
B Std. Error Beta
(Constant) 3.671 2.150 1.707 .091
1 Gaya Hidup 262 .075 322 3.486 .001
Faktor Sosial .260 .065 .367 3.982 .000

a. Dependent Variable: Pembelian Ulang



