1) Hasil Uji Validitas

Correlations

eml em2 em3 em4 perl per2 per3 per4 iml im2 im3 im4 koml | kom2 | kom3 | kom4 | total

Pearson Correlation 1| 5817| .162| .378"| .255|1.0007| 55817| .162| .378"| .255| .171| .321°| .148| .354°| 378 | .255| .685"

eml Sig. (1-tailed) .000| .196| .020( .087| .000| .000| .196| .020| .087| .183| .042| .217| .027| .020| .087| .000
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
Pearson Correlation | .581" 1| .266| .4727| .244| 5817|1.0007| .266| .4727| 244 .093| .313"| .267| .347| .472"7| 244 728"

em2  Sig. (1-tailed) .000 .078| .004| .097| .000| .000| .078| .004| .097| .312| .046| .077| .030| .004| .097| .000
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
Pearson Correlation 162 .266 1| .174| 54| .162| .266|1.0007| .174| .54 .191| .52 3317 .382"| .174| .154| 5107

em3  Sig. (1-tailed) 196| .078 178| 208 .196| .078| .000| .178| .208| .156| .211| .037| .019| .178| .208| .002
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
Pearson Correlation 378" 4727 174 1| .083| .378"| .472"| .174|1.000"| .083| 526" | .317| .400| .027|1.0007| .083| .709”

em4  Sig. (1-tailed) .020| .004| .178 331| .020( .004| .178| .000| .331| .001| .044| .014| .443| .000| .331| .000
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
Pearson Correlation 255| 244 .154| 083 1| .255| .244| .154| .083|1.0007| -056| .338"| .253| .306| .083|1.0007| .525"

perl Sig. (1-tailed) .087| .097| .208| .331 .087| .097| .208| .331| .000| .384| .034| .089| .050| .331| .000| .001
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
Pearson Correlation | 1.000"| .5817| .162| .378"| .255 1| 5817| .162| 378 .255| .171| .321"| .148| .354°| 378 | .255| .685°

per2 Sig. (1-tailed) .000| .000| .196| .020| .087 .000| .196| .020| .087| .183| .042| .217| .027| .020| .087| .000
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
Pearson Correlaton | .5817|1.000"| .266| .472"| .244| 581" 1| .266| .4727| 244 .093| 313" .267| .347| .472"| 244 728"

per3  Sig. (1-tailed) .000| .000| .078| .004| .097| .000 078| .004| .097| .312| .046| .077| .030| .004| .097| .000
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
Pearson Correlation 162 .266(1.0007| .174| .154| .162| .266 1| .174| 54| 191| .52 3317 .382"| .174| .154| 5107

perd Sig. (1-tailed) 196| .078| .0o0| .178| .208| .196| .078 178| .208| .156| .211| .037| .019| .178| .208( .002
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
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**_Correlation is significant at the 0.01 level (1-tailed).

*, Correlation is significant at the 0.05 level (1-tailed).

2. Hasil Uji Reliabiltas

Scale: Efektifitas Iklan

Case Processing Summary

N %
Valid 30 100.0
Cases  Excluded® 0 .0
Total 30 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's N of Items
Alpha

.880 16




Karakteristik responden

Lampiran

1) Karakteristik Responden

Statistics
JENIS usia pekerjaan
KELAMIN
Valid 100 100 100
N Missing 0 0 0
JENIS KELAMIN
Frequency | Percent | Valid Percent Cumulative
Percent
Laki-Laki 61 61.0 61.0 61.0
Valid Perempuan 39 39.0 39.0 100.0
Total 100 100.0 100.0
usia
Frequency | Percent | Valid Percent Cumulative
Percent
17-27 28 28.0 28.0 28.0
28-38 28 28.0 28.0 80.0
Valid 39-49 39 39.0 39.0 99.0
>50 5 5.0 5.0 100.0
Total 100 100.0 100.0
pekerjaan
Frequency Percent | Valid Percent Cumulative
Percent
Wiraswasta 19 19.0 19.0 19.0
mahasiswa 19 19.0 19.0 32.0
Valid PNS 28 28.0 28.0 97.0
Lainnya 34 34.0 34.0 100.0
Total 100 100.0 100.0




2) Jawaban Responden

Empati 1
Frequency Percent Valid Percent Cumulative
Percent
2 2 2.0 2.0 2.0
3 29 29.0 29.0 31.0
Valid 4 56 56.0 56.0 87.0
5 13 13.0 13.0 100.0
Total 100 100.0 100.0
Empati 2
Frequency Percent | Valid Percent Cumulative
Percent
2 4 4.0 4.0 4.0
3 31 31.0 31.0 35.0
Valid 4 41 41.0 41.0 76.0
5 24 24.0 24.0 100.0
Total 100 100.0 100.0
Empati 3
Frequency Percent Valid Percent Cumulative
Percent
1 3 3.0 3.0 3.0
2 7 7.0 7.0 10.0
3 23 23.0 23.0 33.0
Valid
4 32 32.0 32.0 65.0
5 35 35.0 35.0 100.0
Total 100 100.0 100.0
Empati 4
Frequency Percent Valid Percent Cumulative
Percent
1 2 2.0 2.0 2.0
2 5 5.0 5.0 7.0
3 19 19.0 19.0 26.0
Valid
4 45 45.0 45.0 71.0
5 29 29.0 29.0 100.0
Total 100 100.0 100.0

Persuasi 1




Frequency Percent Valid Percent Cumulative
Percent
1 1 1.0 1.0 1.0
3 31 31.0 31.0 32.0
Valid 4 43 43.0 43.0 75.0
5 25 25.0 25.0 100.0
Total 100 100.0 100.0
Persuasi 2
Frequency | Percent | Valid Percent Cumulative
Percent
2 8 8.0 8.0 8.0
3 36 36.0 36.0 44.0
Valid 4 36 36.0 36.0 80.0
5 20 20.0 20.0 100.0
Total 100 100.0 100.0
Persuasi 3
Frequency Percent Valid Percent Cumulative
Percent
1 1 1.0 1.0 1.0
2 5 5.0 5.0 6.0
3 32 32.0 32.0 38.0
Valid
4 42 42.0 42.0 80.0
5 20 20.0 20.0 100.0
Total 100 100.0 100.0
Persuasi 4
Frequency Percent Valid Percent Cumulative
Percent
1 3 3.0 3.0 3.0
2 6 6.0 6.0 9.0
3 40 40.0 40.0 49.0
Valid
4 34 34.0 34.0 83.0
5 17 17.0 17.0 100.0
Total 100 100.0 100.0




Dampak 1

Frequency Percent Valid Percent Cumulative
Percent
2 7 7.0 7.0 7.0
3 36 36.0 36.0 43.0
Valid 4 36 36.0 36.0 79.0
5 21 21.0 21.0 100.0
Total 100 100.0 100.0
Dampak 2
Frequency Percent | Valid Percent Cumulative
Percent
1 1 1.0 1.0 1.0
2 7 7.0 7.0 8.0
3 32 32.0 32.0 40.0
Valid
4 37 37.0 37.0 77.0
5 23 23.0 23.0 100.0
Total 100 100.0 100.0
Dampak 3
Frequency | Percent | Valid Percent Cumulative
Percent
1 4 4.0 4.0 4.0
2 23 23.0 23.0 27.0
Valid 3 38 38.0 38.0 65.0
4 35 35.0 35.0 100.0
Total 100 100.0 100.0
Dampak 4
Frequency Percent Valid Percent Cumulative
Percent
1 1 1.0 1.0 1.0
2 21 21.0 21.0 22.0
Valid 3 45 45.0 45.0 67.0
4 33 33.0 33.0 100.0
Total 100 100.0 100.0

Komunikasi 1




Frequency Percent Valid Percent Cumulative
Percent
1 5 5.0 5.0 5.0
2 20 20.0 20.0 25.0
Valid 3 46 46.0 46.0 71.0
4 29 29.0 29.0 100.0
Total 100 100.0 100.0
Komunikasi 2
Frequency | Percent | Valid Percent Cumulative
Percent
1 2 2.0 2.0 3.0
2 30 30.0 30.0 33.0
Valid
3 46 46.0 46.0 79.0
4 21 21.0 21.0 100.0
Total 100 100.0 100.0
Komunikasi 3
Frequency Percent Valid Percent Cumulative
Percent
1 5 5.0 5.0 5.0
2 35 35.0 35.0 40.0
Valid 3 39 39.0 39.0 79.0
4 21 21.0 21.0 100.0
Total 100 100.0 100.0
Komunikasi 4
Frequency Percent Valid Percent Cumulative
Percent
2 2 2.0 2.0 2.0
3 33 33.0 33.0 35.0
Valid 4 47 47.0 47.0 82.0
5 18 18.0 18.0 100.0
Total 100 100.0 100.0




EPIC MODEL

SKOR JUMLAH KEPENTINGAN
Indikator 1 2 3 4 5 TOTAL | RATA2
STP(1) | TP(2) KP(3) | P(4) | SP(5)
El 0 2 29 52 13 364 3.79
E2 0 4 31 39 22 367 3.82
E3 3 7 23 31 32 370 3.85
E4 2 4 19 44 27 378 3.94 3.85
P1 1 0 30 40 25 376 3.92
P2 0 7 36 34 19 353 3.68
P3 4 10 31 40 11 332 3.46
P4 2 6 36 38 14 344 3.58 3.66
11 2 4 22 51 17 365 3.80
12 0 1 26 41 28 384 4.00
13 0 6 35 36 19 356 3.71
14 0 6 41 39 10 341 3.55 3.77
K1 1 10 35 28 22 348 3.63
K2 0 6 36 24 30 366 3.81
K3 1 12 40 27 16 333 3.47
K4 0 7 30 50 9 349 3.64 3.64
EPIC =3,85 + 3,66 + 3,77 + 3,64 =3,73
4
Sehingga posisi keputusannya menjadi:
EPIC
STH TE CE E SE
1,00 1,80 2,60 3,41 4,21 5,00

3,73




Periklanan

Empathy

Communication
S

Persuasion

Impact

== Periklanan




