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ANGKET PENELITIAN (KUESIONER) 

INSTITUT INFORMATIKA DAN BISNIS DARMAJAYA 

FAKULTAS EKONOMI DAN BISNIS 

Jalan Zainal Abidin Pagar Alam No.93 Lampung 35142 

 

 

KUESIONER 

ANALISIS BRAND IMAGE WARDAH DI BANDAR LAMPUNG 

 

IDENTITAS PENELITI 

 

 Nama   : Mellinda Budiarti Ningsih 

 Jurusan  : Manajemen 

 Alamat  : Jl. Sultan Badarudin II No.40 Susunan Baru 

     Tanjung Karang Barat, Bandar Lampung 

E-Mail : Mellindabn@gmail.com 

 

  



KUISIONER PENELITIAN 

 

Hal :  Permohonan Bantuan Pengisian Kuisioner 

Kepada Yth : 

Bapak/ Ibu 

Di tempat 

 

Dengan Hormat, 

Dalam rangka menyelesaikan Skripsi saya, guna memenuhi salah satu syarat 

untuk memperoleh gelar sarjana Ekonomi, saya Mellinda Budiarti Ningsih 

(1412110180) mahasiswa Fakultas Ekonomi jurusan Strata 1 Manajemen IIB 

Darmajaya yang melakukan penelitian dengan judul “ ANALISIS BRAND 

IMAGE WARDAH DI BANDAR LAMPUNG”. Kami mohon kesediaan 

saudara mengisis kuisioner dibawah ini dengan jujur dan benar. Data atau 

informasi yang terkumpul akan saya gunakan hanya untuk kepentingan ilmiah 

semata. Saya ucapkan terima kasih banyak untuk kepentingan kerjasama yang 

saudara berikan. 

Bandar Lampung,  Agustus 2018 

Peneliti 

 

Mellinda Budiarti Ningsih 

1412110180 

  



DAFTAR PERNYATAAN 

 

I. PETUNJUK PENGISIAN 

1. Daftar pertanyan ini merupakan sumber data bagi peneliti dalam 

menyusun skripsi dan tidak akan berpengaruh secara langsung 

terhadap konsumen selaku responden. 

2. Bacalah dengan teliti dan pahami terlebih dahulu pertanyaan yang di 

ajukan serta pilih jawabannya. 

3. Daftar pertanyaan ini sangat berguna dalam upaya meneliti 

“ANALISIS BRAND IMAGE WARDAH DI BANDAR LAMPUNG”. 

Berikan tanda 

 (  ) pada kotak YA atau TIDAK untuk masing-masing pertanyaan 

yang tersedia. 

4. Jawablah masing-masing pertanyaan dengan jujur sesuai dengan apa 

yang anda rasakan. 

5. Terima kasih atas bantuan anda dalam pengisian kuisioner atau angket 

ini. 

 

II. IDENTITAS RESPONDEN 

1. Nama Responden : 

2. Usia   :          17-22 tahun  

23-28 tahun  

     39- 34 tahun 

     >35 tahun    

  

3.  Pekerjaan   :    Pelajar            

       Mahasiswa  

      Pegawai Negri Sipil   



     Pegawai Swasta 

4. Menjadi/ menyukai wardah selama  :  Kurang dari 1  Tahun 

 

Lebih dari 1 Tahun 

 

 

  



DAFTAR PERTANYAAN 

Manakah atribut-atribut Brand Image dibawah ini yang merupakan pembentuk 

brand image Wardah di Bandar Lampung. 

No. ATRIBUT BRAND IMAGE YA TIDAK 

Kualitas Produk 

1. Memiliki Label Halal   

2.  Produk Tahan Lama   

3. Memiliki umur ekonomis 

pemakaian yang lama 

  

4. Banyak varian produk   

Dapat Dipercaya 

5. Produk wardah memberikan rasa 

aman 

  

6. Iklan yang tersaji ditelevisi dapat 

meyakinkan kehandalan produk 

Wardah 

  

7. Produk wardah bisa 

direkomendasikan ke teman-teman 

  

Kegunaan atau Manfaat 

8. Kinerja kosmetik wardah bekerja 

sesuai fungsinya 

  

9. Wardah memberikan kenyamanan 

disetiap produknya 

  

10. Pengguna mudah dalam membeli 

produk 

  

Harga 

11. Harga kosmetik wardah relatif 

sesuai dengan kualitas produk. 

  

12. Harga kosmetik wardah dapat 

dijangkau oleh semua kalangan.  

  

 

  



LAMPIRAN 2 HASIL JAWABAN RESPONDEN 

US PK MW P1 P2 P3 P4 P5 P6 P7 P8 P9 P10 P11 P12 P13 P14 P15 P16 TOTAL 

1 1 1 1 0 0 0 1 0 0 0 1 0 0 1 0 0 0 0 4 

4 4 2 1 0 0 0 1 0 0 0 1 0 0 1 1 0 0 0 5 

2 1 2 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 16 

1 3 1 1 0 0 1 0 0 1 0 1 0 0 1 0 0 0 0 6 

4 4 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 0 1 15 

4 3 2 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 16 

2 1 1 0 0 0 0 0 0 0 0 0 0 0 0 1 0 0 0 1 

1 1 2 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 16 

3 2 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 16 

2 2 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 16 

4 3 1 1 1 1 1 1 1 1 1 0 1 1 1 0 1 0 1 14 

3 2 2 1 1 1 1 1 1 1 1 1 1 1 1 1 1 0 1 15 

1 1 2 0 0 0 0 0 0 1 0 0 0 0 0 1 1 0 0 3 

4 4 1 1 1 0 1 0 1 1 1 1 1 1 0 1 0 1 1 12 

2 2 1 1 1 1 1 1 0 1 0 1 1 1 1 1 1 0 0 12 

2 2 2 1 1 1 1 1 1 1 1 1 1 1 1 0 1 1 1 15 

4 3 2 1 1 1 1 1 1 1 1 0 1 1 1 1 1 1 1 15 

3 4 1 1 1 1 1 1 1 1 1 1 0 1 1 1 0 0 1 13 

3 4 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 0 15 

3 3 2 1 1 1 1 1 1 1 1 1 1 0 1 0 1 1 1 14 

3 3 2 1 0 1 1 0 0 1 1 1 0 1 1 1 0 0 1 10 

1 1 2 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 16 

1 2 2 1 1 1 1 1 1 1 1 1 1 1 1 1 1 0 1 15 

3 4 2 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 16 

3 4 1 1 1 1 0 1 1 1 1 1 1 0 0 1 1 1 1 13 

1 1 1 0 1 0 1 0 1 1 1 0 0 0 1 1 0 0 1 8 

2 2 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 16 

2 2 2 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 16 

4 4 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 16 

3 3 2 1 0 0 1 0 0 0 0 1 0 1 1 0 0 1 0 6 

4 3 1 0 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 15 

2 1 2 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 16 

1 2 2 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 16 

2 1 1 1 1 1 1 1 1 1 1 0 1 1 1 1 1 0 1 14 

1 1 2 0 1 1 1 1 0 1 1 1 1 0 0 1 1 1 0 12 

2 2 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 0 15 

3 3 1 1 1 0 1 1 0 1 1 0 1 0 1 0 1 1 0 10 

3 4 2 1 1 1 1 1 1 1 1 0 1 1 1 1 0 0 0 12 

1 1 2 1 1 0 1 1 1 1 1 1 0 1 1 1 1 0 1 13 

1 2 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 0 15 

1 1 1 1 1 1 1 1 1 1 1 1 0 1 1 1 1 1 0 14 

3 2 1 1 0 1 1 1 1 1 1 0 1 1 0 1 1 1 0 12 

1 2 1 1 0 1 1 0 1 1 0 1 0 1 1 0 1 1 1 11 

1 2 2 1 1 1 1 1 1 1 1 1 1 1 0 0 0 1 1 11 

2 3 2 1 1 1 1 1 1 1 1 0 1 1 0 1 0 1 1 13 



4 3 2 1 1 0 1 1 1 1 1 0 1 1 1 1 0 1 1 12 

3 2 1 1 1 0 1 1 1 0 1 1 1 0 0 1 0 1 1 10 

3 4 1 1 1 1 1 1 1 1 1 0 1 1 1 1 1 1 0 14 

1 2 2 1 1 0 1 1 0 1 1 1 1 1 1 1 1 1 1 14 

3 3 1 1 1 1 0 1 0 1 1 0 1 0 1 0 0 1 0 9 

2 1 2 1 1 1 1 1 0 1 1 0 1 0 1 1 1 1 1 13 

4 4 1 1 1 1 0 1 1 1 1 1 1 1 0 1 0 1 1 13 

4 4 2 1 1 1 0 1 1 1 1 0 1 0 1 0 1 1 1 12 

4 4 2 1 1 1 1 1 1 1 1 1 1 0 1 1 0 0 0 12 

1 1 1 1 1 1 1 1 1 1 0 0 1 1 0 1 1 0 0 11 

1 2 1 1 1 1 0 1 1 1 1 1 1 1 1 1 1 0 0 13 

1 2 1 1 1 1 1 0 1 1 1 0 1 0 1 1 1 0 0 11 

1 1 1 1 1 1 1 1 0 1 1 1 1 0 1 0 0 0 1 11 

3 3 2 1 1 0 1 1 1 1 1 0 1 1 0 1 0 1 1 12 

2 1 2 1 1 0 1 0 1 1 1 0 0 0 1 1 1 0 1 10 

1 2 2 1 1 0 1 1 1 1 1 1 1 0 1 0 1 0 1 12 

1 1 1 1 1 1 1 1 1 0 1 0 1 1 0 1 0 1 1 12 

4 4 1 1 1 1 1 0 1 1 0 1 1 1 0 0 1 1 1 12 

3 3 1 1 0 0 1 1 0 1 1 1 1 1 1 1 0 1 1 12 

2 3 2 1 1 1 1 1 0 1 0 0 0 0 0 1 0 1 1 9 

2 1 1 1 1 1 1 1 1 1 0 1 1 1 1 1 1 0 0 13 

2 2 2 1 1 0 1 1 1 1 1 0 1 0 1 1 0 1 0 11 

1 2 1 1 1 1 1 1 1 1 1 1 0 0 0 1 0 1 1 12 

2 2 2 0 1 1 1 0 1 1 1 1 1 1 0 1 0 0 0 11 

1 2 1 0 0 1 0 0 1 1 1 0 1 0 0 0 1 1 1 9 

2 2 2 1 1 0 1 1 1 1 1 0 1 1 1 1 1 1 0 13 

1 2 1 1 1 1 1 1 1 1 1 0 0 0 1 1 1 1 1 13 

3 4 2 0 1 1 0 1 1 0 1 1 1 1 1 0 1 1 1 12 

2 2 2 1 0 0 1 1 0 0 0 0 0 1 0 0 1 1 1 8 

1 2 2 1 1 1 1 1 0 1 1 1 1 1 0 1 0 1 1 14 

1 2 1 1 0 1 1 1 0 0 1 1 1 1 0 0 0 1 0 9 

3 2 2 0 0 1 0 1 0 0 0 0 1 0 1 1 0 1 0 6 

1 2 2 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 16 

4 3 2 1 0 1 1 1 0 1 0 1 1 1 1 1 1 1 0 12 

3 4 1 0 0 1 1 1 0 0 1 0 1 1 0 0 1 0 0 7 

3 2 1 1 1 1 1 1 1 1 1 1 1 1 0 0 1 1 1 14 

4 4 2 0 1 1 0 1 1 1 0 1 1 0 1 1 1 1 1 12 

4 3 2 0 0 1 1 0 0 1 0 0 1 1 1 0 1 0 1 10 

1 3 1 1 1 0 1 0 0 1 1 1 0 0 0 0 1 1 0 8 

3 2 1 0 0 1 1 1 1 1 1 1 1 1 0 1 1 1 0 12 

2 2 1 1 0 1 1 1 0 1 1 0 1 1 0 0 1 1 1 11 

1 1 2 0 0 1 0 1 1 0 0 0 1 1 1 1 1 0 1 9 

1 2 1 1 1 1 1 1 1 1 1 0 1 0 1 1 1 1 1 14 

3 3 1 1 1 1 0 0 0 1 0 1 1 0 1 1 0 0 1 9 

3 2 1 1 0 1 0 1 1 0 0 0 1 1 0 0 1 0 1 9 

4 3 1 1 1 0 1 1 1 1 1 1 1 1 1 1 1 1 1 15 

2 3 2 0 1 1 0 1 0 0 1 1 1 1 0 0 1 0 1 9 

2 2 1 0 1 1 1 0 0 1 1 1 0 1 0 0 1 1 1 10 



2 1 2 0 1 1 0 1 1 1 0 0 1 0 0 0 1 0 1 8 

1 2 1 0 1 1 1 1 1 1 0 0 1 1 0 0 0 1 0 9 

3 4 1 0 1 0 0 0 0 0 0 1 1 1 1 1 1 0 1 8 

4 3 1 1 1 1 1 1 1 1 1 1 1 1 1 0 1 0 0 13 

1 2 1 0 1 0 1 0 1 1 1 0 1 1 0 0 0 0 0 7 

1 2 2 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 16 

2 2 2 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 16 

 



LAMPIRAN 3 

Karakteristik Responden 

 

Usia 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

17-22 Tahun 38 38.0 38.0 38.0 

23-28 Tahun 24 24.0 24.0 62.0 

29-34 Tahun 22 22.0 22.0 84.0 

>35 Tahun 16 16.0 16.0 100.0 

Total 100 100.0 100.0  

 

 

 

Pekerjaan 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Pelajar 11 11.0 11.0 11.0 

Mahasiswa 42 42.0 42.0 53.0 

Pegawai Negri Sipil 24 24.0 24.0 77.0 

Pegawai Swasta 23 23.0 23.0 100.0 

Total 100 100.0 100.0  

 

 

Menyukai Wardah 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

Kurang dr 1tahun 53 53.0 53.0 53.0 

Lebih dr 1 tahun 47 47.0 47.0 100.0 

Total 100 100.0 100.0  

 

 

 

 



LAMPIRAN 4 

Hasil Jawaban Responden 

 

P1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

0 20 20.0 20.0 20.0 

1 80 80.0 80.0 100.0 

Total 100 100.0 100.0  

 

 

P2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

0 21 21.0 21.0 21.0 

1 79 79.0 79.0 100.0 

Total 100 100.0 100.0  

 

 

P3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

0 24 24.0 24.0 24.0 

1 76 76.0 76.0 100.0 

Total 100 100.0 100.0  

 

 

P4 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

0 19 19.0 19.0 19.0 

1 81 81.0 81.0 100.0 

Total 100 100.0 100.0  

 

 

 



P5 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

0 19 19.0 19.0 19.0 

1 81 81.0 81.0 100.0 

Total 100 100.0 100.0  

 

 

P6 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

0 29 29.0 29.0 29.0 

1 71 71.0 71.0 100.0 

Total 100 100.0 100.0  

 

 

P7 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

0 15 15.0 15.0 15.0 

1 85 85.0 85.0 100.0 

Total 100 100.0 100.0  

 

 

P8 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

0 23 23.0 23.0 23.0 

1 77 77.0 77.0 100.0 

Total 100 100.0 100.0  

 

 

 

 

 

 

 



P9 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

0 36 36.0 36.0 36.0 

1 64 64.0 64.0 100.0 

Total 100 100.0 100.0  

 

 

P10 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

0 19 19.0 19.0 19.0 

1 81 81.0 81.0 100.0 

Total 100 100.0 100.0  

 

 

P11 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

0 27 27.0 27.0 27.0 

1 73 73.0 73.0 100.0 

Total 100 100.0 100.0  

 

 

P12 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

0 37 37.0 37.0 37.0 

1 63 63.0 63.0 100.0 

Total 100 100.0 100.0  

 

 

  



LAMPIRAN 5 Hasil Uji Vliditas 

Correlations 

  P1 P2 P3 P4 P5 P6 P7 P8 P9 P10 P11 P12 P13 P14 P15 P16 TOTAL 

P1 Pearson 
Correlation 

1 ,342 .553
**
 .447

*
 .604

**
 ,302 ,196 ,342 .850

**
 .509

**
 .553

**
 .630

**
 -

,149 
,267 .381

*
 ,302 .590

**
 

Sig. (2-tailed)   ,065 ,002 ,013 ,000 ,105 ,299 ,065 ,000 ,004 ,002 ,000 ,432 ,154 ,038 ,105 ,001 
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

P2 Pearson 
Correlation 

,342 1 .737
**
 .599

**
 .627

**
 .915

**
 .711

**
 .814

**
 ,247 .843

**
 .558

**
 ,342 .388

*
 .671

**
 .472

**
 .737

**
 .875

**
 

Sig. (2-tailed) ,065   ,000 ,000 ,000 ,000 ,000 ,000 ,188 ,000 ,001 ,065 ,034 ,000 ,008 ,000 ,000 
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

P3 Pearson 
Correlation 

.553
**
 .737

**
 1 .539

**
 .737

**
 .659

**
 .650

**
 .737

**
 .429

*
 .757

**
 .659

**
 ,302 ,337 .757

**
 .385

*
 .659

**
 .872

**
 

Sig. (2-tailed) ,002 ,000   ,002 ,000 ,000 ,000 ,000 ,018 ,000 ,000 ,105 ,069 ,000 ,035 ,000 ,000 
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

P4 Pearson 
Correlation 

.447
*
 .599

**
 .539

**
 1 ,176 .539

**
 .614

**
 .599

**
 ,351 .488

**
 .742

**
 .745

**
 ,040 ,293 ,331 .539

**
 .662

**
 

Sig. (2-tailed) ,013 ,000 ,002   ,352 ,002 ,000 ,000 ,057 ,006 ,000 ,000 ,834 ,116 ,074 ,002 ,000 
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

P5 Pearson 
Correlation 

.604
**
 .627

**
 .737

**
 ,176 1 .558

**
 ,247 .441

*
 .479

**
 .671

**
 .380

*
 ,342 ,176 .671

**
 ,313 .380

*
 .676

**
 

Sig. (2-tailed) ,000 ,000 ,000 ,352   ,001 ,188 ,015 ,007 ,000 ,038 ,065 ,352 ,000 ,092 ,038 ,000 
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

P6 Pearson 
Correlation 

,302 .915
**
 .659

**
 .539

**
 .558

**
 1 .650

**
 .915

**
 ,207 .757

**
 .489

**
 ,302 ,337 .592

**
 .537

**
 .830

**
 .855

**
 

Sig. (2-tailed) ,105 ,000 ,000 ,002 ,001   ,000 ,000 ,272 ,000 ,006 ,105 ,069 ,001 ,002 ,000 ,000 
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

P7 Pearson 
Correlation 

,196 .711
**
 .650

**
 .614

**
 ,247 .650

**
 1 .711

**
 ,135 .599

**
 .429

*
 ,196 ,351 .599

**
 ,251 .650

**
 .725

**
 

Sig. (2-tailed) ,299 ,000 ,000 ,000 ,188 ,000   ,000 ,478 ,000 ,018 ,299 ,057 ,000 ,182 ,000 ,000 
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

P8 Pearson 
Correlation 

,342 .814
**
 .737

**
 .599

**
 .441

*
 .915

**
 .711

**
 1 ,247 .671

**
 .558

**
 ,342 .388

*
 .499

**
 .472

**
 .915

**
 .857

**
 

Sig. (2-tailed) ,065 ,000 ,000 ,000 ,015 ,000 ,000   ,188 ,000 ,001 ,065 ,034 ,005 ,008 ,000 ,000 
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

P9 Pearson .850
**
 ,247 .429

*
 ,351 .479

**
 ,207 ,135 ,247 1 .385

*
 .429

*
 .523

**
 - ,171 ,251 ,207 .433

*
 



Correlation ,175 
Sig. (2-tailed) ,000 ,188 ,018 ,057 ,007 ,272 ,478 ,188   ,036 ,018 ,003 ,354 ,366 ,182 ,272 ,017 
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

P10 Pearson 
Correlation 

.509
**
 .843

**
 .757

**
 .488

**
 .671

**
 .757

**
 .599

**
 .671

**
 .385

*
 1 .592

**
 ,267 ,293 .841

**
 .602

**
 .592

**
 .893

**
 

Sig. (2-tailed) ,004 ,000 ,000 ,006 ,000 ,000 ,000 ,000 ,036   ,001 ,154 ,116 ,000 ,000 ,001 ,000 
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

P11 Pearson 
Correlation 

.553
**
 .558

**
 .659

**
 .742

**
 .380

*
 .489

**
 .429

*
 .558

**
 .429

*
 .592

**
 1 .553

**
 ,337 .428

*
 .385

*
 .489

**
 .734

**
 

Sig. (2-tailed) ,002 ,001 ,000 ,000 ,038 ,006 ,018 ,001 ,018 ,001   ,002 ,069 ,018 ,035 ,006 ,000 
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

P12 Pearson 
Correlation 

.630
**
 ,342 ,302 .745

**
 ,342 ,302 ,196 ,342 .523

**
 ,267 .553

**
 1 -

,149 
,024 ,157 ,302 .438

*
 

Sig. (2-tailed) ,000 ,065 ,105 ,000 ,065 ,105 ,299 ,065 ,003 ,154 ,002   ,432 ,899 ,407 ,105 ,016 
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

P13 Pearson 
Correlation 

-,149 .388
*
 ,337 ,040 ,176 ,337 ,351 .388

*
 -,175 ,293 ,337 -,149 1 ,293 ,150 ,337 .376

*
 

Sig. (2-tailed) ,432 ,034 ,069 ,834 ,352 ,069 ,057 ,034 ,354 ,116 ,069 ,432   ,116 ,428 ,069 ,041 
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

P14 Pearson 
Correlation 

,267 .671
**
 .757

**
 ,293 .671

**
 .592

**
 .599

**
 .499

**
 ,171 .841

**
 .428

*
 ,024 ,293 1 .455

*
 .428

*
 .743

**
 

Sig. (2-tailed) ,154 ,000 ,000 ,116 ,000 ,001 ,000 ,005 ,366 ,000 ,018 ,899 ,116   ,012 ,018 ,000 
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

P15 Pearson 
Correlation 

.381
*
 .472

**
 .385

*
 ,331 ,313 .537

**
 ,251 .472

**
 ,251 .602

**
 .385

*
 ,157 ,150 .455

*
 1 .385

*
 .583

**
 

Sig. (2-tailed) ,038 ,008 ,035 ,074 ,092 ,002 ,182 ,008 ,182 ,000 ,035 ,407 ,428 ,012   ,035 ,001 
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

P16 Pearson 
Correlation 

,302 .737
**
 .659

**
 .539

**
 .380

*
 .830

**
 .650

**
 .915

**
 ,207 .592

**
 .489

**
 ,302 ,337 .428

*
 .385

*
 1 .752

**
 

Sig. (2-tailed) ,105 ,000 ,000 ,002 ,038 ,000 ,000 ,000 ,272 ,001 ,006 ,105 ,069 ,018 ,035   ,000 
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

TOT
AL 

Pearson 
Correlation 

.590
**
 .875

**
 .872

**
 .662

**
 .676

**
 .855

**
 .725

**
 .857

**
 .433

*
 .893

**
 .734

**
 .438

*
 .376

*
 .743

**
 .583

**
 .752

**
 1 

Sig. (2-tailed) ,001 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,017 ,000 ,000 ,016 ,041 ,000 ,001 ,000   

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 
*. Correlation is significant at the 0.05 level (2-tailed). 

 



LAMPIRAN 6 

Hasil Uji Reliabilitas 

 

Case Processing Summary 

 N % 

Cases 

Valid 30 100.0 

Excluded
a
 0 .0 

Total 30 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.921 12 

 

  



LAMPIRAN 7 

Hasil Analisis Cochran Q Test 

Pengujian I 

 

Frequencies 

 Value 

0 1 

P1 20 80 

P2 21 79 

P3 24 76 

P4 19 81 

P5 19 81 

P6 29 71 

P7 15 85 

P8 23 77 

P9 36 64 

P10 19 81 

P11 27 73 

P12 37 63 

 

 

Test Statistics 

N 100 

Cochran's Q 35.822
a
 

df 11 

Asymp. Sig. .000 

a. 1 is treated as a success. 

 

 

 

  



LAMPIRAN 8  

Tabel Chi-Square 

  



Pengujian II 

 

Frequencies 

 Value 

0 1 

P1 20 80 

P2 21 79 

P3 24 76 

P4 19 81 

P5 19 81 

P6 29 71 

P7 15 85 

P8 23 77 

P9 36 64 

P10 19 81 

P11 27 73 

 

 

Test Statistics 

N 100 

Cochran's Q 24.430
a
 

df 10 

Asymp. Sig. .007 

a. 1 is treated as a success. 

 

 

  



Pengujian III 

 

Frequencies 

 Value 

0 1 

P1 20 80 

P2 21 79 

P3 24 76 

P4 19 81 

P5 19 81 

P6 29 71 

P7 15 85 

P8 23 77 

P10 19 81 

P11 27 73 

 

 

Test Statistics 

N 100 

Cochran's Q 12.020
a
 

df 9 

Asymp. Sig. .212 

a. 1 is treated as a success. 

 

 



Lampiran 10 

Merek Kosmetik Terbaik Yang Aman Dan Halal Di Indonesia  

Tahun 2017 

Rangking Merek Kosmetik 

1 Wardah 

2 Muntaz 

3 Zahra 

4 Garnier 

5 Zoya Cosmetics 

6 Beauty Story 

7 Marina 

8 PAC 

9 Mirabella 

10 Fanbo 

Sumber : (www.rangking10.com , 28 september 2018, 09:32 WIB) 

 

 

 

 

  

http://www.rangking10.com/


Lampiran 11  

Data Prasurvey Pengguna Kosmetik Wardah Di Bandar Lampung 

No Responden Pekerjaan 
Faktor Konsumen membeli 

Wardah 

1 Sindi Wirasawata Kualitas Produk 

2 Yulia Pelajar/Mahasiswa Citra merek 

3 Renita Pelajar/Mahasiswa Citra merek 

4 Rahmawati Pegawai Negeri Kualitas Produk 

5 Kiki Pelajar/Mahasiswa Citra merek 

6 Ica Wirasawata Kualitas Produk 

7 Reni Pelajar/Mahasiswa Citra Perusahan 

8 Ida Pelajar/Mahasiswa Citra merek 

9 Ayu Pegawai Negeri Kualitas Produk 

10 Dinda Wirasawata Citra merek 

11 Tiwi Pelajar/Mahasiswa Harga 

12 Intan Karyawan Citra Perusahan 

13 Bella Pelajar/Mahasiswa Harga 

14 Devi Wirasawata Citra merek 

15 Eca Karyawan Kualitas Produk 

16 Kartini Pegawai Swasta Citra merek 

17 Lusi Wirasawata Harga 

18 Amanda Pegawai Swasta Citra Perusahan 

19 Soraya Pegawai Swasta Citra merek 

20 Anissa Karyawan Harga 
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