TABLE OF CONTENT

DEDICATION ...ttt sttt stttk e bbb e et st e e s e benbeeneas [
ACKNOWLEDGEMENT ...ttt sttt i
TABLE OF CONTENT ..ottt ettt ettt iv
LIST OF TABLES ... oo viii
LIST OF FIGURES ... .ottt bbbttt sttt s nae e nnee s X
LIST OF CHARTS ..ottt sttt bttt et ne et nns X
N 01 - Tox PSR URTTRTPRN Xi
ADSTFACT ... e et nreas xii
CHAPTER | INTRODUCTION ...ttt 1
1.1. OVERVIEW OF RESEARCH OBJECT ....oooiiiiieiieie et 1
1.1.1. CompPany Profile ... 1
1.1.2. Company’s LOCAtION ......eiiiiiiiiiiiiicii s 2
1.2. BACKGROUND OF STUDY ..ottt 3
1.3. PROBLEM STATEMENT ..ottt 6
1.4. RESEARCH QUESTIONS ..ottt 5
1.5. RESEARCH OBJECTIVE ..ottt 5
1.6. RESEARCH LOCATION ...ttt ittt 8
1.7. TIME AND PERIOD OF RESEARCH ..ot 8
1.8. SCOPE AND LIMITATION ...oiiiiiiiitciesie ettt 9
1.8.1. SCOPE OF RESEAICN ... e nee s 9
1.8.2. Limitation OF RESEAICN .......ccviiiicie e 9
1.9. CONTRIBUTION OF THE STUDY ..ottt 9
CHAPTER 2 LITERATURE REVIEW .....coiiiiiiee e 12

2.1. THEORETICAL REVIEW ... 12



2.1.1 MATKELING ..ot et e e sreesnaeanne s 12
2.1.2 MATKETING IMIX.. ittt sre e e nree s 13
2.1.3 (40011010 110 ] o TR 14
2.1.4 PrOMOTION IVIIX oottt ettt e ettt e e e e e e e ettt e e e e e e ennnneeees 14
2.15 SAlES PrOMOLION. ..o e 15
2.1.6 VLY Z= 11 1=] PR 17
2.1.7 CaASNDACK ... 17
2.1.8 [ Yoo UL PR 18
2.1.9 T ToL U ] 12T 18
2.1.10 INTENTION TO USB iiiiiiiiiiiiiiiiieiiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeesseeeeesneseeessesessesenneees 20
2.2. PREVIOUS RESEARCH. ..ottt ettt e e e e e n s 20
2.3. FRAMEM ORK ..ottt e e e e e e e e e et e e e e e e e e e e neeaneees 26
2.4, HY PO T HE SIS . ..ottt ettt e e e e e e e e ettt et e e e e e e eee e e eereeeeeneanane 27
2.5. HYPOTHESIS TESTING ...ttt e e e e e e e e e 28
2.5.1. N N 1] T 28
2.6. MULTIPLE REGRESSION LINIER. .....co oottt 29
CHAPTER 3 RESEARCH METHOD ..ottt e e e e naaan 31
3.1. RESEARCH METHODOLOGY ...ttt 31
3.1.1. g o) A I=E) AR 31
3.2. (@] =] = O IR RPN 32
3.3. RESEARCH VARIABLE ...ttt 32
3.4. DATA COLLECTING ..ottt e e e e e e e e eeee s 33
3.5. POPULATION AND SAMPLE . ... .ottt 34
3.5.1. POPUIALION. ... et e et e et e ae e e e nnne e 34
3.5.2. SAMPIE .. nre e 34

3.6. QUESTIONNAIRE AND MEASUREMENT SCALES..........ccoii 35



Vi

3.6.1. FOrming QUESTIONNAITE. .......ccuveiieecieeiie et re e 35
3.6.2. MeEasUrEMENT INSEFUMEBNT.....eeveeee ettt e e e ettt e s e e e e e eeeesas e s e eeeeesessnnnnnns 36
CHAPTER 4 RESULTS AND DISCUSSION ... .ottt eeeeeeeee e eeeeeeee e e e e e s nnnnns 40
4.1. o O I I I = TP 40
41.1. CaASNDACK ... 40
4.1.2. [ Yoo 1 UL TP 40
4.1.3. T ToL U ] 12U PTRTPR 42
4.1.4. INTENTION TO USB iiiiiiiiiiiiiiiiieiiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeesseeeeesneseeessesessesenneees 43
4.2. DISCUSSION OF RESEARCH DESCRIPTIVE STATISTICS.........oecevvvvveee. 43
4.2.1. Respondent CharaCteriStiCS ........cvviuiiiiieiiierie e 44
4.3. VALIDITY AND RELIABILITY oottt e e e e eeeeeeen e e e e 48
4.3.1. AV LT L 3ROSR PRSP 48
4.3.2. REHADIITY ..o 50
4.4, MULTIPLE REGRESSION ANALY SIS ...t 53
44.1. I Lale (o] =Ty - R 53
44.2. IN VIBINAM ..o, 54
45. HYPOTHESIS TESTING ...ttt e e e e e e e e e 55
45.1. LI Z 11118 0 56
45.2. IN INAONESIA ...ccoeieeeeeeeeeeeeeee e, 57
4.6. T TEST INDEPENDENT SAMPLES ... .ot 59
46.1. CaASNDACK ... 59
4.6.2. D00 T | 60
4.6.3. SBCUITEY ettt bbbttt bbbt e e 61
CHAPTER 5 CONCLUSION AND RECOMMENDATION ...ooveeeeeeeeeeeeeeeeeeeeeeeeeee 64

5.1. CONCLUSION ..o 64



Vii

5.1.1. Respondent DeMOQGraphy .....c.cocveiieiieiieie e 64
5.1.2. The influence of Cashback, Discount, and Security towards intention to use
SNOPEE E-WaIEL. ... 64
5.1.3. To indentify the influence of Cashback,Discount, and Security towards
intention to use Shopee E-Wallet. ..o 65
5.14. To evaluate the influence’s level of each factors...........ccoveeiviiieii i, 66

5.1.5. To compare respondents perception to each factors betwenn Indonesia and

TP o TP 66
5.2. RECOMMENDATION ...ttt e et e e e e e e e e e e eeee s 66
REFERENGCES ...ttt e et e e e e et e e e e et e e e e e e e e eneenaeaan 69

APPENDIX ..o 71



viii

LIST OF TABLES
Table 2. 1 Previous RESEAICI ......cviiviiieieii e 19
Table 3. 1 QUESLIONNAITE SLIUCTUIE .......eiiveeeiee ettt srre e sree e sbe e b 36
Table 3. 2 Likert Scale INStrUMENT.........c.ooiiiiiiieiie e 36
Table 3. 3Questionnaire INAICALOIS ........cc.coiviiiiiiiii e 36
Table 4.1 Reliability Statistic for 30 respondents — Cashback ..........ccccccovvviviiiiniiiieinens 40
Table 4.2 Item-total Statistics for 30 respondents — CashbackK..........cccccccevvvevieiiiecienn, 40
Table 4.3 Reliability Statistic for 30 respondents — DISCOUNT .........cccevvereirieniiesiiesiiesnens 41
Table 4.4 Item-total Statistics for 30 resSpoNdents..........ccvvvvevieeiie e 41
Table 4.5 Reliability Statistic for 30 respondents — SECUNItY........cccevvevieevieerie e 42
Table 4.6 Item-total Statistics for 30 reSPONAENTS........ccveriieriiiieiieiie e 42
Table 4.7 Reliability Statistic for 30 respondents — Intention To USe.........c.cccceevvvernnnee. 43
Table 4.8 Item-total Statistics for 30 reSPONUENTS. ........ccovveieierieie e 43
Table 4.9 ReSpONUENt FrEQUENCE ........eeeiieiieecee ettt nne e s 44
Table 4.10 Cashback Validity ..........ccoceiiiiiiii e 49
Table 4.11 DiscoUNt Validity ........c.cociiiiieiiicce e 50
Table 4.12 Security Validity ........ccccooiiiiie i 50
Table 4.13 Intention t0 USE Validity.........cccoeiriiiiiieiiee e 51
Table 4.14 Reliability TeSt RESUIL........cccveiieeeece e 52
Table 4.15 Model Summary in INAONESIA..........oiiiiiiiiieieieee e 53
Table 4.16 ANOVA IN INAONESIA .......eeiiiiieiiieiie e 53
Table 4.17 Model Summary in VIetnam ... 54
Table 4.18 ANOVA IN INAONESIA .......eoiiiiieiieiie e 55
Table 4.19 TEST T iN VIBINAM ..ot 56
Table 4.20 TEST T 0N INAONESIA ......cciveiieiieiiesiesie e 57

Table 4.21 Group Statistics — Cashback ..........ccccooveiieie e 59



Table 4.22 T Test Independent Samples — CashbackK ...........ccccccveveiiiiic i, 59
Table 4.23 Group StatistiCS — DISCOUNT .......eiveiieiieiie e 60
Table 4.24 T Test Independent Samples — DIiSCOUNT .......ccvevveieiiieiiiecie e, 60
Table 4.25 Group StatiStiCS — SECUILY .......cvviveiieiie e 61

Table 4.26 T Test Independent SAmMPIES — SECUTILY.......ccovviriiiieiiieiiesie e, 61



LIST OF FIGURES

FIQUrE 1.1 SNOPEE LOGO .. .veiuveieie ettt ta e te e te e te et e et e e e s e snneanee s 1
Figure 1.2 SNOPee HOME PAgE .......cciiiieiieiee sttt 2
Figure 1.3 1B Darmajaya's LOCAION .......c.cccviiiriiriiieiiesieesieesiee et sae e sae e 7
Figure 1.4 University Economics And Law’s LOCatioNn .........ccccevvvviiiiiiiniiies i 7

LIST OF CHARTS

Chart 1.1 Fintech Payment in Indonesia............cccccceevvennee. Error! Bookmark not defined.
Chart 4.1 Indonesia RESPONUENT .........eeiiieiie et e s 45
Chart 4.2 Vietnam ReSPONUENT ........ccviiiiiieiieiieie e 45
Chart 4.3 Indonesia RESPONUENT .........eeiiieiie et 46
Chart 4.4 Vietnam RESPONUENT .........ooiiiiiiiiiiee e 47
Chart 4.5 Indonesia RESPONUENT .........eoiiieiie e e e e s 47

Chart 4.6 Vietnam RESPONUENT .........ooiiiiiiieiiee e e 48



