
 

   Lampiran 1 

 

KUESIONER PENELITIAN 

 

Hal :  Permohonan Bantuan Pengisian Kuisioner 

Kepada Yth : 

Bapak/ Ibu 

Di Tempat 

Dengan Hormat, 

Dalam rangka penyusunan Skripsi sebagai salah satu syarat kelulusan 

program Strata 1 Manajemen di Program Studi Manajemen IIB Darmajaya, 

Saya : 

Nama :Maspin Maisaroh 

NPM :1812110103 

Sedang melakukan penelitian yang berjudul Pengaruh Brand Ambassador 

Song Joong Ki Terhadap Brand Image Produk Scarlett Whitening 

(Survey Pada Followers Instagram Scarlett Whitening). Oleh karena itu 

saya mohon kesediaan bapak/ibu,saudara/i untuk mengisi kusioner di bawah 

ini dengan jujur dan benar. Data atau informasi yang terkumpul akan saya 

jaga kerahasiaanya dan di gunakan hanya untuk kepentingan penyusunan 

skripsi ini semata. Atas perhatian bapak/ibu, saudara/i saya ucapkan terima 

kasih. 

 

       Hormat Saya, 

 

      Peneliti 

        Maspin Maisaroh  

 



 

Pernyataan dibawah ini dalam rangka penelitian skripsi dengan judul: 

Pengaruh Brand Ambassador Song Joong Ki Terhadap 

Brand Image Produk Scarlett Whitening 

(Survey Pada Followers Instagram Scarlett Whitening) 

 

Petunjuk pengisian : 

1. Tulis identitas anda dengan lengkap 

2. Bacalah setiap pernyataan dengan seksama 

3. Jawablah pernyataan yang diajukan dibawah ini dengan benar dan jujur. 

4. Berilah tanda (√) pada salah satu jawaban yang paling benar. 

5. Pertanyaan / pernyataan wajib dijawab semua 

 

SS = Sangat Setuju S= Setuju   KS = Kurang Setuju 

TS = Tidak Setuju STS= Sangat Tidak Setuju 

                                                                                           

 

 

Karakteristik Responden 

 

1. Apakah anda memfollow akun @scarlett_whitening 

    Ya   Tidak 

 

2. Apakah anda memakai produk Scarlett Whitening 

     Ya   Tidak 

 

3. Apakah anda mengetahui Song Joong Ki sebagai brand 

ambassador Scarlett Whitening 

     Ya   Tidak 

 

INDENTITAS RESPONDEN 

1. Nama   : ..................................................... 

2. Jenis Kelamin       Laki-laki      Perempuan 

3. Usia  



      17 – 22 Tahun 

      22 – 27 Tahun 

      27 – 32 Tahun 

                  32-38 Tahun 

 

4. Pendidikan Terakhir    

     SMP  S1      

     SMA  Lainnya 

     Diploma 

 

5. Pekerjaan    :        

Mahasiswa/Pelajar 

Pegawai Negri      

Pegawai Swasta      

Ibu Rumah Tangga       

Lainnya  

 

6. Rata – Rata Pengeluaran pembelian produk Scarlett Whitening /Bulan: 

      < Rp.100.000     

      Rp. 100.000,- s/d Rp. 3.00.000 

      Rp. 300.000,- s/d Rp. 5.00.000 

      >Rp. 500.000  

 

7. Berapa Kali Pembelian Produk Scarlett Whitening  

     2 kali 

                 3 kali 

                 4 kali  

                 > 5 kali 

 

 

 

 



DAFTAR PERNYATAAN 

 

Brand Ambassador (Song Joong Ki) 

 

1. VIsibility 

No Pernyataan 

Jawaban 

SS S KS TS STS 

5 4 3 2 1 

1 

Song Jong Ki memiliki popularitas yang 

tinggi sebagai brand ambassador 

Scarlett Whitening 
     

2 

Song Jong Ki telah dikenal sebelum 

menjadi brand ambassador Scarlett 

Whitening 
     

3 

Song Jong Ki sebagai brand 

ambassador Scarlett Whitening mampu 

memberikan kekaguman 
     

4 

Song Jong Ki sebagai brand 

ambassador Scarlett Whitening 

memiliki banyak penggemar 
     

5 

Song Joong Ki sebagai brand 

ambassador Scarlett Whitening mampu 

mewakili perusahaan 
     

6 
Mengenali Song Jong Ki sebagai brand 

ambassador Scarlett Whitening 
     

 

2. Credibility 

No Pernyataan 

Jawaban 

SS S KS TS STS 

5 4 3 2 1 

1 

Song Joong Ki sebagai brand 

ambassador Scarlett Whitening mampu 

menimbulkan kepercayaan  
     

2 

Song Joong Ki sebagai brand 

ambassador memiliki komunikasi yang 

baik  
     

3 

Song Joong Ki memiliki citra yang baik 

sebagai brand ambassador Scarlett 

Whitening 
     

4 

Song Joong Ki sebagai brand 

ambassador memberikan Informasi 

yang mudah dipahami 
     



5 

Song Joong Ki sebagai brand 

ambassador Scarlett Whitening 

memberikan kesan yang baik 
     

6 

Song Joong Ki sebagai brand 

ambassador Scarlett Whitening mampu 

mengekspresikan keunggulan produk 
     

7 

Song Joong Ki sebagai brand 

ambassador Scarlett Whitening mampu 

menyampaikan pesan dengan baik 
     

8 

Song Joong Ki sebagai brand 

ambassador Scarlett Whitening 

memiliki pengalaman 
     

 

3. Attraction 

No Pernyataan 

Jawaban 

SS S KS TS STS 

5 4 3 2 1 

1 

Song Joong Ki sebagai brand 

ambassador Scarlett Whitening 

memiliki kesamaan dengan produk 
     

2 

Song Joong Ki sebagai brand 

ambassador Scarlett Whitening 

memiliki kepribadian yang baik 
     

3 

Song Joong Ki sebagai brand 

ambassador Scarlett Whitening 

memiliki kharisma 
     

4 

Song Joong Ki sebagai brand 

ambassador Scarlett Whitening yang 

mudah disukai 
     

5 

Song Joong Ki sebagai brand 

ambassador Scarlett Whitening 

memiliki tampilan fisik yang menarik 
     

6 

Song Joong Ki sebagai brand 

ambassador Scarlett Whitening pantas 

untuk dikagumi 
     

 

4. Power 

No Pernyataan 

Jawaban 

SS S KS TS STS 

5 4 3 2 1 

1 
Song Joong Ki dapat diandalkan sebagai 

brand ambassador Scarlett Whitening 
     



2 

Song Joong Ki memiliki pengaruh yang 

kuat sebagai brand ambassador Scarlett 

Whitening 
     

3 

Song Joong Ki sebagai brand 

ambassador Scarlett Whitening mampu 

mengajak followers menggunkan 

Scarlett Whitening 

     

4 

Song Joong Ki sebagai brand 

ambassador Scarlett Whitening mampu 

menarik perhatian  
     

 

5. Brand Image 

No Pernyataan 

Jawaban 

SS S KS TS STS 

5 4 3 2 1 

1 
Scarlett Whitening digunakan untuk 

meingkat status sosial 
     

2 
Scarlett Whitening selalu berada 

dibenak pemakai 
     

3 
Scarlett Whitening memiliki harga 

produk yang terjangkau 
     

4 
Scarlett Whitening merupajan kosmetik 

modern 
     

5 
Scarlett Whitening memiliki produk 

yang berkualitas 
     

6 
Scarlett Whitening memiliki berbagai 

macam produk pilihan 
     

 

 

 

 

 

 

 

 

 

 

 

 

 



Lampiran 2 

 

Karakteristik Responden 

 

 

Jenis Kelamin 

 Frequenc

y 

Percent Valid 

Percent 

Cumulative 

Percent 

Vali

d 

Laki-laki 41 39.0 39.0 39.0 

Perempua

n 

64 61.0 61.0 100.0 

Total 105 100.0 100.0  

 

Usia 

 Frequenc

y 

Percent Valid 

Percent 

Cumulative Percent 

Vali

d 

17-

22 

64 61.0 61.0 61.0 

22-

27 

38 36.2 36.2 97.1 

27-

32 

3 2.9 2.9 100.0 

Total 105 100.0 100.0  

 

Pendidikan Terakhir 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid SMP 1 1.0 1.0 1.0 

SMA 76 72.4 72.4 73.3 

DIPLOM

A 

6 5.7 5.7 79.0 

S1 14 13.3 13.3 92.4 

Lainnya 8 7.6 7.6 100.0 

Total 105 100.0 100.0  

 

 

 



Pekerjaan 

 Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Valid Mahasiswa/Pelaja

r 

67 63.8 63.8 63.8 

Pegawai Negri 7 6.7 6.7 70.5 

Pegawai Swasta 14 13.3 13.3 83.8 

Ibu Rumah 

Tangga 

2 1.9 1.9 85.7 

Lainnya 15 14.3 14.3 100.0 

Total 105 100.0 100.0  

 

Rata-Rata Pengeluaran 

 Frequency Percent 

Valid 

Percent 

Cumulat

ive 

Percent 

Valid < Rp.100.000 26 24.8 24.8 24.8 

Rp. 100.000,- s/d Rp. 

300.000 

52 49.5 49.5 74.3 

Rp. 300.000,- s/d Rp. 

500.000 

17 16.2 16.2 90.5 

>>Rp. 500.000 10 9.5 9.5 100.0 

Total 105 100.0 100.0  

 

Berapa Kali Pembelian 

 Frequency Percent 

Valid 

Percent Cumulative Percent 

Valid 2 KALI 42 40.0 40.0 40.0 

3 KALI 27 25.7 25.7 65.7 

4 KALI 15 14.3 14.3 80.0 

>5 

KALI 

21 20.0 20.0 100.0 

Total 105 100.0 100.0  

 

 

 

 

 

 



Lampiran 3 

 

Hasil Jawaban Responden Variabel Visibility (X1) 

NO V1 V2 V3 V4 V5 V6 TOTAL 

1 5 5 5 5 4 5 29 

2 4 5 5 5 4 4 27 

3 5 5 4 5 5 5 29 

4 5 5 4 5 5 5 29 

5 5 5 5 5 5 4 29 

6 4 5 4 5 5 4 27 

7 5 4 4 4 5 4 26 

8 4 4 4 4 5 2 23 

9 4 4 3 4 3 3 21 

10 4 2 3 2 4 5 20 

11 2 3 3 3 4 3 18 

12 3 5 4 5 4 4 25 

13 5 3 3 3 2 3 19 

14 3 4 4 4 3 4 22 

15 4 3 4 3 5 2 21 

16 3 4 3 4 3 4 21 

17 4 5 5 3 4 3 24 

18 5 4 5 4 3 4 25 

19 4 3 4 3 4 3 21 

20 2 4 4 3 4 2 19 

21 4 3 4 5 4 5 25 

22 3 2 2 3 3 2 15 

23 2 5 3 3 3 3 19 

24 3 2 3 4 4 4 20 

25 2 3 3 3 4 3 18 

26 3 4 4 4 2 3 20 

27 4 3 3 4 2 2 18 

28 3 3 4 2 3 2 17 

29 3 2 2 4 4 5 20 

30 2 2 4 2 4 3 17 

31 2 5 4 3 5 5 24 

32 5 3 4 5 4 3 24 

33 3 5 3 5 4 4 24 

34 5 3 2 4 5 4 23 

35 3 4 5 3 3 5 23 

36 4 4 2 4 4 2 20 

37 4 5 3 4 5 4 25 

38 5 4 4 4 4 5 26 

39 2 4 3 4 4 4 21 

40 4 3 3 3 4 3 20 



41 3 4 2 4 3 4 20 

42 4 3 2 2 4 3 18 

43 3 4 5 4 4 3 23 

44 4 3 3 3 4 5 22 

45 3 3 5 2 3 4 20 

46 3 5 3 3 3 5 22 

47 5 4 4 2 5 4 24 

48 4 5 4 4 4 5 26 

49 5 4 5 5 3 3 25 

50 4 5 2 5 5 4 25 

51 5 3 4 2 5 4 23 

52 3 4 3 5 3 4 22 

53 4 4 4 4 3 3 22 

54 4 4 3 4 3 5 23 

55 4 3 4 4 3 3 21 

56 3 5 3 2 3 4 20 

57 5 3 3 3 4 4 22 

58 3 5 5 5 4 3 25 

59 4 3 4 3 4 5 23 

60 4 3 5 4 4 3 23 

61 3 2 4 3 5 4 21 

62 5 4 5 4 4 4 26 

63 3 4 3 2 4 3 19 

64 4 5 4 4 3 4 24 

65 4 4 4 2 4 3 21 

66 3 3 4 4 4 3 21 

67 4 3 3 3 5 5 23 

68 3 4 3 2 4 3 19 

69 3 5 3 5 4 3 23 

70 5 4 4 2 3 4 22 

71 3 4 4 3 4 5 23 

72 3 4 4 4 3 4 22 

73 4 4 3 3 4 4 22 

74 2 3 4 3 3 2 17 

75 4 3 3 2 5 4 21 

76 4 3 4 2 4 5 22 

77 2 3 4 5 3 3 20 

78 4 5 5 3 4 5 26 

79 5 3 4 5 4 5 26 

80 3 3 4 3 4 4 21 

81 5 4 4 4 4 3 24 

82 5 5 5 4 4 4 27 

83 4 4 4 5 3 3 23 

84 3 3 4 2 4 4 20 

85 4 3 3 4 5 5 24 



86 4 3 3 3 4 3 20 

87 4 4 4 4 5 4 25 

88 4 5 4 3 5 4 25 

89 3 3 3 4 4 3 20 

90 4 3 3 3 3 3 19 

91 2 2 3 3 2 3 15 

92 4 4 4 5 3 3 23 

93 3 3 4 4 3 3 20 

94 4 3 4 5 4 4 24 

95 2 3 3 4 3 3 18 

96 4 2 3 2 3 3 17 

97 4 3 4 3 3 3 20 

98 5 5 5 4 4 5 28 

99 3 3 4 4 3 4 21 

100 3 3 2 4 3 3 18 

101 5 4 4 5 4 5 27 

102 4 4 5 5 4 4 26 

103 3 3 4 4 3 3 20 

104 2 3 4 5 4 4 22 

105 2 3 3 4 3 3 18 

 

 

Hasil Jawaban Responden Variabel Credibility (X2) 

NO C1 C2 C3 C4 C5 C6 C7 C8 TOTAL 

1 4 4 4 4 4 4 4 4 32 

2 3 3 3 3 3 5 5 3 28 

3 4 4 4 4 4 4 4 2 30 

4 5 5 4 5 4 4 4 4 35 

5 5 5 5 5 5 5 5 5 40 

6 4 5 4 4 4 4 4 4 33 

7 4 4 4 5 4 5 5 5 36 

8 4 4 3 3 3 5 4 3 29 

9 4 3 3 3 4 4 4 4 29 

10 4 4 4 4 4 4 4 4 32 

11 5 5 5 5 5 5 5 5 40 

12 4 4 4 4 4 4 5 5 34 

13 4 4 3 4 5 5 4 3 32 

14 5 5 5 5 5 5 5 5 40 

15 4 3 3 3 3 3 4 3 26 

16 3 4 5 4 5 5 5 3 34 

17 4 5 4 4 5 4 4 4 34 

18 4 4 4 4 5 5 5 5 36 

19 4 4 4 4 4 4 4 4 32 

20 5 5 5 5 5 5 5 5 40 

21 4 4 4 4 3 4 4 4 31 



22 4 3 1 1 2 1 2 2 16 

23 4 4 4 4 4 4 4 4 32 

24 5 4 4 4 4 5 5 4 35 

25 5 5 5 5 5 5 5 5 40 

26 5 5 5 5 5 5 5 5 40 

27 5 5 5 5 5 5 5 5 40 

28 5 5 5 4 4 5 5 4 37 

29 5 5 5 4 4 3 2 4 32 

30 5 5 5 5 5 5 5 5 40 

31 4 4 4 4 5 5 5 5 36 

32 5 4 5 4 3 4 5 5 35 

33 4 4 4 4 4 4 5 4 33 

34 5 5 5 5 5 5 5 5 40 

35 4 3 3 3 3 3 3 4 26 

36 5 5 5 4 4 4 5 5 37 

37 3 3 3 3 3 3 3 3 24 

38 4 4 5 4 5 4 4 4 34 

39 4 4 4 3 4 3 3 3 28 

40 5 5 5 5 5 5 5 5 40 

41 5 5 5 5 5 5 5 5 40 

42 4 4 4 4 4 4 4 4 32 

43 4 5 5 5 4 4 5 4 36 

44 5 5 5 5 5 5 5 5 40 

45 4 4 4 4 5 5 4 5 35 

46 4 4 4 5 4 4 4 4 33 

47 5 5 5 5 5 5 4 5 39 

48 3 4 2 2 3 2 1 3 20 

49 5 5 5 5 5 5 5 5 40 

50 4 4 5 5 5 5 5 5 38 

51 5 5 5 5 5 5 5 5 40 

52 5 5 5 5 5 5 5 5 40 

53 4 3 4 4 3 4 4 3 29 

54 5 5 5 5 5 5 5 5 40 

55 4 4 4 5 5 5 4 4 35 

56 4 4 4 5 5 4 4 4 34 

57 5 5 5 4 4 4 5 5 37 

58 3 4 3 3 3 4 3 3 26 

59 4 4 4 4 4 4 4 4 32 

60 5 5 5 5 5 5 5 5 40 

61 4 4 4 4 4 5 4 4 33 

62 5 4 5 4 5 5 5 4 37 

63 3 4 4 3 4 4 4 4 30 

64 4 4 4 4 4 4 5 5 34 

65 1 2 2 1 1 1 2 1 11 

66 5 5 5 5 5 5 5 5 40 

67 3 3 3 3 3 3 3 3 24 



68 5 5 5 5 5 5 5 5 40 

69 4 4 4 4 5 4 5 4 34 

70 4 4 2 5 5 5 5 5 35 

71 3 2 5 5 5 3 5 2 30 

72 5 5 5 5 5 5 5 5 40 

73 5 5 5 5 5 4 4 4 37 

74 3 3 3 3 2 5 3 2 24 

75 4 4 4 4 4 4 4 4 32 

76 4 4 4 4 3 5 4 3 31 

77 5 5 5 5 5 5 5 5 40 

78 5 5 5 5 5 5 5 5 40 

79 5 5 5 5 5 5 5 5 40 

80 5 4 4 4 5 4 4 4 34 

81 3 3 3 4 4 4 4 4 29 

82 3 3 4 4 5 5 4 5 33 

83 4 2 2 4 3 4 3 2 24 

84 5 5 4 4 5 4 5 4 36 

85 5 4 5 4 5 5 5 4 37 

86 5 4 5 4 4 3 5 5 35 

87 5 5 5 5 5 5 5 5 40 

88 4 4 4 4 3 4 4 4 31 

89 5 5 5 5 5 5 5 5 40 

90 4 4 4 5 5 5 4 5 36 

91 5 5 5 5 5 4 5 4 38 

92 5 5 5 5 5 5 5 5 40 

93 4 4 4 4 3 3 3 3 28 

94 3 2 3 1 1 3 2 2 17 

95 5 5 5 5 5 5 5 5 40 

96 5 5 5 3 4 3 3 3 31 

97 2 2 2 2 2 2 2 2 16 

98 3 3 3 3 3 5 5 5 30 

99 4 5 4 5 5 4 5 4 36 

100 2 4 4 3 5 5 4 5 32 

101 4 5 5 4 4 5 5 4 36 

102 5 5 5 5 5 5 5 5 40 

103 5 5 4 5 5 5 5 5 39 

104 5 4 4 5 4 4 4 5 35 

105 4 5 4 5 5 4 5 5 37 

 

 

Hasil Jawaban Responden Variabel Attraction (X3) 

NO A1 A2 A3 A4 A5 A6 TOTAL 

1 3 3 4 3 4 5 22 

2 5 5 2 3 3 3 21 

3 5 3 3 2 3 5 21 



4 3 4 3 2 4 3 19 

5 3 4 3 5 4 4 23 

6 3 5 4 3 2 4 21 

7 3 5 5 4 4 5 26 

8 3 4 4 3 3 2 19 

9 4 3 3 4 4 5 23 

10 4 4 5 4 4 3 24 

11 4 4 3 5 5 5 26 

12 4 4 4 2 4 3 21 

13 5 3 4 4 4 4 24 

14 4 3 5 3 5 4 24 

15 4 5 5 4 3 5 26 

16 3 4 2 3 4 2 18 

17 4 3 3 4 5 4 23 

18 4 5 4 3 4 5 25 

19 5 5 3 3 4 4 24 

20 4 3 3 5 4 3 22 

21 4 3 2 4 3 4 20 

22 3 3 2 5 4 3 20 

23 4 3 5 4 4 3 23 

24 3 3 3 5 4 5 23 

25 4 4 5 3 3 4 23 

26 5 5 4 4 5 5 28 

27 5 4 4 4 5 4 26 

28 4 4 4 4 4 5 25 

29 3 5 5 5 3 3 24 

30 4 4 2 5 5 4 24 

31 4 4 4 2 5 4 23 

32 4 3 3 5 3 4 22 

33 4 4 4 4 3 3 22 

34 4 4 3 4 3 5 23 

35 3 5 4 4 3 3 22 

36 4 4 3 2 3 4 20 

37 5 5 5 4 4 5 28 

38 4 3 5 5 4 3 24 

39 5 4 4 3 4 5 25 

40 5 3 5 4 4 3 24 

41 4 4 4 3 5 4 24 

42 3 3 5 4 4 4 23 

43 2 5 3 2 4 3 19 

44 3 4 4 4 3 4 22 

45 3 3 4 2 4 3 19 

46 4 4 4 4 4 3 23 

47 3 4 3 3 5 5 23 

48 3 4 3 2 4 3 19 



49 3 4 3 5 4 3 22 

50 4 4 4 2 3 4 21 

51 3 3 4 3 4 5 22 

52 3 4 4 4 3 4 22 

53 3 5 3 3 4 4 22 

54 3 4 4 3 3 2 19 

55 4 3 3 3 4 2 19 

56 5 3 4 2 4 5 23 

57 4 3 4 5 3 3 22 

58 4 5 5 3 4 5 26 

59 5 3 4 5 4 5 26 

60 4 3 4 3 4 4 22 

61 5 4 4 4 4 3 24 

62 4 5 5 4 4 4 26 

63 5 4 4 5 3 3 24 

64 2 3 4 2 4 4 19 

65 4 3 3 4 5 5 24 

66 2 3 3 3 4 3 18 

67 5 4 4 4 5 4 26 

68 3 5 4 3 5 4 24 

69 2 3 3 4 4 3 19 

70 5 3 3 3 3 3 20 

71 3 2 3 3 2 3 16 

72 4 4 4 5 3 3 23 

73 4 3 4 4 3 3 21 

74 5 3 4 5 4 4 25 

75 2 3 3 4 3 3 18 

76 4 5 4 5 5 3 26 

77 4 3 4 3 3 3 20 

78 5 5 5 4 4 5 28 

79 3 3 4 4 3 4 21 

80 3 3 2 4 3 3 18 

81 3 4 4 3 3 4 21 

82 2 2 4 3 3 3 17 

83 5 4 4 5 2 5 25 

84 4 5 4 5 5 5 28 

85 4 5 4 4 4 5 26 

86 5 5 5 5 4 5 29 

87 4 4 4 3 5 4 24 

88 5 5 5 5 4 5 29 

89 4 4 5 5 5 4 27 

90 5 5 5 5 4 5 29 

91 5 5 5 5 5 5 30 

92 4 4 4 3 2 3 20 

93 5 4 5 5 4 2 25 



94 3 5 5 5 2 5 25 

95 5 5 3 4 5 3 25 

96 4 4 4 3 3 4 22 

97 3 3 3 3 2 5 19 

98 5 4 5 5 5 5 29 

99 4 4 3 3 3 4 21 

100 5 5 4 4 4 5 27 

101 5 3 3 3 4 2 20 

102 5 4 5 5 5 5 29 

103 3 3 3 3 2 4 18 

104 5 4 5 5 2 5 26 

105 2 3 3 3 4 2 17 

 

 

Hasil Jawaban Responden Variabel Power (X4) 

NO P1 P2 P3 P4 TOTAL 

1 5 5 5 5 20 

2 5 5 5 5 20 

3 3 4 3 4 14 

4 5 5 5 5 20 

5 4 5 5 5 19 

6 5 5 5 5 20 

7 3 5 4 5 17 

8 3 2 4 4 13 

9 5 5 5 5 20 

10 5 5 5 5 20 

11 3 4 5 4 16 

12 4 5 5 5 19 

13 4 4 4 4 16 

14 5 5 5 5 20 

15 5 4 4 4 17 

16 5 5 5 5 20 

17 4 4 5 4 17 

18 5 4 5 4 18 

19 2 3 3 4 12 

20 5 5 5 5 20 

21 5 4 5 4 18 

22 5 4 4 4 17 

23 3 2 4 3 12 

24 4 5 5 5 19 

25 5 4 5 5 19 

26 4 4 4 4 16 

27 4 4 4 4 16 

28 3 4 4 3 14 



29 3 4 5 3 15 

30 5 4 4 4 17 

31 5 5 4 5 19 

32 4 5 5 4 18 

33 5 5 5 5 20 

34 5 5 4 5 19 

35 5 4 5 5 19 

36 5 5 5 5 20 

37 2 2 3 2 9 

38 5 4 5 5 19 

39 5 5 5 5 20 

40 5 5 5 5 20 

41 5 4 5 5 19 

42 5 5 5 5 20 

43 4 4 3 3 14 

44 5 5 5 5 20 

45 5 5 4 4 18 

46 5 5 5 5 20 

47 4 4 4 4 16 

48 4 5 5 4 18 

49 5 4 3 5 17 

50 5 5 5 5 20 

51 4 5 5 4 18 

52 4 5 4 4 17 

53 4 5 4 3 16 

54 5 5 5 5 20 

55 5 4 5 4 18 

56 4 4 4 4 16 

57 4 4 4 4 16 

58 4 4 4 4 16 

59 3 4 4 3 14 

60 4 4 4 4 16 

61 5 4 5 4 18 

62 5 5 4 4 18 

63 5 5 5 5 20 

64 5 5 5 5 20 

65 5 5 5 5 20 

66 5 5 5 5 20 

67 2 3 2 2 9 

68 4 5 5 5 19 

69 5 5 5 5 20 

70 5 5 5 5 20 

71 5 4 5 5 19 

72 4 5 4 4 17 

73 5 5 5 5 20 



74 5 5 5 5 20 

75 5 5 5 5 20 

76 5 5 5 5 20 

77 4 5 4 5 18 

78 5 5 5 4 19 

79 5 5 5 5 20 

80 5 4 4 4 17 

81 3 3 4 3 13 

82 5 5 5 4 19 

83 4 4 4 4 16 

84 5 5 5 5 20 

85 4 4 4 4 16 

86 5 5 5 5 20 

87 4 5 4 4 17 

88 5 4 4 3 16 

89 5 4 4 5 18 

90 5 5 5 5 20 

91 4 5 5 4 18 

92 5 5 5 4 19 

93 5 4 3 4 16 

94 5 5 5 5 20 

95 5 5 4 5 19 

96 4 4 4 4 16 

97 4 4 4 4 16 

98 4 4 4 4 16 

99 4 3 3 3 13 

100 4 4 4 4 16 

101 4 4 4 4 16 

102 5 4 4 4 17 

103 5 4 4 4 17 

104 5 5 5 4 19 

105 5 4 5 4 18 

 

 

Hasil Jawaban Responden Variabel Brand Image (Y) 

NO BI1 BI2 BI3 BI4 BI5 BI6 TOTAL 

1 4 4 4 5 5 5 27 

2 4 2 4 3 5 5 23 

3 4 5 4 5 4 4 26 

4 4 3 4 4 4 4 23 

5 5 5 5 5 5 5 30 

6 5 5 4 4 4 5 27 

7 5 4 4 5 5 5 28 



8 3 3 3 3 3 3 18 

9 2 5 4 4 4 3 22 

10 4 4 4 4 4 4 24 

11 5 5 5 5 5 5 30 

12 5 5 5 5 5 5 30 

13 4 2 4 3 4 4 21 

14 5 5 5 5 5 5 30 

15 3 2 5 3 4 4 21 

16 5 5 5 3 3 5 26 

17 5 5 5 3 4 4 26 

18 5 5 5 5 5 5 30 

19 4 4 4 4 4 4 24 

20 5 5 5 5 5 5 30 

21 4 3 4 3 3 4 21 

22 2 2 2 2 2 2 12 

23 5 5 4 4 4 4 26 

24 4 4 5 5 5 5 28 

25 4 5 5 4 5 5 28 

26 5 5 5 5 5 5 30 

27 5 5 5 5 5 5 30 

28 5 4 5 4 4 5 27 

29 3 1 3 3 3 4 17 

30 5 5 5 5 5 5 30 

31 5 5 5 4 5 5 29 

32 5 4 3 3 4 4 23 

33 4 4 4 4 4 4 24 

34 5 5 5 5 5 5 30 

35 3 3 3 3 3 3 18 

36 4 4 5 3 4 5 25 

37 3 3 3 3 3 3 18 

38 4 5 4 4 5 4 26 

39 5 5 4 4 4 3 25 

40 5 5 5 5 5 5 30 

41 5 5 5 5 5 5 30 

42 4 4 4 5 4 4 25 

43 5 4 4 4 4 5 26 

44 5 5 5 5 5 5 30 

45 4 4 5 5 5 5 28 

46 5 4 4 4 4 4 25 

47 4 4 5 3 4 4 24 



48 3 1 4 2 4 3 17 

49 5 5 5 3 3 5 26 

50 5 5 5 5 5 5 30 

51 5 5 5 5 5 5 30 

52 5 5 5 5 5 5 30 

53 3 4 4 4 4 3 22 

54 5 5 5 5 5 5 30 

55 4 2 4 4 5 4 23 

56 4 4 4 4 3 3 22 

57 4 5 5 5 5 5 29 

58 4 3 3 3 4 3 20 

59 4 3 4 4 4 4 23 

60 5 5 5 5 5 5 30 

61 3 3 4 4 4 4 22 

62 5 5 4 5 5 5 29 

63 5 4 5 5 5 5 29 

64 5 2 5 5 5 5 27 

65 2 2 1 2 2 1 10 

66 5 5 5 5 5 5 30 

67 3 3 3 3 3 3 18 

68 5 5 5 5 5 5 30 

69 4 4 5 4 4 4 25 

70 5 3 3 5 3 4 23 

71 4 3 5 5 4 5 26 

72 5 5 5 5 5 5 30 

73 4 3 4 4 4 4 23 

74 3 2 5 5 4 5 24 

75 3 4 4 3 3 4 21 

76 5 4 3 4 5 4 25 

77 3 3 3 3 3 3 18 

78 5 5 5 5 5 5 30 

79 5 5 5 5 5 5 30 

80 3 4 4 4 3 3 21 

81 4 3 4 3 4 3 21 

82 4 5 5 5 5 5 29 

83 4 3 5 3 4 3 22 

84 5 5 5 5 3 5 28 

85 5 5 5 5 5 4 29 

86 5 5 5 5 4 4 28 

87 5 5 5 5 5 5 30 



88 4 3 3 4 4 4 22 

89 5 5 5 5 5 5 30 

90 5 4 5 4 4 5 27 

91 4 3 5 4 4 3 23 

92 5 5 5 5 5 5 30 

93 4 3 3 4 3 3 20 

94 2 2 2 2 3 3 14 

95 5 5 5 5 5 5 30 

96 4 3 4 3 4 3 21 

97 2 3 2 3 3 2 15 

98 4 3 5 3 5 3 23 

99 4 5 5 2 2 5 23 

100 3 3 5 4 3 5 23 

101 5 4 5 5 4 4 27 

102 5 5 5 5 5 5 30 

103 4 5 5 5 4 5 28 

104 4 5 5 4 5 5 28 

105 3 4 4 4 4 5 24 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Lampiran  4 

 

Hasil Data Deskripsi Jawaban Responden 

Hasil Data Deskripsi Jawaban Responden Visibility (X1) 

V1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 13 12.4 12.4 12.4 

3 31 29.5 29.5 41.9 

4 40 38.1 38.1 80.0 

5 21 20.0 20.0 100.0 

Total 105 100.0 100.0  

 

V2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 8 7.6 7.6 7.6 

3 41 39.0 39.0 46.7 

4 33 31.4 31.4 78.1 

5 23 21.9 21.9 100.0 

Total 105 100.0 100.0  

 

V3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 8 7.6 7.6 7.6 

3 33 31.4 31.4 39.0 

4 48 45.7 45.7 84.8 

5 16 15.2 15.2 100.0 

Total 105 100.0 100.0  

 

V4 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 16 15.2 15.2 15.2 

3 28 26.7 26.7 41.9 

4 38 36.2 36.2 78.1 



5 23 21.9 21.9 100.0 

Total 105 100.0 100.0  

 

V5 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 4 3.8 3.8 3.8 

3 33 31.4 31.4 35.2 

4 49 46.7 46.7 81.9 

5 19 18.1 18.1 100.0 

Total 105 100.0 100.0  

 

V6 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 8 7.6 7.6 7.6 

3 38 36.2 36.2 43.8 

4 37 35.2 35.2 79.0 

5 22 21.0 21.0 100.0 

Total 105 100.0 100.0  

 

 

Hasil Data Deskripsi Jawaban Responden Credibility (X2) 

C1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 1 1.0 1.0 1.0 

2 2 1.9 1.9 2.9 

3 13 12.4 12.4 15.2 

4 43 41.0 41.0 56.2 

5 46 43.8 43.8 100.0 

Total 105 100.0 100.0  

 



 

 

 

 

 

 

 

C2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 5 4.8 4.8 4.8 

3 12 11.4 11.4 16.2 

4 43 41.0 41.0 57.1 

5 45 42.9 42.9 100.0 

Total 105 100.0 100.0  

 

C3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 1 1.0 1.0 1.0 

2 5 4.8 4.8 5.7 

3 13 12.4 12.4 18.1 

4 40 38.1 38.1 56.2 

5 46 43.8 43.8 100.0 

Total 105 100.0 100.0  

 

C4 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 3 2.9 2.9 2.9 

2 2 1.9 1.9 4.8 

3 14 13.3 13.3 18.1 

4 41 39.0 39.0 57.1 

5 45 42.9 42.9 100.0 

Total 105 100.0 100.0  

 

C5 

 Frequency Percent Valid Percent Cumulative 

Percent 



Valid 

1 2 1.9 1.9 1.9 

2 3 2.9 2.9 4.8 

3 16 15.2 15.2 20.0 

4 30 28.6 28.6 48.6 

5 54 51.4 51.4 100.0 

Total 105 100.0 100.0  

 

C6 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 2 1.9 1.9 1.9 

2 2 1.9 1.9 3.8 

3 11 10.5 10.5 14.3 

4 37 35.2 35.2 49.5 

5 53 50.5 50.5 100.0 

Total 105 100.0 100.0  

 

C7 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 1 1.0 1.0 1.0 

2 5 4.8 4.8 5.7 

3 9 8.6 8.6 14.3 

4 34 32.4 32.4 46.7 

5 56 53.3 53.3 100.0 

Total 105 100.0 100.0  

 

C8 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 1 1.0 1.0 1.0 

2 7 6.7 6.7 7.6 

3 14 13.3 13.3 21.0 

4 35 33.3 33.3 54.3 

5 48 45.7 45.7 100.0 

Total 105 100.0 100.0  

 

 



Hasil Data Deskripsi Jawaban Responden Attraction (X3) 

A1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 7 6.7 6.7 6.7 

3 29 27.6 27.6 34.3 

4 40 38.1 38.1 72.4 

5 29 27.6 27.6 100.0 

Total 105 100.0 100.0  

 

A2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 2 1.9 1.9 1.9 

3 37 35.2 35.2 37.1 

4 40 38.1 38.1 75.2 

5 26 24.8 24.8 100.0 

Total 105 100.0 100.0  

 

A3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 6 5.7 5.7 5.7 

3 30 28.6 28.6 34.3 

4 45 42.9 42.9 77.1 

5 24 22.9 22.9 100.0 

Total 105 100.0 100.0  

 

A4 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 11 10.5 10.5 10.5 

3 33 31.4 31.4 41.9 

4 33 31.4 31.4 73.3 

5 28 26.7 26.7 100.0 

Total 105 100.0 100.0  

 

A5 



 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 8 7.6 7.6 7.6 

3 29 27.6 27.6 35.2 

4 48 45.7 45.7 81.0 

5 20 19.0 19.0 100.0 

Total 105 100.0 100.0  

 

A6 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 7 6.7 6.7 6.7 

3 33 31.4 31.4 38.1 

4 32 30.5 30.5 68.6 

5 33 31.4 31.4 100.0 

Total 105 100.0 100.0  

 

 

Hasil Data Deskripsi Jawaban Responden Power (X4) 

P1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 3 2.9 2.9 2.9 

3 9 8.6 8.6 11.4 

4 31 29.5 29.5 41.0 

5 62 59.0 59.0 100.0 

Total 105 100.0 100.0  

 

P2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 3 2.9 2.9 2.9 

3 4 3.8 3.8 6.7 

4 42 40.0 40.0 46.7 

5 56 53.3 53.3 100.0 

Total 105 100.0 100.0  

 

P3 



 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 1 1.0 1.0 1.0 

3 7 6.7 6.7 7.6 

4 39 37.1 37.1 44.8 

5 58 55.2 55.2 100.0 

Total 105 100.0 100.0  

 

P4 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 2 1.9 1.9 1.9 

3 9 8.6 8.6 10.5 

4 45 42.9 42.9 53.3 

5 49 46.7 46.7 100.0 

Total 105 100.0 100.0  

 

 

Hasil Data Deskripsi Jawaban Responden Brand Image (Y) 

BI1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 5 4.8 4.8 4.8 

3 15 14.3 14.3 19.0 

4 35 33.3 33.3 52.4 

5 50 47.6 47.6 100.0 

Total 105 100.0 100.0  

 

BI2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 2 1.9 1.9 1.9 

2 9 8.6 8.6 10.5 

3 22 21.0 21.0 31.4 

4 24 22.9 22.9 54.3 

5 48 45.7 45.7 100.0 

Total 105 100.0 100.0  



 

BI3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 1 1.0 1.0 1.0 

2 3 2.9 2.9 3.8 

3 12 11.4 11.4 15.2 

4 31 29.5 29.5 44.8 

5 58 55.2 55.2 100.0 

Total 105 100.0 100.0  

 

BI4 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 5 4.8 4.8 4.8 

3 23 21.9 21.9 26.7 

4 30 28.6 28.6 55.2 

5 47 44.8 44.8 100.0 

Total 105 100.0 100.0  

 

BI5 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 3 2.9 2.9 2.9 

3 18 17.1 17.1 20.0 

4 38 36.2 36.2 56.2 

5 46 43.8 43.8 100.0 

Total 105 100.0 100.0  

 

BI6 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

1 1 1.0 1.0 1.0 

2 2 1.9 1.9 2.9 

3 19 18.1 18.1 21.0 

4 28 26.7 26.7 47.6 

5 55 52.4 52.4 100.0 

Total 105 100.0 100.0  



Lampiran 5 

 

Uji Validitas 

 

1.Validitas Visibility (X1) 

Correlations 

 V1 V2 V3 V4 V5 V6 TOTAL_X1 

V1 

Pearson Correlation 1 .163 .246 .460** .213 .222 .614** 

Sig. (2-tailed)  .315 .126 .003 .187 .169 .000 

N 40 40 40 40 40 40 40 

V2 

Pearson Correlation .163 1 .479** .527** .261 .276 .706** 

Sig. (2-tailed) .315  .002 .000 .103 .085 .000 

N 40 40 40 40 40 40 40 

V3 

Pearson Correlation .246 .479** 1 .194 .119 .229 .578** 

Sig. (2-tailed) .126 .002  .229 .466 .155 .000 

N 40 40 40 40 40 40 40 

V4 

Pearson Correlation .460** .527** .194 1 .265 .403** .746** 

Sig. (2-tailed) .003 .000 .229  .099 .010 .000 

N 40 40 40 40 40 40 40 

V5 

Pearson Correlation .213 .261 .119 .265 1 .296 .546** 

Sig. (2-tailed) .187 .103 .466 .099  .063 .000 

N 40 40 40 40 40 40 40 

V6 

Pearson Correlation .222 .276 .229 .403** .296 1 .643** 

Sig. (2-tailed) .169 .085 .155 .010 .063  .000 

N 40 40 40 40 40 40 40 

TOTAL_

X1 

Pearson Correlation .614** .706** .578** .746** .546** .643** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  

N 40 40 40 40 40 40 40 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

2. Validitas Credibility (X2) 

Correlations 

 C1 C2 C3 C4 C5 C6 C7 C8 TOTAL

_X2 

C1 

Pearson 

Correlation 
1 .751** .609** .608** .396* .305 .322* .631** .677** 

Sig. (2-tailed)  .000 .000 .000 .011 .055 .043 .000 .000 



N 40 40 40 40 40 40 40 40 40 

C2 

Pearson 

Correlation 
.751** 1 .792** .793** .680** .507** .413** .606** .828** 

Sig. (2-tailed) .000  .000 .000 .000 .001 .008 .000 .000 

N 40 40 40 40 40 40 40 40 40 

C3 

Pearson 

Correlation 
.609** .792** 1 .839** .705** .601** .582** .691** .885** 

Sig. (2-tailed) .000 .000  .000 .000 .000 .000 .000 .000 

N 40 40 40 40 40 40 40 40 40 

C4 

Pearson 

Correlation 
.608** .793** .839** 1 .770** .742** .666** .747** .939** 

Sig. (2-tailed) .000 .000 .000  .000 .000 .000 .000 .000 

N 40 40 40 40 40 40 40 40 40 

C5 

Pearson 

Correlation 
.396* .680** .705** .770** 1 .686** .551** .576** .821** 

Sig. (2-tailed) .011 .000 .000 .000  .000 .000 .000 .000 

N 40 40 40 40 40 40 40 40 40 

C6 

Pearson 

Correlation 
.305 .507** .601** .742** .686** 1 .847** .551** .811** 

Sig. (2-tailed) .055 .001 .000 .000 .000  .000 .000 .000 

N 40 40 40 40 40 40 40 40 40 

C7 

Pearson 

Correlation 
.322* .413** .582** .666** .551** .847** 1 .636** .778** 

Sig. (2-tailed) .043 .008 .000 .000 .000 .000  .000 .000 

N 40 40 40 40 40 40 40 40 40 

C8 

Pearson 

Correlation 
.631** .606** .691** .747** .576** .551** .636** 1 .829** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000  .000 

N 40 40 40 40 40 40 40 40 40 

TOTA

L_X2 

Pearson 

Correlation 
.677** .828** .885** .939** .821** .811** .778** .829** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 
 

N 40 40 40 40 40 40 40 40 40 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

3. Validitas Attraction (X3) 

Correlations 



 A1 A2 A3 A4 A5 A6 TOTAL_X3 

A1 

Pearson Correlation 1 -.009 .087 -.133 .223 .268 .464** 

Sig. (2-tailed) 
 

.955 .594 .414 .166 .094 .003 

N 40 40 40 40 40 40 40 

A2 

Pearson Correlation -.009 1 .193 -.175 -.207 .097 .313* 

Sig. (2-tailed) .955  .234 .280 .199 .551 .049 

N 40 40 40 40 40 40 40 

A3 

Pearson Correlation .087 .193 1 -.035 -.003 .059 .526** 

Sig. (2-tailed) .594 .234  .830 .983 .717 .000 

N 40 40 40 40 40 40 40 

A4 

Pearson Correlation -.133 -.175 -.035 1 .146 .034 .359* 

Sig. (2-tailed) .414 .280 .830  .370 .834 .023 

N 40 40 40 40 40 40 40 

A5 

Pearson Correlation .223 -.207 -.003 .146 1 .168 .445** 

Sig. (2-tailed) .166 .199 .983 .370  .302 .004 

N 40 40 40 40 40 40 40 

A6 

Pearson Correlation .268 .097 .059 .034 .168 1 .602** 

Sig. (2-tailed) .094 .551 .717 .834 .302  .000 

N 40 40 40 40 40 40 40 

TOTAL_

X3 

Pearson Correlation .464** .313* .526** .359* .445** .602** 1 

Sig. (2-tailed) .003 .049 .000 .023 .004 .000 
 

N 40 40 40 40 40 40 40 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

4. Validitas Power (X4) 

Correlations 

 P1 P2 P3 P4 TOTAL_X4 

P1 

Pearson Correlation 1 .639** .616** .691** .874** 

Sig. (2-tailed) 
 

.000 .000 .000 .000 

N 40 40 40 40 40 

P2 

Pearson Correlation .639** 1 .601** .778** .883** 

Sig. (2-tailed) .000  .000 .000 .000 

N 40 40 40 40 40 

P3 

Pearson Correlation .616** .601** 1 .572** .787** 

Sig. (2-tailed) .000 .000  .000 .000 

N 40 40 40 40 40 



P4 

Pearson Correlation .691** .778** .572** 1 .885** 

Sig. (2-tailed) .000 .000 .000  .000 

N 40 40 40 40 40 

TOTAL_X4 

Pearson Correlation .874** .883** .787** .885** 1 

Sig. (2-tailed) .000 .000 .000 .000 
 

N 40 40 40 40 40 

**. Correlation is significant at the 0.01 level (2-tailed). 

 
 

5. Validitas Brand Image (Y) 

Correlations 

 BI1 BI2 BI3 BI4 BI5 BI6 TOTAL_Y 

BI1 

Pearson Correlation 1 .659** .654** .582** .624** .735** .838** 

Sig. (2-tailed) 
 

.000 .000 .000 .000 .000 .000 

N 40 40 40 40 40 40 40 

BI2 

Pearson Correlation .659** 1 .613** .680** .579** .457** .813** 

Sig. (2-tailed) .000  .000 .000 .000 .003 .000 

N 40 40 40 40 40 40 40 

BI3 

Pearson Correlation .654** .613** 1 .607** .722** .800** .855** 

Sig. (2-tailed) .000 .000  .000 .000 .000 .000 

N 40 40 40 40 40 40 40 

BI4 

Pearson Correlation .582** .680** .607** 1 .809** .633** .852** 

Sig. (2-tailed) .000 .000 .000  .000 .000 .000 

N 40 40 40 40 40 40 40 

BI5 

Pearson Correlation .624** .579** .722** .809** 1 .771** .876** 

Sig. (2-tailed) .000 .000 .000 .000  .000 .000 

N 40 40 40 40 40 40 40 

BI6 

Pearson Correlation .735** .457** .800** .633** .771** 1 .845** 

Sig. (2-tailed) .000 .003 .000 .000 .000  .000 

N 40 40 40 40 40 40 40 

TOTAL_

Y 

Pearson Correlation .838** .813** .855** .852** .876** .845** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 
 

N 40 40 40 40 40 40 40 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

 



Lampiran 6 

 

Uji Reliabilitas  

 

1.Variabel Visibility (X1) 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.710 6 

 

2.Variabel Credibility (X2) 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.931 8 

 

3.Variabel Attraction (X3) 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.219 6 

 

4.Variabel Power (X4) 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.875 4 

 

5.Variabel Brand Image (Y) 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.914 6 

 

 



Lampiran 7 

 

Uji Normalitas 

 

 

One-Sample Kolmogorov-Smirnov Test 

 Unstandardized 

Residual 

N 105 

Normal Parametersa,b 
Mean 0E-7 

Std. Deviation 2.34728675 

Most Extreme Differences 

Absolute .100 

Positive .083 

Negative -.100 

Kolmogorov-Smirnov Z 1.024 

Asymp. Sig. (2-tailed) .245 

a. Test distribution is Normal. 

b. Calculated from data. 

 

 

Lampiran 8 

 

Uji Linearitas 

 

 Visibility Terhadap Brand Image 

ANOVA Table 

 Sum of Squares df Mean Square F Sig. 

Brand Image 

* Visibility 

Between 

Groups 

(Combined) 351.859 13 27.066 1.371 .189 

Linearity 17.577 1 17.577 .890 .348 

Deviation 

from Linearity 
334.282 

12 

 
27.857 1.411 .175 

Within Groups 1796.656 91 19.743   

Total 2148.514 104    

 

Credibility Terhadap Brand Image 

ANOVA Table 

 Sum of Squares df Mean Square F Sig. 

Brand Image 

* Credibility 

Between 

Groups 

(Combined) 1594.063 18 88.559 13.736 .000 

Linearity 1486.606 1 1486.606 230.585 .000 



Deviation 

from Linearity 
107.457 17 6.321 .980 .487 

Within Groups 554.451 86 6.447   

Total 2148.514 104    

 

Attraction Terhadap Brand Image 

ANOVA Table 

 Sum of Squares df Mean Square F Sig. 

Brand Image 

* Attraction 

Between 

Groups 

(Combined) 173.789 14 12.414 .566 .885 

Linearity 17.240 1 17.240 .786 .378 

Deviation 

from Linearity 
156.549 13 12.042 .549 .887 

Within Groups 1974.725 90 21.941   

Total 2148.514 104    

 

Power Terhadap Brand Image 

ANOVA Table 

 Sum of Squares df Mean Square F Sig. 

Brand Image * 

Power 

Between 

Groups 

(Combined) 417.277 9 46.364 2.544 .012 

Linearity 162.423 1 162.423 8.913 .004 

Deviation 

from Linearity 
254.854 8 31.857 1.748 .097 

Within Groups 1731.237 95 18.224   

Total 2148.514 104    

 

 

 

Lampiran  9 

 

Uji Regresi Linear Berganda 

 

 

Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .856a .733 .723 2.394 

a. Predictors: (Constant), X4, X1, X2, X3 

 

 



ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 1575.500 4 393.875 68.737 .000b 

Residual 573.015 100 5.730   

Total 2148.514 104    

a. Dependent Variable: Y 

b. Predictors: (Constant), X4, X1, X2, X3 

 

 

Coefficientsa 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 

(Constant) -8.118 3.431  -2.366 .020 

Visibility .175 .076 .120 2.310 .023 

Credibility .606 .040 .806 15.333 .000 

Attraction .169 .077 .117 2.207 .030 

Power .287 .100 .152 2.858 .005 

a. Dependent Variable: Brand Image 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 


